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Rick  Shields 


HE  CUT  TEARSHEETS 


Joe  Comereski 
and  Gene  Richter 


HE  DOUSED  LIGHTS 


HE  REROUTED  TRUCKS 


HE  AXED  REFLATES 


HE  SAVED  NEWSPRINT 


“We’ve  got  to  cut  costs,”  boss  Herb  Gulick 
said;  and  faster  than  a  speeding  bullet  the 
Conservation  Committee,  pictured  above, 
went  into  action.  Dozens  of  ideas  later, 
thousands  of  dollars  had  been  saved  in 
newsprint,  utility  costs,  labor  and  materials. 

That’s  creative  management  of  resources 
at  a  time  when  the  need  was  never  more 
vital.  And  for  both  their  initiative  and 
achievements,  “The  Super  Six”  was  chosen 
to  receive  a  James  S.  Copley  Ring  of  Truth 
Special  Award  for  Best  Individual  Enter¬ 
prise.  It’s  the  kind  of  leadership  we’re 
looking  for. 


Betty  Czachowski 


SHE  OPENED  DOORS 


? 
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They’re  making  Harte-Hanks  newspapers 
better  every  year. 

Who  are  they?  A  combination  of  our  “line” 
and  “staff’:  publishers,  group  presidents,  and 
corporate  specialists  working  together  from 
different  viewpoints  to  tackle  the  tough 
problems  of  today  and  capitalize  on  the  exciting 
opportunities  of  tomorrow. 

They  meet  regularly  to  chart  new  directions 
for  enhancing  our  product,  increasing  market 
share,  and  improving  operating  efficiency. 

It’s  hard,  on-your-toes  work,  but  the  results 
are  worth  it 

Harte-Hanks’  shirtsleeve  strategists.  They’re 
making  our  newspapers  better  for  our 
readers  . . .  and  our  investors. 

HARTE'HANks  Newspapers,  Inc.  NAiioMwidE 
PO  Box  269  Sam  AmtomIo,  Texas  78291 


The  ^lirtdeeve  strategists. 
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CATCH-lines 


By  Lenora  Williamson 


LAUGHTER,  TEARS  AND  CANDOR  filled  the  program  of 
the  Los  Angeles  Times  Women  of  the  Year  ceremony  re¬ 
cently.  The  laughter  and  fun  came  with  arrival  of  Lily 
Tomlin,  the  comedienne  and  actress  who  was  one  of  those 
honored.  Lily  wore  a  skirt  and  jacket  made  from  simulated 
pages  of  the  Los  Angeles  Times.  Her  own  picture  had  been 
substituted  for  most  of  the  news  and  feature  photographs. 

Times  publisher  Otis  Chandler  in  concluding  the  cere¬ 
mony  declared;  “I  like  Lily’s  dress. . . .  We’re  sort  of  hard  up 
here  for  promotion  funds,  so  if  you  could  please  leave  the 
dress  with  us  .  .  .” 

«  ♦  ♦ 

THE  COPY  THAT  GOT  AWAY— Vic  Rensberger,  the  In¬ 
dianapolis  News  sports  writer,  copy  editor  and  man  of  re¬ 
cord  keeping  talents  including  statistics  for  Big  Ten  foot¬ 
ball  and  basketball,  retired  the  other  day.  The  luncheon 
party  in  his  honor  was  held  appropriately  enough  at  the 
Indianapolis  Athletic  Club.  Vic  is  the  fellow  who  once  co¬ 
vered  a  Wabash  College  football  game  at  an  outdoor,  roof¬ 
less  press  box.  A  strong  wind  blew  up,  sweeping  Vic’s  copy 
along  with  it — right  onto  a  passing  train. 

«  «  « 

REPORTER  REVEALS  A  PUNNY  SOURCE— I  rene  Wright 
in  her  “Notebook”  for  the  Cincinnati  Enquirer  detailed  a 
visit  to  the  Middletown  city  manager’s  office  in  search  of 
news,  forgetting  the  city  manager  would  not  be  available 
and  not  know  the  assistant  was  in  a  negotiating  session. 
“Nothing’s  happening;  they’re  both  out  of  the  office,”  sec¬ 
retary  Mary  McDowell  announced. 

Irene  protested,  “Thus  is  the  hub  of  the  city.  There  has 
to  be  news  coming  in  here.” 

“Both  the  captains  are  out,”  maintained  Betty,  and  act¬ 
ing  city  commission  clerk  Betty  Arthur  summed  up;  “The 
hub  caps  are  gone.” 

♦  «  * 

A  RESTRUCTURING  OF  NEWS  STAFFS  so  that  responsi¬ 
bility  for  non-spot  or  soft  news  (“features  is  not  quite  the 
right  word”)  is  centralized,  is  one  of  the  directions  ahead 
for  women’s/family/people  sections,  Malcolm  F.  Mallette 
suggests.  The  director  of  the  American  Press  Institute  told 
the  gathering  of  Penney-Missouri  award  winners  and  work- 
shoppers  at  the  University  of  Missouri  that  electronics 
may  speed  merger  of  the  women’s  department  into  that 
one  homegeneous  news  staff. 

Mai  cited  a  number  of  other  clear  and  present  editing 
dilemmas  including  society’s  changing  mores  and  such 
technology  as  pagination  placing  greater  responsibility  on 
fewer  shoulders. 

But  with  it  all,  Mai  didn’t  yield  an  inch  in  maintaining 
that  “largely  unused  is  the  third  and  perhaps  most  effec¬ 
tive  weapon — good  writing.”  Writing  excellence  is  one  “ab¬ 
solutely  critical  element  in  the  future  of  newspapers.” 

*  *  * 

WHAT  IS  IT  WORTH,  BEING  FIRST— if  you’re  wrong? 
Shades  of  the  fabled  Thomas  E.  Dewey  victory  over  Harry 
Truman  back  in  that  Chicago  Tribune  presidential  election 
headline  surfaced  again  last  week — only  this  time  two 
networks  and  a  number  of  newspapers  rushed  into  print 
and  audio  declaring  that  Morris  Udall  had  upset  Jimmy 
Carter  in  the  Wisconsin  primary.  Computer  projections 
were  astray,  but  so  were  reporters  and  editors — as  some 
admitted  that  network  projection  helped  them  in  the  rush. 

New  York  Times  midwest  photographer,  Gary  Settle, 
was  on  hand  to  capture  Carter  waving  an  early  edition  of 
the  Milwaukee  Sentinel  with  an  erroneous  headline — for  a 
close  rerun  of  the  ’48  Truman  picture. 

The  next  big  primary  is  in  Pennsylvania — and  there  are 
a  few  in  May  and  June,  leaving  awhile  for  the  press  to  get 
it  right,  slowly? 

♦  ♦  ♦ 

ON  THE  OTHER  HAND,  here’s  a  re-run  of  that  “anonym¬ 
ous”  quote — used  this  time  in  “Pure  Gold  Dust,”  Golden  A. 
Buchmiller’s  newsletter  to  Salt  Lake  City  Deseret  News 
correspondents.  “The  average  newspaper  reader  today 
can’t  decide  whether  the  world  is  growing  worse,  or 
whether  the  reporters  are  just  working  harder.” 
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22- 24 — Nebraska  Press  Association,  Hilton,  Omaha,  Neb. 

23- 24 — New  Jersey  Press  Association  advertising  conference,  Hyatt, 

Cherry  Hill,  N.J. 

24- 25 — Kansas  Newspaper  Advertising  Association,  Highland  Manor, 

Great  Bend,  Kan. 

24- 26 — Nevada  State  Press  Association,  Lovelock,  Nev. 

25- 27 — Pennsylvania  Newspaper  Publishers  Association  Foundation 

newspaper  institute  advertising  seminar,  Sheraton,  Harrisburg,  Pa. 
25-27 — Northern  States  Circulation  Managers,  Sheraton-Inn  Northwest, 
Minneapolis,  Minn. 

27 —  Canadian  Press  Annual  Meeting,  Royal  York,  Toronto,  Ont. 

28 —  New  England  AP  News  Executives  Association,  Marriott  Inn,  Newton, 
Mass. 

29 —  International  Circulation  Managers  Association  Legal  Symposium, 
Waldorf-Astoria,  N.Y. 

29-30 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York, 
Toronto,  Ont. 

29-May  1 — Illinois  Press  Association,  Southern  Illinois  University,  Ed- 
wardsville.  III. 

29- May  1 — Southern  Short  Course  in  News  Photography  of  the  North 

Carolina  Press  Photographers  Association,  Center  for  Continuing 
Education,  Appalachian  State  University,  Boone,  N.C. 

30- May  1 — Virginia  Press  Association  Old  Dominion  advertising  confer¬ 

ence,  Ramada,  Charlottesville,  Va. 


MAY 

2- 4 — Ohio  Circulation  Managers  Association,  Saw  Mill  Creek,  Sandusky. 

3- 5 — American  Newspap>er  Publishers  Association  annual  convention, 

Waldorf-Astoria  Hotel,  N.Y. 

3 — Overseas  Press  Club  awards  dinner,  Biltmore  Hotel,  New  York  City. 

3 — Associated  Press  annual  meeting  and  luncheon,  Waldorf-Astoria 
Hotel,  N.Y. 

3 — United  Press  International  breakfast  meeting  of  editors  and  pub¬ 
lishers,  Waldorf-Astoria,  New  York  City. 

6-8— Association  of  American  Editorial  Cartoonists,  Statler  Hilton, 
Washington,  D.C. 

8 — Ohio  Press  Women,  Mohican  State  Lodge,  Loudonville,  Ohio. 

10-12 — International  Press  Institute  Assembly,  Bellevue  Stratford  Hotel, 
Philadelphia. 

12-14 — Pacific  Northwest  Newspaper  Advertising  Executives  Association, 
Calgary,  Canada. 

12-15 — American  Association  of  Advertising  Agencies,  Greenbrier  Hotel, 
White  Sulphur  Springs,  W.Va. 

12- 15 — National  Association  of  Advertising  Publishers,  annual  conven¬ 

tion  &  exposition,  Fairmont,  San  Francisco,  Calif. 

13- 15 — Florida  Newspaper  Advertising  Executives,  Carlton  House,  Or¬ 

lando. 

14 -  Illinois  Editors  Traffic  Safety  Seminar,  Ramada  Inn-Glendale,  Peoria. 
14-16 — Mid-America  Press  Institute  Workshop  on  The  Newspaper  and  the 

Law,  Sheraton  Airport  Motel,  St.  Louis,  Mo. 

16-19 — New  York  State  Circulation  Management  Association,  Holiday  Inn, 
Grand  Island,  New  York. 

16-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Spring 
Conference,  del  Coronado  Hotel,  San  Diego. 

16-19 — International  Newspaper  Promotion  Association,  Statler-Hilton, 
Washington,  D.C. 

18-21 — Suburban  Newspapers  of  America  annual  convention.  The  Lodge, 
Vail,  Colorado. 

18-21 — International  Advertising  Association  World  Advertising  Con¬ 
gress,  Buenos  Aires  Sheraton,  Buenos  Aires,  Argentina. 

18-22 — Inter-American  Association  of  Music  Critics,  first  congress.  Pan 
American  Union,  Washington,  D.C. 

20-21 — Allied  Publishers'  Annual  Spring  Meeting,  The  Admiralty,  Port 
Ludlow,  Washington. 

20 — Advertising  Research  Foundation,  Hyatt  Regency  O'Hare,  O'Hare  In¬ 
ternational  Airport,  Chicago. 

26-29 — Canadian  Managing  Editors  Conference,  Regina,  Sask. 

28-29 — Ontario  News  Photographers  Association  seminar.  University  of 
Western  Ontario,  London,  Ont. 
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HUNTSVILIE'S 

TIME  HIS  GOME! 


Westclox,  one  of  the  nation’s  best- 
known  manufacturers  of  alarm  clocks 
will  build  in  Huntsville.  The  big  (approx¬ 
imately  190,000  square  foot)  facility  will 
provide  new  jobs  for  1,200  Huntsville 
residents  and  will  cost  $4,500,000  — 
which  in  addition  will  add  appreciably 
to  the  already  booming  Huntsville  con¬ 
struction  industry! 

Huntsville's  Time  has  come  —  in  more 
ways  than  one!  Westclox  is  just  one 
more  reason  why  major  manufacturers 
and  advertisers  now  look  to  Huntsville 
when  they  look  to  the  future. 

Now  is  the  Time  to  get  in  Huntsville . . . 

Thru  the 

HUNTSVILLE 

TIMES 

NEWHOUSE  NEWSPAPERS 


Editor  &  Publisher 

TM{  fOURiM  tSTATt 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Business  Press.  Inc. 


6  mo  average  net  paid  Dec  31.  1975 — 23.048 
Renewal  rate — 75.13% 


Those  Unesco  proposals 

An  official  of  Unesco,  Luis  Lopez  Alvarez,  has  said  his 
org:anization  repudiates  the  documents  prepared  by  previ¬ 
ous  meetinp:s  of  “experts  in  social  communications”  who 
have  met  twice  previously  under  the  auspices  of  Unesco  (See 
“Shop  Talk”).  These  documents  recommend  government 
control  of  communications  media,  establishment  of  govern¬ 
ment  news  agencies,  and  are  being  embraced  as  gospel  by 
some  governments. 

Lopez  Alvarez  says  all  press  organizations  should  attend 
the  forthcoming  inter-governmental  meeting  at  Quito, 
Ecuador,  June  14-23,  when  the  recommendations  of  the  “ex¬ 
perts”  will  be  considered. 

“You  who  defend  freedom  must  make  your  influence  felt,” 
he  told  the  Inter  American  Press  Association. 

We  agree! 

But  we  feel  the  advice  should  be  taken  not  only  by  inter¬ 
national  press  groups  but  by  our  domestic  organizations  as 
well.  We  who  defend  freedom  should  make  out  influence  felt. 
There  is  just  time  for  all  press  groups  to  get  accreditation 
for  the  Quito  meeting  where  they  can  be  heard. 

It  is  a  safe  bet  that  if  groups  representing  the  independent 
press  of  the  world  are  not  present  and  heard  in  Quito  the 
recommendations  of  the  “experts”  for  government  control 
will  be  endorsed  by  a  majority  of  Unesco  members.  It  might 
be  that  they  will  be  endorsed  anyway  even  if  a  strong  press 
delegation  is  there.  But,  in  our  opinion,  it  is  worth  a  try. 


Tax  on  reading  matter 

It’s  a  perennial.  It  pops  up  every  year  in  a  different  place. 
This  year  it  is  the  State  of  South  Carolina  that  wants  to  tax 
newspaper  sales,  applying  the  4%  state  sales  tax. 

All  states  and  municipalities  are  searching  for  every  pos¬ 
sible  device  to  increase  tax  revenues.  But  the  S.C.  legisla¬ 
ture’s  House  Ways  and  Means  Committee  by  approving  this 
tax  on  reading  matter  is  creating  a  measure  so  discrimina¬ 
tory  as  to  make  it  unconstitutional. 

The  tax  would  apply  to  copies  delivered  by  carrier  as  well 
as  those  sold  on  newsstands  or  by  vending  machine.  Sup¬ 
posedly,  the  tax  would  apply  also  to  other  reading  matter 
including  magazines  sold  at  newsstands.  If  it  doesn’t,  it  is 
discriminatory  right  there. 

But  how  is  the  state  going  to  collect  the  tax  on  all  those 
magazine  deliveries  made  by  mail?  How  is  it  going  to  apply  a 
similar  tax  on  the  dissemination  of  information  through  the 
air?  The  answer  is  it  can’t  be  done,  but  that  doesn’t  disturb 
the  muddle-headed  legislators  of  South  Carolina. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  m  America 


With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884.  Newspaperdom  established 
March.  1892.  the  Fourth  Estate  March  1. 1894;  Editor  & 
Publisher,  June  29.  1901:  Advertising.  January  22. 
1925 
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CRiAAe  WATCH,  U-S.A. 


Letters 


MISSED  THE  POINT 

I  believe  you  did  your  readers  and  the 
St.  Paul  Pioneer  Pre.s.s  a  disservice  by 
not  providing  the  full  story  on  the  com¬ 
plaint  before  the  National  Press  Council. 
(E&P,  April  3,  Page  10). 

From  your  account  it  appeared  that 
the  major  complaint  raised  in  the  case 
was  against  the  Pioneer  Press  for  a  mis¬ 
leading  Jump  headline.  That  was  not  the 
case.  The  principal  issue  facing  the  News 
Council  was  whether  an  Associated 
Press  story  speculating  about  possible 
cuts  in  the  federal  budget  was  a  disser¬ 
vice  to  the  public  and  “intended  to  use 
the  aged  and  the  poor  as  pawns  in  a  game 
to  oppose  economy  in  government.”  The 
complainant  also  protested  use  of  unat¬ 
tributed  sources. 

The  issue  of  the  major  headline  on  the 
story  and  the  headline  on  the  jump  were 
secondary  issues  at  best. 

The  council  found  that  the  story  was 
justified,  that  the  decision  to  use  unattri¬ 
buted  sources  in  such  an  article  was 
within  the  range  of  the  judgment  of  the 
news  organization. 

The  main  head  on  the  front  page  of  the 
Pioneer  Press  was  not  criticized  and  the 
council  added,  “It  should  be  noted  that 
the  complainant’s  concern  about  the 
headline  centers  on  its  shortened  version 
on  the  page  where  the  news  account  was 
continued.  Presumably,  a  reader  in¬ 
terested  in  such  a  news  account  would 
have  begun  his  reading  on  the  first  page 
and  would  have  been  aware  of  the  sub¬ 
ject  matter  before  coming  to  the 
continuation  of  the  article.  Headlines  on 
“runover”  pages  are  often  shortened  be¬ 
cause  the  article  in  question  is  afforded 
less  column  width.  The  head  in  question, 
however,  should  have  contained  some 
key-word  indicating  that  the  poor  and 
aged  mif>ht  be  hurt  by  budget  cuts.” 

The  council  concludes,  “As  it  ap¬ 
peared,  the  ‘run-over’  or  ‘jump’  head 
was  misleading  and  to  that  extent,  the 
complaint  concerning  the  headline  is 
found  warranted. 

“The  complaint  as  it  relates  to  the  As¬ 
sociated  Press  is  found  unwarranted.” 

John  R.  Finnegan 
(Finnegan  is  executive  editor  of  the  St. 
Paul  Pioneer  Press. ) 

*  *  * 

TWAIN  STORIES 

I  am  editing  the  anecdotes  of  my 
kinsman  Samuel  L.  Clemens  (Mark 
Twain)  and  shall  be  happy  to  hear  from 
readers  of  the  koitor  &  i'iibi.ishkr  who 
may  have  Twain  stories. 

Cyril  Clemens 
(Clemens  is  editor  of  Mark  Twain  Jour¬ 
nal,  Kirkwood,  Mo.) 
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PREMATURE  NEWS 

Concerning  the  story  about  the  San 
Antonio  Liftin' s  going  back  to  58"  web 
width  this  month  (E&P.  April  3.  page 
24); 

Like  many  newspapers,  the  Light  has 
thoroughly  researched  the  economics  in 
going  to  a  58"  web  width  with  a  nine- 
column  editorial  and  advertising  page, 
and  a  ten-column  classified  page.  No 
final  decision  as  to  timing  has  been 
made,  although  the  economics  dictate 
this  move  probably  will  be  made  at  some 
future  date. 

San  Antonio  is  one  of  the  most,  if  not 
the  most,  competitive  newspaper  market 
in  the  entire  USA.  Such  premature 
information  as  that  you  published  can  be 
very  damaging  in  this  market. 

Our  advertising  executives  have  had 
preliminary  conversations  concerning  a 
nine-column  format  with  our  advertisers; 
however,  no  conversion  date  has  been 
discussed  or  established  by  the  pub¬ 
lisher.  When  your  April  3.  1976  edition  of 
the  KOITOR&  pi  Bi.isHFR  arrived  in  San  An¬ 
tonio  stating  we  were  converting  in  Ap¬ 
ril.  our  advertisers  felt  we  had  been  sub¬ 
stantially  less  than  honest  with  them. 

The  date  on  which  the  Light  decides  to 
change  to  a  58"  web  width  with  a  nine- 
column  format  will  be  established  be¬ 
tween  Light  and  its  advertisers  long  be¬ 
fore  any  public  announcement  is  made. 
The  Light’s  publisher.  Bill  Bellamy,  feels 
strongly  of  this  obligation  to  advertisers 
and  does  not  condone  any  major  policy 
statements  made  on  behalf  of  the  Light 
by  any  executive  other  than  himself.  In 
the  future,  any  articles  relating  specifi¬ 
cally  to  the  Light  should  be  cleared 
through  publisher  Bellamy  or.  in  his  ab¬ 
sence,  through  my  office. 

Maurice  E.  Cotton 
(Cotton  is  general  manager  of  the  San  An¬ 
tonio  Light.) 


BAD  EXAMPLE 

You  people  with  the  means  of  letting 
the  American  people  know  where  you 
stand  on  the  sorry  example  set  by  Daniel 
Schorr  are  digging  the  grave  for  all  of  us. 
We  of  a  small  weekly  newspaper  cannot 
reach  enough  people. 

By  your  not  condemning  Schorr  loudly 
and  often  you  are  quietly  expressing  ap¬ 
proval  for  what  he  has  done — silence 
gives  consent.  How  can  you  have  the 
guts  to  proclaim,  over  and  over,  of  the 
“right  to  know”  when  something  like 
this  comes  along  and  you  do  not  balance 
the  scales  by  policing  such  sorry  exam¬ 
ples  as  Schorr. 

If  the  media  does  not  speak  out  against 
such  acts  as  committed  by  Schorr,  then 
forget  this  “right  to  know”  garbage  and 
watch  the  government  do  the  correcting 
for  all  of  us. 

R.  J.  Feld 

(Feld  is  manager-editor  of  the  Mr.  Sterling 
(III.)  Democrat-Message.) 

Short  Takes 

“There  cannot  be  prosperity  with  pro¬ 
fit.”  he  told  East  Palestine  Kiwianiansat 
their  meeting. — E.  Palestine  (Ohio) 
Daily  Leader. 

Jk  * 

He  still  has  the  dreams  of  a  youngster 
and  those  dreams  are  keyed  to  one 
think. — Pittshingh  Post-Gazette. 

♦  *  ♦ 

Recaptured,  he  went  into  solitary 
confinement  for  four  fears. — Wall  Street 
Journal. 

*  *  * 

Joe  doesn’t  do  it  well  anymore,  being 
plagued  with  asthma  and  other  affilia¬ 
tions  that  come  to  men  of  70. — Walhalla 
(N.D.)  Mountaineer. 
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HILLCREST  HOSPITAL  $7,000,000  + 


NCWSPAPCR  SALES 


*<*'//CAllON  AMD  fypp 


AJI  Recitvii. 


\  TULSA  OSTEOPATHIC  | 
^HOSPITAL  $10,000,000  + 


ST.  JOHNS  HOSPITAL 
$40,800,000  + 


. . .  not  only  Booming 

...but a  "HEALTHY 
MARKET"!! 


We  refer,  of  course, 
to  Dynamic  and 


TERRIFIC 


Add  $77,000,000  in  hospital  im¬ 
provements  in  the  past  two  years 
to  Tulsa’s  $61/2  BILLION  Market 
and  it’s  a  “healthy”  sign.  And  that 
doesn’t  include  the  clinics  and 
Doctors  Buildings  going  up  adja¬ 
cently.  For  healthy  sales,  too, 
schedule  .  .  .  Terrific  Tulsa! 


Now  Open!  One  of  the  Nation's  Finest  New,  Newspaper  Plants  .  .  . 


from  the-  THE  OIL  CAPITAL  NEWSPAPERS  morning  /  evening  /  Sunday 


Two  Independent  and  separately  owned  Newspapers 
Representatives  —  BranHa,!!! 


.  ■  _  ■ —  iij|  _ 


Circulation  and  competency 
of  reporters  worry  editors 


By  I.  William  Hill 

A  printout  of  results  of  a  survey  of 
facts  and  attitudes  of  members  of  the 
American  Society  of  Newspaper  Editors 
on  current  problems  in  journalism  were 
piped  on  April  12,  from  Northwestern 
University’s  computer  center  in 
Evanston,  111.  to  a  shop  talk  session  of 
the  society’s  1976  convention  at  the 
Shoreham  Americana  in  Washington, 
D.C. 

It  was  a  day  of  firsts — the  first  time  an 
ASNE  convention  has  opened  with  a 
first  day  devoted  entirely  to  shop  talk — 
and  the  first  time  a  computer  transmis¬ 
sion  has  clicked  out  a  precision  jour¬ 
nalism  project  on  an  ASNE  convention 
screen. 

Besides  the  demonstration  of  precision 
journalism  (defined  as  the  application  of 
social  science  research  methods  to  the 
practice  of  journalism),  the  day’s  pro¬ 
grams  featured  an  exploration  of  the  latest 
techniques  in  graphics  as  a  means  of 
wooing  readers  back  to  newspapers. 

The  precision  journalism  survey  was 
conducted  in  February  and  March  by 
Michael  V.  Smith,  special  projects  editor 
of  the  Chicago  Tribune  with  the  coopera¬ 
tion  of  the  Gannett  Urban  Journalism 
Center  at  Northwestern  and  its  assistant 
director,  professor  Jay  Harris. 

The  mail  survey  brought  441  re¬ 
sponses,  66%  of  those  asked  to  partici¬ 
pate.  Questionnaire  answers  were  then 
punched  into  data  cards  and  fed  into  a 
computer  so  that  tabulated  results  could 
quickly  be  obtained. 

Highlights  of  survey 

Here  are  some  of  the  highlights: 
Members  were  asked  to  identify  the 
biggest  problems  facing  the  newspaper. 
More  than  70  problem  areas  were  named 
but  the  overriding  concern  of  nearly  half 
the  editors — 49% — was  declining  reader- 
ship  and  circulation. 

35%  expressed  concern  about  the 
competency  and  skill  of  newsroom 
staffs,  due  to  current  recruiting  and  train¬ 
ing  methods,  making  this  the  second 
most  frequently  cited  area  of  concern. 

Asked  to  identify  the  principal  reason 
for  readership  messes,  more  than  20 
reasons  were  cited,  but  47%  blamed 
competition  for  readers’  time  from  other 
media,  especially  television,  and  by  lei¬ 
sure  time  pursuits.  A  quarter  of  the 
editors  whose  papers  have  lost  readers 


said  the  losses  resulted  from  failure  to 
develop  newspapers  that  served  the  in¬ 
terests  and  concerns  of  men  and  women 
in  their  20s  and  early  30s. 

On  the  controversial  issue  of  free 
press-fair  trial  guidelines,  56%  of  the  re¬ 
spondents  said  they  favor  voluntary 
guidelines  to  insure  that  news  reporting 
does  not  circumvent  an  individual’s  right 
to  a  fair  trial  or  precipitate  gag  orders  by 
judges. 

69%  of  the  editors  believe  that  the  re¬ 
porting  cited  in  the  issuing  of  gag  orders 
has  not  justified  such  court  actions.  And, 
regardless  of  their  merits,  75%  said  gag 
orders  and  subpoenas  issued  against 
newsmen  should  be  fought  without  com¬ 
promise. 

Other  results 

In  the  weeks  ahead,  the  survey  infor¬ 
mation  will  be  further  analyzed  at 
Northwestern  by  Smith  and  Harris.  Here 
were  other  results  of  the  survey: 

Do  you  think  reports  of  voter  opinion 
surveys  and  polls  unduly  influence  the 
electorage?  Yes — 18%;  no — 63%;  not 
sure — 18%. 

How  do  you  rate  the  job  newspapers 
are  doing  as  watchdogs  over  government 
performance  at  the  local,  state  and  fed¬ 
eral  levels?  Local:  excellent  14%;  good 
45%;  fair  30%  and  poor  9%.  State:  excel¬ 
lent  3%;  good  37%;  fair  48%;  and  poor 
11%.  Federal:  excellent  7%;  good  41%; 
fair  39%;  and  poor  11%. 

Where  would  you  draw  the  line  be¬ 
tween  privacy  and  the  public’s  right  to 
know  in  these  two  cases?  Assume  that 
your  newspaper  was  the  first  to  be  made 
aware  of  this  information. 

Case  A:  You  learn  exclusively  that  a 
citizen  who  knocked  away  a  gun  aimed 
at  the  president  is  a  homosexual.  Would 
you  ....  publish  the  story  (29%  said 
yes:  69%  would  withhold  it.) 

Case  B:  You  learn  exclusively  that  a 
president,  previously  revealed  to  have 
had  an  extra-marital  affair  with  mafia 
links,  had  an  affair  with  another  women 
while  in  office.  Would  you  .  .  .  .publish 
the  story  (78%  said  yes:  21%  would 
withhold  it.) 

Political  leanings 

Queried  as  to  political  party  affiliation, 
23%  of  the  editors  said  they  were  Demo¬ 
crat,  20%  Republican  and  56%  indepen¬ 
dent.  Regarding  political  philosophy, 
30%  said  they  were  left  of  center;  53% 
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said  they  were  middle  of  the  road;  and 
14%  right  of  center. 

The  handling  of  the  ASNE  survey  was 
featured  at  the  shop  talk  session  as  an 
example  of  how  the  computer  techniques 
of  precision  journalism  work.  Besides 
Smith  and  Harris,  two  other  newsmen 
helped  make  the  presentation.  John  Mc¬ 
Cormick,  of  the  Dubuque  (la.) 
Telegraph-Herald,  described  what  preci¬ 
sion  journalism  can  do.  He  illustrated 
with  precision  journalism  projects  of  var¬ 
ious  newspapers.  For  instance,  the  Cor¬ 
pus  Christ!  (Tex.)  Caller  used  precision 
journalism  to  collate  facts  on  why  young 
people  were  leaving  Corpus  Christi. 

Philip  Meyer,  Knight  newspapers,  and 
author  of  the  book  “Precision  Jour¬ 
nalism’’  traced  the  history  of  how  the 
practice  had  developed  since  1962  to 
overcome  the  deficiencies  of  traditional 
survey  research. 

“Precision  Journalism’’,  he  said,  “is 
journalism  with  more  horse  power.’’ 

Meyer  also  brought  out  how  research 
survey  stories  growing  out  of  precision 
journalism  are  winning  awards. 

Session  on  formats 

In  the  session  on  graphics,  moderator 
Maxwell  McCrohon,  of  the  Chicago 
Tribune,  introduced  three  newsmen  who 
have  been  in  the  forefront  of  innovation 
in  graphics.  They  were  Michael  Davies, 
Louisville  Times;  Gregory  E.  Favre, 
Corpus  Christi  Caller  Times;  and  John  E. 
Shuff,  Belleview  (111.)  News-Democrat. 

Davies  told  how  the  Louisville  Times, 
finding  it  was  losing  too  many  readers  in 
the  35  to  45-year-old  class,  took  stock 
and  decided  a  newspaper  should  not 
simply  rely  on  news  but  should  supply 
more  service  and  information  and  should 
package  the  product  more  logically 
(E&P,  Sept.  27,  1975). 

In  order  to  provide  space,  it  was  de¬ 
cided  to  reduce  the  space  given  to  gov¬ 
ernment  news.  “If  a  government  news 
story  had  no  real  meaning  to  a  reader,  we 
decided  to  leave  it  out  or  boil  it  down  to  a 
paragraph,’’  he  said. 

Part  of  the  packaging  Davies  described 
called  for  a  news  summary  and  index 
taking  a  good  share  of  page  one,  leaving 
room  for  only  two  or  three  display 
stories.  “It  has  a  90%  readership,’’ 
Davies  said. 

The  Times  follows  a  formula  whereby 
the  first  section  is  national  and  interna¬ 
tional  news;  the  second  section  is  local; 
the  third,  titled  by  the  day  of  the  week  it 
is  published,  is  a  feature  section  with 
such  regular  features  as  one  called  “tip- 
sheet”,  which  tells  people  places  to  go, 
things  to  see,  and  even  what  movies  are 
(Continued  on  page  9) 


7 


Booth  buys  suburban 
Cleveland  weeklies 

Booth  Newspapers  announced  the  antitrust  laws  of  the  U.S.”,  he  stated, 
purchase  (April  8)  of  approximately  65%  The  Cleveland  Plain  Dealer,  one  of  the 


of  the  700.100  outstanding  shares  of 
ComCorp.  Inc.,  a  group  of  10  weekly 
suburban  Cleveland  newspapers,  for 
S5.25  million  or  S7.50  per  share. 

Booth,  pursuant  to  formal  offering 
documents  to  be  filed  with  the  Securities 
and  Exchange  Commission,  has  agreed 
to  purchase  all  remaining  ComCorp 
shares  at  S7.50  per  share  net  to  the  re¬ 
maining  ComCorp  shareholders. 

James  E.  Sauter.  president  of  Booth 
Newspapers,  said  David  Skylar.  Com- 
Corp's  president  and  chief  executive  of¬ 
ficer.  would  continue  in  his  present 
capacity. 

Sauter  also  commented  on  the  future 
role  of  ComCorp  by  stating,  "we  intend 
to  build  around  this  nucleus  of  expertise 
and  continue  our  expansion  into  the  sub¬ 
urban  and  community  daily  and  non¬ 
daily  papers.”  Sauter  added,  “suburban 
weeklies  and  multi-weeklies  are  the  next 
frontier  of  growth  in  the  newspaper  in¬ 
dustry." 

Booth  acquired  the  shares  from  Skylar 
and  former  Senator  Howard  M.  Metzen- 
baum.  D-Ohio.  ComCorp's  board  chair¬ 
man.  Metzenbaum  is  a  Senate  candidate 
in  the  June  8  Democratic  primary. 

ComCorp's  10  newspapers  average 
231.000  weekly  circulation.  Most  of  the 
weeklies  are  in  suburban  areas  circling 
the  Cleveland  metropolitan  area,  how¬ 
ever.  the  Polk  Shopper,  with  a  circula¬ 
tion  of  50.000.  serves  the  Lakeland.  Fla., 
community. 

Booth  announced  its  intention  to  con¬ 
tinue  expansion  plans  for  ComCorp..  and 
stressed  a  larger  commitment  to  local 
news  and  community  journalism. 

In  a  letter  to  shareholders.  Booth 
management  indicated  that  it  remains 
unconvinced  that  S.I.  Newhouse  doesn't 
want  to  take  control  of  Booth  despite  the 
action  by  Newhouse  w  hen  he  voluntarily 
placed  his  Booth  shares  in  a  voting  trust 
with  the  Detroit  Bank  &  Trust  Company 
as  voting  trustee. 

Sauter  also  said  in  the  letter  to 
shareholders  that  the  company  was  con¬ 
tinuing  to  discuss  with  certain  com¬ 
panies.  which  were  not  identified,  the 
possibility  of  a  merger  at  a  price  "sub¬ 
stantially  in  excess”  of  Booth’s  current 
market  value.  Booth  was  quoted  this 
week  in  over-the-counter  trading  at  $30  a 
share,  bid. 

Sauter  also  said  that  should  Newhouse 
attempt  to  gain  control  of  Booth,  the 
company  would  fight  the  move  in  court 
on  antitrust  grounds.  “Our  legal  counsel 
.  .  .  has  advised  us  that  if  Newhouse 
were  to  seek  to  control  Booth,  directly  or 
indirectly,  such  action  would  raise  seri¬ 
ous  and  substantial  questions  under  the 


city’s  two  major  daily  newspapers,  is 
part  of  the  Newhouse  publishing  in¬ 
terests. 

• 

NY  Times  hires  mag 
exec  to  manage  ads 

Peter  A.  Bonanni,  vicepresident  and 
associate  publisher  of  Woman’s  Day 
magazine,  will  join  the  New  York  Times 
as  general  manager  of  national  adver¬ 
tising  and  of  advertising  in  the  New 
York  Times  Magazine  and  Book  Review. 

Stuart  Falk,  who  is  national  advertis¬ 
ing  manager  of  the  Times,  will  become 
assistant  to  the  newspaper's  vicepresi¬ 
dent  for  advertising,  Fred  D.  Thompson, 
who  was  previously  publisher  of  Family 
Circle  Magazine. 

Bonanni.  43.  joined  Woman's  Day  as 
New  York  sales  manager  in  1965  and 
became,  successively,  eastern  advertis¬ 
ing  manager  and  advertising  director  of 
the  Fawcett  publications  magazine.  He 
was  elected  a  vicepresident  in  1972  and 
appointed  associate  publisher  of  Wom¬ 
an's  Day  and  Fawcett's  22  special-in¬ 
terest  magazines  in  1975. 

Falk,  who  joined  the  Times  in  1969 
and  had  previously  been  financial  adver¬ 
tising  manager  of  the  newspaper,  will 
assume  a  post  involving,  among  other 
assignments,  the  development  of  mar¬ 
keting  plans. 

Bonanni  was  with  Ladies  Home 
Journal  for  four  years  before  joining 
Fawcett.  He  is  a  member  of  the  Amer¬ 
ican  Management  Association  and  the 
Magazine  Publishers  Association,  where 
he  is  a  member  of  the  priority  commit¬ 
tee  and  is  vicechairman  of  the  market¬ 
ing  committee. 

• 

Publisher  joins  N.Y. 
ad  representative 

Peter  E.  McGregor,  a  weekly  news¬ 
paper  publisher,  has  joined  the  New 
York  sales  staff  of  Mathews,  Shannon  & 
Cullen.  He  will  be  responsible  for  all 
sales  activity  in  the  Westchester,  N.Y. 
and  Fairfield,  Conn,  counties. 

P.  Joseph  Bogner,  Jr.,  who  has  been 
with  the  MS&C  for  1 1  years,  has  been 
appointed  New  York  sales  manager. 

McGregor  was  in  the  representative 
business,  having  directed  the  New  York 
sales  office  of  the  American  Newspaper 
Representatives,  and  prior  to  that  time, 
he  was  with  Scripps-Howard  and  Gan¬ 
nett  newspapers.  Most  recently,  Mc¬ 
Gregor  was  publisher  of  the  Hyde  Park 
(N.Y.)  Townsman. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


4/6  4/1 2 

Affiliated  Publications  (AMEX)  .  9V2  9V2 

Combined  Communication  Corp.  (NYSE)  I6V2  IB'A 

Booth  Newspapers  (OTC)  .  32%  3OV4 

Capital  Cities  Comm.  (NYSE)  .  49V4  49 

Charter  Co.  (NYSE)  .  4’/e  A'/t 

Com.  Corp.  (OTC)  .  214  2V4 

Cowles  Comm  (NYSE)  .  9Ve  8V2 

Dow  Jones  (OTC)  .  29V2  28% 

Downe  Comm.  (OTC)  .  2  2 

Gannett  (NYSE)  .  36V2  37V4 

Gray  Comm.  (OTC)  .  6V2  6% 

Harte  Hanks  (NYSE)  .  24%  24V2 

Jefferson-Pilot  (NYSE)  .  26%  27 

Knight-Ridder  (NYSE)  .  36%  35% 

Lee  Enterprise  (AMEX)  .  16'/«  15% 

Media  General  (AMEX)  .  17'%  17’/« 

Multimedia  (OTC)  .  20'%  20'% 

New  York  Times  (AMEX)  .  14%  13'% 

Panax  (OTC)  .  5  4'% 

Post  Corp.  (Wise.)  (OTC)  .  10'%  10% 

Quebecor  (AMEX)  .  6'%  6'% 

Southam  Press  (CE)  .  24  23'% 

Speidel  (OTC)  .  18'%  18'% 

Thomson  Newspapers  (CE)  .  13  13 

Time  Inc.  (NYSE)  .  64%  60% 

Times  Mirror  (NYSE)  .  20'%  20'% 

Toronto  Star  (CE)  .  17%  18 

Washington  Post  (AMEX)  .  31  30 


SUPPLIERS 

Abitibi  (CE)  .  12%  13 

Addressograph  Multi.  (NYSE)  .  10'%  9'% 

Altai  r  (OTC)  .  2%  2% 

Ball  Corp.  (NYSE)  .  22  20% 

B.  C.  Forest  (CE)  .  23  22'% 

Berkey  Photo  (NYSE)  .  4%  3% 

Boise  Cascade  (NYSE)  .  28%  26% 

Compugraphic  (NYSE)  .  31'%  29'% 

Compuscan  (OTC)  .  10'%  9% 

Crown  Zellerbach  (NYSE)  .  44%  42% 

Cutler-Hammer  (NYSE)  .  39%  37% 

Dayco  (NYSE)  .  16'%  15'% 

Digital  Equipment  (NYSE)  . 181%  175'% 

Domtar  (AMEX)  .  26  25 

Dow  Chemical  (NYSE)  .  110%  107% 

Dymo  (NYSE)  .  8%  8'% 

Eastman  Kodak  (NYSE)  .  119%  114% 

Ehrenreich  Photo  (AMEX)  .  8'%  7'% 

Eltra  (NYSE)  .  40'%  37 

General  Electric  (NYSE)  .  53  52 

Georgia  Pacific  (NYSE)  .  53'%  52% 

Grace.  W  R  (NYSE)  .  30'%  28% 

Great  Lakes  Paper  (CE)  .  28'%  29'% 

Great  No.  Nekoosa  (NYSE)  .  62%  62'% 

Harris  Corporation  (NYSE)  .  45%  41% 

Inmont  (NYSE)  .  11'%  10'% 

International  Paper  (NYSE)  .  72'%  70% 

Itek  Corp.  (NYSE)  .  14%  12% 

Kimberly  Clark  (NYSE)  .  41%  37% 

Log  Etronics  (OTC)  .  3%  3'% 

Logicon  (OTC)  .  4%  4'% 

MacMillan,  Bloedel  (CE)  .  20'%  20% 

Milgo  Electronics  (AMEX)  .  16%  15% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  63'%  63% 

Optronics  International  Inc.  (BSE)  .  6%  6% 

Richardson  (NYSE)  .  12%  12'% 

Rockwell  Inti.  (NYSE)  .  30'%  30'% 

Singer  (NYSE)  .  19'%  18'% 

Southland  Paper  (OTC)  .  20%  21 

Southwest  Forest  Ind  (NYSE)  .  11%  10% 

Sun  Chemical  (NYSE)  .  20'%  19'% 

Wheelabrator-Frye  (NYSE)  .  20  18% 

White  Consolidated  (NYSE)  .  21%  21'% 

Wood  Industries  (AMEX)  .  4  4 


Panax  Corp.  reports 
a  profitable  year 

Panax  Corporation  reported  a  profit  in 
1975  of  $220,158  on  operating  revenues 
of  $25,481,657.  This  is  in  contrast  to  a 
loss  of  $277,041  on  $27,242,902  in  1974. 
Panax  publishes  7  daily  and  30  weekly 
newspapers,  and  operates  4  commercial 
printing  plants  in  Michigan,  Indiana,  Il¬ 
linois,  Florida  and  Georgia.  John  P.  Mc- 
Goff  is  president. 
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Wage-freeze-layoff 


ASNE 

(Continued  from  page  7) 

good,  and  groups  all  advice  columns;  and 
the  fourth  section  is  sports. 

Every  day.  besides  the  page  one  news 
summary,  the  Times  offers  its  readers  a 
national  and  international  news  digest,  a 
local  news  digest,  a  sports  news  digest, 
and  a  business  news  digest.  An  index  of 
advertising  also  is  published. 

Favre  described  graphics  as  “the  body 
language  of  journalism”,  the  art  that 
gives  a  newspaper  personality. 

“It’s  the  newspaper’s  duty  to  use 
every  device  to  make  it  as  easy  as  possi¬ 
ble  for  readers  to  read,”  he  said.  “A 
second  duty  is  to  make  the  presentation 
of  news  entertaining.” 

In  Corpus  Christi,  Favre  said,  the  fea¬ 
ture  section  of  the  newspaper  has  differ¬ 
ent  theme  for  each  day  of  the  week.  On 
Monday,  it’s  money,  on  Tuesday  the 
family,  on  Wednesday  food,  on  Thurs¬ 
day  people,  and  on  Friday  upbeat  (E&P, 
Dec.  20,  1975). 

Shuff,  in  describing  the  Belleview 
News-Democrat’s  program,  cited  the 
need  for  packaging,  marketing,  graphics, 
use  of  big  art,  and  concentrated  promo¬ 
tion  campaigns,  if  readers  are  to  be  won 
back  to  newspapers. 

The  convention  of  the  American  Soci¬ 
ety  of  Newspaper  Editors  was  to  con¬ 
tinue  through  Thursday  of  this  week. 

20  photo  finalists 
in  Hearst  contest 

The  William  Randolph  Hearst  Founda¬ 
tion  has  announced  20  college  photog¬ 
raphers  as  finalists  in  the  foundation’s 
annual  photojournalism  competition. 
Each  finalist  will  submit  another 
portfolio  of  photographs  in  competing  for 
the  final  ten  scholarship  awards  ranging 
from  $1500  first  place  to  $500  for  tenth 
place,  with  matching  grants  going  to  their 
schools. 

Finalists  are:  Chuck  Pratt  and  Andrew 
Hayt,  Arizona  State  University;  George 
Kochaniec,  Jr.  and  John  Moran,  Univer¬ 
sity  of  Florida;  Jim  A.  Mendenhall  and 
Rick  Wood.  Indiana  University;  Tim 
Janicke,  Kansas  State  University;  David 
Crenshaw  and  Don  Pierce,  University  of 
Kansas;  Robert  Kozloff,  Michigan  State 
University;  Steve  Boerner,  University  of 
Nebraska;  Dan  J.  Dry  and  Joe  Vitti, 
Ohio  University;  Paul  Sakuma,  San  Jose 
State  University;  R.  Gene  Gaillard,  Uni¬ 
versity  of  South  Carolina;  Charles 
Fishman,  Southern  Illinois  University, 
Carbondale;  William  L.  Brinson,  South¬ 
ern  Illinois  University  Edwardsville; 
Clement  Murray,  Syracuse  University; 
Douglas  Gantenbein,  University  of 
Washington;  and  Michael  S.  Wirtz,  Uni¬ 
versity  of  Wisconsin. 
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plan  given  to 

With  one  more  key  vote  still  to  be  ta¬ 
ken,  the  unions  at  the  Washington  Star 
are  agreeing  to  accept  drastic  measures 
to  bolster  the  shaky  economic  status  of 
the  newspaper. 

With  the  paper  losing  a  million  dollars 
a  month,  publisher  Joe  Allbritton  two 
weeks  ago  told  the  unions  that,  unless 
they  would  accept  a  reduction  of  218  in 
the  1 ,700  union  work  force  and  a  salary 
freeze  for  the  rest  of  this  year,  he  would 
have  to  shut  down  the  newspaper.  This 
came  after  two  weeks  of  tense  negotia¬ 
tions  at  the  Federal  Mediation  Service  in 
Washington. 

Informed  sources,  the  Washington 
Post  reported,  said  Allbritton  was  mak¬ 
ing  the  moves  in  part  to  bolster  the  con¬ 
fidence  of  the  Chemical  Bank  of  New 
York,  which  loaned  him  $29  million  to¬ 
ward  the  purchase  of  the  Star,  and  to 
help  him  get  a  $7  million  loan  from  Riggs 
National  Bank  and  American  Security 
and  Trust  Co. 

Last  week  (April  11)  the  272-member 
Columbia  Typographical  Union  101 
agreed  reluctantly,  even  though  it  means 
that  union  will  have  to  lose  100  jobs  at 
the  Star.  Of  the  100,  50  would  come  by 

UPl  Wire  Guild  reach 
tentative  accord 

A  tentative  agreement  was  reached 
March  27  on  a  two-year  contract  by  the 
Wire  Service  Guild  and  United  Press  In¬ 
ternational. 

The  agreement,  subject  to  review  by 
The  Newspaper  Guild  and  ratification 
vote  by  members,  gives  the  most  experi¬ 
enced  domestic  reporters,  photog¬ 
raphers,  artists  and  telephoto  engineers 
an  increase  of  $43  a  week  over  the  two- 
year  term. 

Retroactive  to  March  16  expiration 
date  of  the  old  contract,  the  new  scale  for 
those  with  six  years  or  more  experience 
presently  goes  from  $349.07  to  $366.07. 
The  remaining  increases  jump  in  six- 
month  intervals  to  $392.07  on  September 
16,  1977. 

The  contract  package  increases  com¬ 
pany  contributions  for  medical  insur¬ 
ance,  gives  a  cost-of-living  provision  at  8 
percent  in  the  second  year  of  the  con¬ 
tract  and  an  additional,  personal  choice 
holiday  for  all  employes. 

The  WSG  and  UPI  negotiators  had 
been  meeting  almost  daily  for  six  weeks, 
and  despite  the  tentative  agreement,  the 
Guild  committee  said  it  will  recommend 
rejection  by  members,  primarily  because 
of  “deficiencies”  in  the  areas  of  union 
security  and  pension  improvements. 


unions 

retirement  or  resignation  by  4  p.m.  April 
23,  1976. 

The  incentive  being  offered  is  $18,000 
or  early  retirement  for  those  between  57 
and  62  years  of  age  with  payment  at  40  to 
509f  of  annual  wages  until  age  65,  when 
a  pension  goes  into  effect.  After  April  23 
and  until  October  1,  1977,  the  incentive 
payment  is  $15,000.  Beginning  the  week 
of  April  25,  if  50  jobs  have  been  elimi¬ 
nated,  the  composing  room  will  go  on  a 
four-day  week  for  four-days’  pay  until 
100  jobs  have  been  eliminated  or  until 
October  1.  1977,  whichever  occurs  first. 

The  day  before  the  printers  voted,  the 
500  circulation  drivers  and  other  delivery 
drivers,  all  members  of  the  Teamsters 
Union,  voted  213  to  0  to  accept  the 
Allbritton  proposal.  On  Friday  (April  9) 
the  550-member  Newspaper  Guild  unit  of 
editorial  and  commercial  employees 
voted  318  to  12  to  go  along. 

The  Mailer’s  union  also  went  along 
with  a  vote  of  47-2.  Also  the  Photo¬ 
engravers  and  two  smaller  unions. 

The  largest  union  still  to  vote  on  the 
economic  package  is  the  Pressmen’s  un¬ 
ion,  the  key  group  in  Allbritton’s  move 
that  he  hopes  will  end  the  Star’s  shaky 
financial  situation. 


The  agreement  eliminates  dual  scale 
for  newspapersons  on  April  18  with 
approximately  100  staffers  jumping  one 
or  two  steps  at  that  time.  UPl  will  also 
reimburse  at  the  same  time  staffers  who 
experienced  delayed  promotions  as  a  re¬ 
sult  of  deduction  of  service  credits  after 
the  23-day  strike  in  1974.  This  reconciles 
UPI/WS(3  problems  lingering  from  the 
1974  negotiations. 

The  company  rejected  the  guild  shop 
which  would  have  required  all  employes 
to  become  members  of  the  union.  In 
agreeing  to  increase  the  company  contri¬ 
bution  to  employe  hospitalization/ 
surgical  insurance  from  $36.50  per  month 
to  $45.50,  coverage  was  also  added  for 
eye  examinations  and  glasses.  A  joint 
UPI-WSG  study  will  determine  the 
feasibility  of  establishing  a  dental  insur¬ 
ance  program  by  November  1 ,  with  up  to 
$5  monthly  company  contribution. 

A  negotiating  bulletin  summarizing  the 
agreement  noted,  “Top  scale  minimum 
salaries  for  all  other  job  categories  in  the 
agreement  also  are  higher  than  the  AP,  in 
line  with  UPI’s  efforts  in  these  negotia¬ 
tions  to  give  better  pay  to  staffers  who 
remain  with  UPl.” 

Wire  Service  Guild  members  at  the 
Associated  Press  ratified  a  three-year 
contract  January  16  that  will  raise  top 
news  scale  pay  to  $410  a  week  in  the 
third  year  of  the  contract  from  the  previ¬ 
ous  $349.07. 
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Pagination  research  points 
up  contrasting  techniques 


with  new  stories  in  later  editions  or  be¬ 
cause  of  late  breaking  news. 

In  trying  to  make  a  layout  system  meet 
the  above  mentioned  criteria  we  soon 
found  out  that  the  computer  had  to  be 
programmed  to  perform  much  of  the 
work  normally  carried  by  the  brains  and 
hands  of  the  paste-up  staff. 

Major  innovations 


By  Hans  Andersin 

Everybody  seems  to  agree  that  the 
next  step  in  automation  of  the  newspaper 
process  is  to  eliminate  manual  paste-up 
and  reproduction  work  by  using  com¬ 
puterized  full  page  photocomposers  or 
plate  making  machinery.  In  order  to  be 
able  to  use  this  type  of  equipment,  an 
operation  called  pagination  is  required 
whereby  the  pages  are  made  up  electron¬ 
ically  within  the  computer  before  they 
are  physically  produced. 

Most  practical  implementation  ap¬ 
proaches  to  pagination  are  based  on 
some  kind  of  computerized  viewing 
device — a  cathode  ray  tube  or  a  plasma 
panel — able  to  display  a  page,  and  a  set 
of  interaction  functions  whereby  a 
human  can  influence  and  control  the 
pagination  process. 

There  is  no  agreement,  however, 
w  hether  the  page  should  be  displayed  as 
a  dummy  only  outlining  text,  picture  and 
headline  areas,  or  as  a  more  or  less  real 
looking  image.  Our  belief  is  that  there 
will  be  need  for  different  types  of  dis¬ 
plays  in  the  different  phases  of  the  proc¬ 
ess  w  ith  the  amount  of  graphical  details 
visible  increasing  towards  the  end  of  the 
process.  At  the  editorial  end  of  the  proc¬ 
ess  a  simple  dummy  display  would  be 
most  practical  while  the  final  checking  of 
page  details  just  before  output  would  re¬ 
quire  a  real  looking  page  display. 

There  also  is  no  agreement  on  whether 
editorial  or  production  personnel  should 
be  in  charge  of  pagination.  Editorial 
pagination — as  a  byproduct  of  the  nor¬ 
mal  layout  work  performed  by  the  edito¬ 
rial  department — would  have  desirable 
economic  consequences  and  would  in¬ 
crease  editorial  control  of  the  appear¬ 
ance  of  the  end  product. 

Project  objective 

One  of  the  aims  of  the  BUNPAPS 
(Brown  University  Newspaper  Pagina¬ 
tion  and  Production  System)  project  car¬ 
ried  out  during  the  years  1973-75  at 
Brown  University  under  my  direction 
was  to  design  and  test  a  set  of  com¬ 
puterized  pagination  functions  for  edito¬ 
rial  layout  use. 

The  BUNPAPS  project  established  a 
set  of  criteria  for  editorial  layout  sys¬ 
tems.  The  main  principle  is  that  pagina¬ 
tion  should  be  a  byproduct  of  the  normal 
layout  work  of  an  editor. 

Another  principle  of  importance  is  that 
the  layout  editor  should  have  complete 
control  over  the  appearance  of  the  page 
except,  of  course,  over  the  position  of 


the  display  advertisements.  In  no  case 
should  an  automatic  action  of  the  system 
not  be  possible  to  override  by  the  editor. 

Further,  in  order  to  avoid  bottle  neck 
problems  it  seems  necessary  that  the 
number  of  pagination  stations  in  the 
editorial  department  be  large  enough  to 
give  each  layout  editor  immediate  access 
to  his  pages  without  the  necessity  of 
queueing  up  for  a  station. 

Easy  to  use 

It  is  natural  that  the  functions  of  an 
editorially  operated  pagination  station 
should  be  easy  to  use  for  a  person  with¬ 
out  extensive  technical  training.  The 
editorial  layout  system  should  offer  the 
layout  editor  a  set  of  functions  enabling 
him  to  perform  all  the  operations  he  is 
used  to  perform  or  would  like  to  be  able 
to  perform  in  laying  out  a  page  such  as 
the  following: 

•  sizing,  cropping,  and  correcting  pic¬ 
tures 

•  writing  and  fitting  headlines 

•  looking  at  various  story  arrange¬ 
ment  alternatives 

•  creating  and  keeping  track  of  jumps 

•  trimming  and  last  minute  editing  of 
text 

•  replacing  already  made  up  stories 


The  Newspaper  Systems  Develop¬ 
ment  Group  announced  that  it  is  studying 
an  expansion  of  its  test  activities  for  the 
Full  Page  Composition  System  currently 
under  development  at  the  IBM  Federal 
Systems  Division  facility  in  Gaith¬ 
ersburg,  Maryland. 

“Expanded  testing  will  be  aimed  in  the 
direction  of  additional  information  on  the 
operational  characteristics  of  the  system 
under  varying  loads  and  conditions  and 
in  operation  with  actual  newspaper  per¬ 
sonnel,"  said  Joseph  M.  Dealey,  chair¬ 
man  of  the  NSDG  Council,  and  publisher 
of  the  Dallas  Morning  News. 

“The  expanded  test  will  allow'  addi¬ 
tional  insights  as  to  the  capabilities  of  the 
system  when  operated  by  actual  news¬ 
paper  personnel  in  producing  an  actual 
newspaper  product.  This  activity  will 
precede  the  implementation  of  the  sys¬ 
tem  at  a  pilot  site  yet  to  be  selected  by 
NSDG.” 

Participants  in  the  NSDG  program  in- 


The  major  innovations  resulting  from 
the  BUNPAPS  project  can  be  highligh¬ 
ted  as  follows: 

•  positioning  by  default  or  approx¬ 
imate  indication — no  exact  coordinates 
or  pointing  is  needed  in  most  cases.  If  no 
position  is  given  “up  to  the  left"  on  the 
page  is  implied.  Other  position  assign¬ 
ment  examples  are  “down  to  the  left,” 
“up  to  the  left,”  “down,  starting  from 
the  third  column”  etc. 

•  shaping  according  to  environment 
— no  elaborate  article  shaping  codes  or 
drawing  of  outlines  is  needed  in  most 
cases.  The  shape  default  is  “rectang¬ 
ular  shape  as  far  as  possible.”  If  a 
dimension,  e.g.  a  headline  width,  is 
left  unspecified  it  is  made  as  wide  as 
there  is  space  left  on  the  page.  Other 
shaping  modes  include  dropping  a 
number  of  left  or  right  legs  of  the  article, 
filling  a  hole  on  the  bottom  of  the  page 
etc. 

•  repositioning  and  reshaping — an  ar¬ 
ticle  or  picture  already  placed  on  the 
page  can  be  moved  to  another  position 
and  is  automatically  reshaped  according 
to  the  new  environment.  If  a  dimension 
of  an  item  already  placed  is  changed,  the 
item  is  automatically  removed,  reshaped 

(Continued  on  page  34) 


elude:  the  Atlanta  Journal  and  Constitu¬ 
tion,  Dallas  Morning  News.  Knight- 
Ridder  Newspapers.  Inc.,  Landmark 
Communications  Inc..  Minneapolis  Star 
and  Tribune,  Scripps-Howard  Newspap¬ 
ers,  Toronto  Star  and  Washington  Post. 

Initial  investigations  into  the  feasibility 
of  developing  a  Full  Page  Composition 
System  began  in  1971  and  in  1973  a  con¬ 
tract  was  signed  with  IBM  to  develop  the 
major  software  for  the  system.  At  about 
the  same  time,  contracts  were  signed 
with  several  additional  vendors  for  vari¬ 
ous  peripheral  hardware  and  software. 
Among  those  vendors  were  Raytheon. 
Autologic,  ECRM  and  Versatec. 

The  project  is  currently  on  schedule 
and  testing  is  underway  at  the  IBM  facil¬ 
ity  in  Gaithersburg.  Because  of  the  scope 
of  this  system,  including  full  graphics,  it 
is  expected  that  implementation  in  the 
working  newspaper  environment  will  be 
aided  by  a  thorough  and  more  extensive 
testing  at  this  stage  in  the  project. 


Pagination  participants 
to  expand  test  activities 
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ADVERTISING 

Newspapers  are  K  mart’s 
‘bread  and  butter’:  Krietz 


K  mart,  the  nation’s  largest  discount 
chain,  will  spend  more  dollars  in  print 
advertising  this  year,  although  the  ratio 
of  its  ad  budget  devoted  to  print  is  down 
from  92%  last  year  to  91%. 

“Newspapers  are  the  bread  and  butter 
advertising  medium  of  a  retailer,”  Ed¬ 
ward  Krietz,  K  mart  advertising  director 
told  a  Sales  Executive  Club  of  N.Y. 
luncheon  on  April  12.  “Print  advertising 
will  always  make  up  the  most  sizable 
portion  of  our  ad  budget,”  he  said.  “Our 
store  managers  know  their  newspaper 
ads  produce  their  next  day's  sales  re¬ 
sults.” 

Although  Krietz  did  not  go  into 
specific  figures,  K  mart  parent  S.  S. 
Kresge  spent  some  $157  million  for  ad¬ 
vertising  in  1975  with  $145  million  going 
toward  print  ads  and  $12  million  for 
broadcast.  In  1976,  according  to  the  per¬ 
centages  Krietz  gave,  Kresge  is  expected 
to  spend  some  $185  million  on  print  ad¬ 
vertising  and  $18  million  in  broadcast — 
primarily  for  K  mart. 

Central  office 

In  stressing  K  mart's  strong  committ¬ 
ment  to  newspapers  Krietz  said,  “last 
year  K  mart  was  responsible  for  nearly 
3%  of  the  $4.96  billion  in  newspaper  re¬ 
tail  advertising  revenue.  Its  print  ad  ex¬ 
penditures  accounted  for  more  than  1/5 
of  the  entire  discount  industry's  news¬ 
paper  advertising  investment  and  among 
newspapers  K  mart  is  the  second  largest 
user  in  the  United  States  (next  to 
Sears.”) 

“K  mart  centrally  prepares  over  2,500 
pages  of  newspaper  ads  for  over  500 
daily  newspapers  each  week,”  said 
Krietz.  The  ads  appear  in  newspapers 
with  a  total  circulation  of  over  40  million, 
he  said. 

Entering  1976,  K  mart  was  located  in 
229  of  the  270  Standard  Metropolitan 
Statistical  Markets  and  with  up  to  170 
openings  scheduled  for  this  year  it  plans 
to  boost  its  newspaper  circulation  to 
about  43  million. 

One  of  K  mart's  more  successful  pro¬ 
motional  tools,  according  to  Krietz,  is 
the  four  color  rotogravure  preprint.  “It 
takes  us  three  months  lead  time  to 
create,  print  and  insert  each  standard  12 
page  roto  into  the  daily  paper,”  he  said. 
K  mart  inserts  an  average  of  two  of  these 
per  month  in  each  of  the  more  than  500 
newspapers  in  its  markets. 

“Our  Sunday  magazine  program  was  a 
spinoff  from  our  four  color  roto  gravure 
program,”  said  Krietz.  “We  feel  that 
Sunday  supplements  give  K  mart  ads  the 
quality  look  of  magazines  with  the  ad- 
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vantages  of  local  editorial  and  local  in¬ 
terest,”  he  said.  “Ads  are  now  appearing 
in  23  locally  edited  Sunday  magazines.” 

K  mart  calls  its  use  of  local  Sunday 
magazines  “target  marketing.”  The  ob¬ 
jective,  according  to  Krietz,  “is  to  pro¬ 
ject  as  well  as  strengthen  K  mart's  fash¬ 
ion  image  and  to  improve  our  position  in 
the  big  mass  middle  income  market.” 

In  an  attempt  to  further  broaden  its 
fashion  image,  K  mart  recently  em¬ 
barked  on  a  national  advertising  cam¬ 
paign  in  magazines  such  as  Seventeen, 
Woman’s  Day  and  Redbook. 

Television  was  introduced  to  the  K 
mart  media  mix  in  1968  with  tests  in  the 
Detroit,  Buffalo  (N.Y.)  and  Atlanta  mar¬ 
kets.  In  1975,  K  mart  used  spot  tv  in  125 
ADI  markets  and  plans  to  broaden  this  to 
150  ADI  markets  by  the  end  of  this  year 
as  stores  open  in  new  markets.  In  addi¬ 
tion,  network  tv  and  radio  is  used  for 
approximately  20  national  promotions  a 
year,  said  Krietz. 

• 

Cleveland  Press 
to  publish  seven 
weekly  papers 

The  Cleveland  Press  has  created  seven 
weekly  newspapers.  Eirst  publication  is 
scheduled  for  April  28. 

The  weeklies,  which  will  be  distri¬ 
buted  each  Wednesday  to  Press  home 
delivery  subscribers  at  no  extra  charge, 
will  report  news  of  neighborhoods  and 
people  in  each  of  seven  areas  of  Greater 
Cleveland. 

Ken  Rosenbaum,  now  news  editor  of 
the  Press,  will  direct  the  new  weeklies. 

The  weeklies  will  be  in  addition  to  the 
day-to-day  coverage  of  news  in  Cleve¬ 
land  suburbs  on  the  daily  suburban 
pages. 

Martin  elected  head 
of  golf  writers 

Harold  Martin,  Columbia  (S.C.)  State 
veteran  sports  staffer,  recently  was 
elected  for  a  second  term  as  president  of 
the  Golf  Writers  Association  of  America. 

Also  elected  at  a  recent  meeting  in  Au¬ 
gusta,  Ga.,  were  Will  Grimsley,  As¬ 
sociated  Press,  New  York,  first  vicepres¬ 
ident;  Phil  Taylor,  Seattle  Post- 
Intelligencer,  second  vicepresident;  Bob 
Rickey,  G«//' Magazine,  Cincinnati,  sec¬ 
retary;  and  Jim  Regan,  Springfield 
(Mass.)  News,  treasurer. 


Loud  complaints 
restore  dropped 
Saturday  edition 

Power  of  readership  won  a  battle  over 
“power  of  the  press”  when  the  Rock 
Island  (Ill.)  decided  to  start  a  Sun¬ 
day  newspaper  and  suspended  publica¬ 
tion  of  its  Saturday  edition. 

Preparatory  to  issuing  the  new  Sunday 
package  on  March  7,  the  Argus  didn’t 
print  on  Saturday,  March  6  and  the  city’s 
daily  subscribers,  26,334  strong,  pro¬ 
tested  vociferously.  This,  despite  good 
acceptance  of  the  44-page  main  sheet 
sections  of  the  Sunday  Argus,  plus  a  24- 
page  tabloid  feature  magazine  supple¬ 
ment,  color  comics  and  the  national  sup¬ 
plement  Family  Weekly. 

Complaints  numbered  in  the  many 
hundreds — by  telephone  and  mail.  Rock 
Islanders  didn’t  approve  of  the  Argus 
ceasing  Saturday  publication  and  ex¬ 
pressed  themselves  in  no  uncertain 
terms. 

Associate  editor  W.  V.  Kinney  talked 
about  the  phone  and  mail  torrent; 

“Hundreds  of  phone  calls  hit  the  circu¬ 
lation  department.  When  circulation 
found  it  couldn't  handle  all  the  calls 
many  were  referred  to  the  newsroom.” 

When  readers  discovered  that  the 
Saturday  Argus  was  not  to  be  published 
henceforth  the  pleas  for  resumption  be¬ 
came  impelling.  Letters  began  flooding 
into  the  paper  protesting  the  move. 

Kinney  estimated  that  the  phone  calls 
reached  into  the  many  hundreds,  adding 
“forty  calls  to  the  newsroom  each  day  is 
putting  it  mildly.” 

There  was  no  alternative.  Publisher 
John  W.  Potter  decided  to  reinstate  the 
Saturday  edition.  The  following  Satur¬ 
day  was  skipped  and  resumption  was  set 
for  March  20,  but  mechanical  problems 
scrubbed  those  plans. 

Callers  and  letter  writers  wanted  to 
know  what  the  delay  was  and  were  told 
the  reasons;  also  that  the  Saturday  paper 
would  be  resumed  on  March  27.  It  was, 
and  tenacious  subscribers  subsided. 

Competition  was  a  distinct  factor  con¬ 
nected  with  the  opposition  to  the  Satur¬ 
day  suspension,  according  to  Potter.  He 
emphasized  this  in  view  of  the  decision 
by  the  Moline  (111.)  Dispatch  to  inaugu¬ 
rate  a  Sunday  edition  on  March  14.  The 
Dispatch  (daily  circ.  37,446)  didn’t  drop 
its  Saturday,  however.  The  flat  line  ad¬ 
vertising  rate  is  in  combination  with  the 
Argus. 

The  competition  angle  is  intensified  in 
these  river  communities  by  the  presence 
of  the  7-day  Davenport-Bettendorf  Times 
across  the  Mississippi  in  Iowa.  An  ‘all 
day’  publication,  the  Times  has  been 
publishing  on  Sunday  for  many  years 
(daily  circ.  61 ,272)  and  has  enjoyed  hefty 
Sunday  circulation  on  the  Illinois  side. 
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Tv  union  pickets  disrupt 
editors’  meeting  in  D.C. 


By  Robert  U.  Brown 

Illegal  pickets  of  the  National  Associa¬ 
tion  of  Broadcasting  Employes  and 
Technicians  Union  disrupted  the  morn¬ 
ing  session  of  the  American  Society  of 
Newspaper  Editors  (April  14)  deterring 
four  Presidential  candidates  from  enter¬ 
ing  the  Shoreham  Hotel  and  participating 
in  a  panel  discussion. 

The  union  has  been  on  strike  against 
NBC,  and  pickets  said  they  were  seeking 
to  prevent  NBC  cameramen  from  cover¬ 
ing  the  session.  The  NBC  crew'  was  in 
the  hotel  before  the  pickets  arrived. 

ASNE  officers  were  informed  of  the 
picket  line  possibility  April  12.  Council 
for  the  society.  Richard  M.  Schmidt  and 
program  chairman.  Michael  J.  O'Neill, 
editor.  New  York  News,  appeared  be¬ 
fore  the  National  Labor  Relations 
Board's  regional  office  in  Baltimore  (Ap¬ 
ril  13).  charging  the  picketing  was  an  il¬ 
legal  secondary  boycott. 

Restraining  order  issued 

NLRB  so  ruled  and  appeared  with 
ASNE  before  U.S.  District  Judge 
Gerhard  Gesell  who  issued  a  temporary 
restraining  order  on  the  pickets  early 
Wednesday  (April  14)  morning. 

U.S.  marshalls  served  the  order  on  the 
pickets  who  were  then  moved  to  the 
employee  entrance  of  the  hotel  on  28th 
St.  where  they  were  to  be  confined.  The 
temporary  order  was  effective  until  10 
PM  that  day. 

Damage  is  done 

The  damage  to  the  ASNE  program  had 
already  been  done  and  Jimmy  Carter. 
Henry  Jackson,  and  Morris  Udall  ob¬ 
served  the  illegal  picketing  and  said  they 
would  not  appear.  They  stood  on  that 
decision  after  being  informed  that  picket 
lines  had  been  removed.  Frank  Church 
who  was  to  have  participated  was  said  to 
be  ill. 

Vice  President  Humphrey  was 
scheduled  to  be  the  speaker  at  the  Wed¬ 
nesday  luncheon  and  ASNE  officers  ex¬ 
pected  he  would  appear. 

The  ASNE  set  up  telephone  circuits 
with  the  3  candidates — Carter.  Jackson 
and  Udall — who  were  questioned  by  the 
ASNE  panel.  The  session  was  covered 
by  camera  crews  by  all  3  networks. 

ASNE  president  Warren  H.  Phillips 
said  that  he  had  been  asked  why  Society 
didn't  bar  tv  coverage  thus  eliminating 
the  picket  line  permitting  the  candidates 
to  appear. 

He  said  it  was  the  unanimous  opinion 
of  the  ASNE  board  that  they  could  not 
let  a  union  dictate  how  the  news  was  to 
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be  covered.  They  could  not  permit  such 
restrictions  on  reporters  as  the  result  of 
intimidation. 

Dailies  run  ads 
as  ransom  condition 

In  what  is  believed  to  be  a  first  for 
newspapers,  dailies  in  New  York.  Lon¬ 
don  and  Paris  on  April  7  carried  a  politi¬ 
cal  ad  by  a  Venezuelan  guerilla  organiza¬ 
tion  as  a  condition  for  the  release  of  an 
American  company  executive  being  held 
captive. 

The  N.Y.  Times.  London  Times  and 
Le  Monde  in  Paris  each  ran  an  ad  placed 
by  Owens-Illinois  as  a  condition  for  the 
release  of  its  general  manager  William  F. 
Niehous,  who  was  kidnaped  by  a  group 
called  the  Revolutionary  Command  on 
February  27.  The  text  of  the  ad  was  de¬ 
livered  to  Owens-Illinois  officials,  who 
were  told  which  newspaper  to  place  it  in. 

The  ad  is  addressed  "To  the  People  of 
Venezuela”  and  accuses  the  American 
corporation  of  being  “one  of  the  many 
multinationals  that  plunder  the  country 
and  submit  the  working  class  to  overt 
exploitation  having  sufficient  political 
economic  power  to  intervene 
barefacedly  into  all  the  country's  internal 
affairs." 

The  N.Y.  Times  reported  that  it  had 
waived  some  of  its  usual  requirements  in 
running  the  ad  since  the  paper  could  be 
instrumental  in  saving  someone's  life. 
The  ad  in  the  N.Y.  Times  was  a  half  page 
or  1 .200  lines  and  cost  S6.432  at  the  open 
rate. 

• 

Ex-newspaper  adman 
stabbed  to  death 

Thomas  Brown  111,  53,  former  news¬ 
paper  advertising  executive,  was  found 
stabbed  to  death  April  5  at  his  Hartford, 
Conn.,  home.  His  son,  Thomas  Mc¬ 
Gregor  Brown.  21,  charged  with  murder 
later  that  night,  was  being  held  by  Hart¬ 
ford  police  in  lieu  of  $1(K).()(H)  bond  for 
appearance  in  Connecticut  Common 
Pleas  Court. 

Thomas  Brown  111,  prior  to  taking 
over  an  East  Hartford  restaurant,  had 
been  automotive-real  estate  advertising 
manager.  Hartford  Times:  assistant  to 
the  general  advertising  manager,  Wor¬ 
cester  (Mass.)  Telearam-Gazette:  clas¬ 
sified  advertising  manager,  Jersey  City 
(N.J.)  Journal,  and.  later,  national  ad¬ 
vertising  manager,  Newhouse  Newspap¬ 
ers  in  Newark  and  Jersey  City. 


Shareholders  see 
VDT  demonstration 

Stockholders  of  Multimedia,  Inc.,  at 
the  company's  annual  meeting  April  15. 
saw  a  seven-minute  videotape  of  the 
Greenville  (S.C.)  News-Piedmont’s  new 
VDT  system  for  editorial  copy  and  clas¬ 
sified  ads. 

The  tape  was  made  a  week  before  the 
annual  meeting  in  Greenville,  but  edited 
to  appear  as  if  it  had  been  filmed  only 
minutes  earlier.  It  was  shown  through  a 
closed  circuit  television  system  using 
four  large  television  screens. 

Rhea  T.  Eskew,  vicepresident  and 
general  manager  of  the  News-Piedmont, 
talked  with  reporters,  editors  and  clas¬ 
sified  ad  takers  in  a  typical  work  envi¬ 
ronment  during  the  taping.  The  film 
showed  local  news  stories  being  pro¬ 
duced  on  VDTs.  and  followed  the  copy 
route  through  the  editing  process,  to  the 
computer. 

It  also  showed  how  the  new  system 
handles  wire  service  copy. 

"The  new  technology.”  Eskew  said  at 
the  start  of  the  tape,  "is  being  used  for 
more  efficient  input  and  editing  of  news 
copy  and  classified  advertising.” 

The  News-Piedmont  has  32  Harris 
1500  VDTs,  associated  with  its  two  Har¬ 
ris  2500/50  systems.  The  VDTs  are  on¬ 
line  to  parallel  PDP  1 1  computers  which 
drive  three  Harris  TxT  typesetters.  All 
Wire  service  and  outlying  bureau  wires 
feed  directly  into  the  system,  eliminating 
the  need  for  paper  tape  and  copy  paper. 
The  News-Piedmont  is  producing  display 
advertising  through  the  same  system. 

• 

Pressmen  ordered 
to  pay  for  slowdown 

Arbitrator  Gordon  T.  Leonard  found 
(February  19,  1976)  the  Pittsburgh 
Newspaper  Pressmen's  Local  Union  No. 
9,  guilty  of  a  slowdown  and  liable  for  the 
loss  of  newspaper  sales  and  advertising 
revenues  resulting  from  their  actions. 

The  situation  developed  during  negoti¬ 
ations  concerning  an  amendment  to  the 
contract  between  the  union  and 
Pittsburgh  Press  Company.  On  Sep¬ 
tember  17,  1974.  the  incidence  of  web 
breaks  was  exceptionally  high.  The 
company  filed  a  grievance  and  took  the 
issue  to  arbitration. 

The  company  contended  that  it  had 
two  experienced  members  of  manage¬ 
ment.  the  production  manager  and  the 
press  room  superintendent,  observe  the 
operations  in  question.  They  had  con¬ 
cluded  the  slowdown  was  deliberate. 
The  company  sought  the  recovery  of 
damages  to  the  extent  of  $1L(X)(). 

Leonard  awarded  the  Company 
$10,141.36.  which  he  assessed  against 
the  union. 
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RICHARD  L.  HARE  . . . 

is  recognized  as  one  of  the  top  marketing 
executives  in  the  country.  Hare  now 
heads  his  own  management  consulting 
firm.  Dick  has  been  asked  to  review 
management  problems  for  independent  as 
well  as  group  newspapers.  Other  projects 
he  is  working  on  include  advertising  and 
circulation  pricing,  sales  training  and 
incentives,  and  major  marketing  research 
projects.  Based  on  Dick ’s  experience  with 
newspaper  acquisition  evaluations,  he  is 
involved  with  “pre”  and  “post" 
acquisition  studies.  Hare’s  firm  also  does 
retailing,  banking,  and  university 
marketing  projects. 

With  Gannett  Corporate  Marketing,  Dick 
Hare- 

■  had  responsibility  for  headquarters’ 
efforts  for  $248  million  in  adver¬ 
tising  revenue 

■  maintained  contacts  at  the  headquar¬ 
ters’  level  of  major  retailers  across 
the  country 

■  developed  group  advertising  sales 
policies  and  procedures 

■  provided  advertising  pricing  and  sales 
development  guidance  and  recommen¬ 
dations 

■  coordinated  individual  newspaper  and 
corporate  marketing  research 

■  planned  and  conducted  regional  and 
national  sales  seminars 

■  emphasized  advertising  sales  training 
and  personnel  development 

■  undertook  market  and  newspaper 
evaluation  for  major  acquisitions 
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RENT  A  PRO 

RICHARD  HARE  (former  Gannett  Director 

of  Advertising  and  Research) 

WILL  DELIVER  proven  marketing  concepts 
...  a  major  research  firm 
...  a  major  training  firm 

whatever  your  marketing/management,  research,  or  training  development 
needs  .  .  .  you  will  get  profitable  results,  tailored  to  your  newspaper,  all  at  a 
reasonable  investment  which  will  pay  dividends  for  many  years! 


marketing  sales 

research 

training 


WHY  NEWSPAPER  RESEARCH? 

Improve  . .  . 

■  improve  product  and  its  image 

■  improve  advertising  sales 

■  improve  circulation  sales  &  delivery 

Test . . . 

■  test  pricing  strategy 

■  test  reaction  to  a  new  Sunc’ay-Saturday 
morning-all  day-new  zoned  edition 

Provide  .  . . 

■  provide  advertisers  with  the  informa¬ 
tion  they  need 

Let  our  experience  in  30  markets 
measuring  84  daily  newspapers  and  68 
Sunday  newspapers  help  you  know  more 
about  your  readers. 


WhoCthey 

read 

Whot  they 
wont 

Wherejthey 

shop 


MARKETACnON  Data  Base  provides 
opportunity  for  useful  comparisons  with 
averages  of  other  similar  size  newspapers. 
Richard  Hare,  consultant  to: 


MARKET  OPINION  RESEARCH 


Fred  Currier,  President 


WHY  EMPLOYEE  TRAINING? 

Management  Training  Benefits : 

■  Increased  motivation  &  communication 

■  Improved  planning  &  organization  and 
time  management 

■  Improved  performance  evaluation  and 
people  handling 

Sales  Training  Benefits: 

■  Increased  sales 

■  Improved  sales  presentations 

■  Reduced  sales  costs 

Now  a  complete  training  module  system 
is  available  for  as  low  as  $6  per  person. 

The  full  module  system  includes: 

■  color  filmstrip  ■  audio  tape 

■  instructor  and  participant  manuals 

There  is  enough  material  with  each 
training  module  to  provide  2  to  4  hours 
of  seminar  training. 

Choose  from  over  7  0  modules  which  have 
been  used  successfully  in  more  than  30 
different  countries. 

The  investment  required  for  use  and/or 
purchase  of  the  program  can  be  as  low  as 
$45  on  a  10  day  rental  for  each  module, 
and  $250  for  purchase  of  a  module. 

■  Special  programs  can  be  custom  tailored. 
Richard  Hare,  consultant  to: 

^  ^  183  East  Main  Street 

k  A  Rochester,  N.Y.  14604 

CENTER  FOR  ORGANIZATION  DEVELOPMENT 
Dr.  Gerald  E.  Fisher,  President 
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FILL  OUT  THIS  COUPON  AND  GET  EXACTLY  WHAT  YOU  WANT! 


IManagement/sales 
training  modules 

literature 

presentation 
during  ANPA 

possible 

seminar 

□ 

□ 

n 

Research  project 
consulting 

n 

□ 

□ 

Marketing/management 

consulting 

□ 

□ 

□ 

Mail  Today  to: 

Hare  Associates 

Richard  L.  Hare 
62  Black  Walnut  Drive 
Rochester,  N.Y.  14615 
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Call  Area  Code  716/621-6873 
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specific  appointment. 
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ADVERTISING  SCENE 


Marketing  know-how  lifts 
Spanish  daily’s  linage 

By  Dan  Lionel  York  Post,  and  later  marketing  director 

of  Metro-Media’s  New  York  Transit  Ad- 

“  Unlike  other  ethnic  markets,  the  vertising  where  he  conceived  the  illumi- 
Spanish  speaking  community  continues  nated  signs  that  appear  atop  New  York 
to  maintain  its  mother  tongue  along  with  busses.  His  knowledge  of  the  Spanish 
its  other  unique  cultural  affinities,”  language  includes  a  vocabulary  of  about 
Samuel  D.  Kelson,  vice  president  and  six  words.  His  understanding  of  mer- 
advertising  director  of  New  York’s  "El  chandising  and  marketing  of  the  Spanish 
Diario-La  Prenso,"  told  E  &  P.  In  sup-  speaking  community  is  a  different  mat- 
port  of  Kelson’s  observation  is  the  grow-  ter. 

ing  number  of  signs  in  public  places  in  He  bubbles  over  with  enthusiasm  for 
both  Spanish  and  English.  Income  tax  countless  promotion  projects  that  de¬ 
forms,  election  ballots,  report  cards  are  velop  advertising  and  circulation  while 
similarly  printed.  Despite  large  Jewish,  enhancing  Hispanic  community  involv- 
Italian  and  other  ethnic  population  ment  with  his  paper.  For  example,  corn- 
groups  in  the  Big  Apple  no  such  conces-  ing  up  soon  is  “Guantes  Hispanos”  the 
sions  had  been  made  for  their  language  Spanish  Golden  Gloves  which  the  paper 
problems  because  they  tended  to  integ-  co-sponsors  with  Shaefer  Beer — kids  in 
rate  rapidly  with  the  English  speaking  the  Spanish  community  get  free  tickets 
community.  and  proceeds  go  for  a  scholarship  fund 

The  recent  inclusion  by  the  Miami  for  them.  Eastern  Air  Lines  flies  the 
Herald  of  a  regular  Spanish  language  finalist  contenders  up  from  Puerto  Rico 
supplement  further  bears  out  the  staying  as  their  contribution, 
power  of  the  well  defined  Hispanic  mar-  When  the  New  York  Cosmos  Soccer 
ket.  “Of  our  375,000  adult  readers,”  team  makes  its  bow  on  May  2nd  at  Yan- 
notes  Kelson,  “a  recent  Markets-ln-  kee  Stadium  with  soccer  idol  Pele,  El 
Focus  study  showed  that  85%  read  no  Diario  will  publish  a  fat  special  Cosmos 
English  language  newspaper.”  supplement  and  the  stands  will  be 

All  of  which  helps  to  explain  why  packed  with  kids  sporting  El  Diario 
major  department  and  discount  stores  t-shirts,  courtesy  of  their  family  news- 
court  El  Diario’s  audience  with  more  paper. 


“We  give  a  great  deal  of  thought  to 
cultivating  younger  readers  and  giving 
them  the  El  Diario  habit,  early,”  said 
Kelson.  For  this  reason  the  30  little 
league  teams  in  the  Spanish  community 
are  given  El  Diario  T  shirts.  Coming  up  is 
a  record  feature  that  will  be  printed  in 
both  Spanish  and  English.  Until  now, 
only  the  paper’s  daily  editorial  is  thus 
printed. 

When  the  annual  Puerto  Rican  Parade 
takes  place  in  June  the  event  that  has 
been  described  as  the  3rd  biggest  New 
York  Parade,  next  to  the  Macy’s 
Thanksgiving  Parade  and  the  St.  Pat¬ 
rick’s  Day  march,  El  Diario  again  ex¬ 
pects  to  publish  a  block  buster  special 
issue.  In  last  year’s  section  Eastern  Air 
Lines  took  the  center  spread,  American 
Airlines,  the  back  page  and  advertisers 
like  Schaefer  Beer,  Bacardi  Rum. 
Chesterfield,  Winston-Salem  cigarettes 
Rheingold  Beer,  Canada  Dry,  Schmidt’s 
Beer  etc.,  took  full  pages.  Other  major 
national  advertisers,  retailers  and  banks 
wooed  the  Hispanic  community  with  ads 
of  various  sizes. 

With  no  outside  national  representa¬ 
tives  the  paper  still  gleans  a  greater  pro¬ 
portion  of  national  advertising  than  does 
most  of  its  English  language  counter¬ 
parts.  Asked  for  an  explanation.  Kelson 
said  that  the  Hispanic  Community  has 
been  ‘ripped  off  so  much  by  off  brands 
and  shoddy  merchandise  in  the  past  that 
it  is  particularly  aware  of  ‘name’  brands 
so  ‘they  know  what  they’re  getting  for 
their  money.  You  can’t  sell  them  a  bas¬ 
tard  brand,”  he  said,  “they  are  label 
conscious.” 


than  2  million  lines  annually  along  with 

“nSailood  adJererallet'"ai:  MskB-up  ttencls  snalyzecl 


coholic  beverages,  beauty  aids,  etc.  Pub¬ 
lished  Monday  through  Friday  with  a 
weekend  edition  datelined  Sunday  the 
paper  carries  6  pages  or  more  of  classi¬ 
fied  which,  according  to  classified  ad  di¬ 
rector,  A1  Robillard,  managed  to  come 
up  with  gains  last  year  while  their  En¬ 
glish  language  counterparts  were  wallow¬ 
ing  in  red  ink.  With  keen  emphasis  cur¬ 
rently  on  ethnic  hiring,  El  Diario’s 
employment  columns  have  proven  a  well 
targeted  source  of  supply  of  such  per¬ 
sonnel. 

The  paper  maintains  a  special  trans¬ 
lation  department  and  almost  without 
exception  all  the  ads  appear  in  Spanish. 
“But.”  says  Kelson,  “major  advertisers 
like  Seagram’s,  P.  Lorillard,  Campbell’s, 
Pepsi  Cola,  Coca  Cola,  Bordens,  Chev¬ 
rolet,  and  many  others  place  such  impor¬ 
tance  on  the  Hispanic  market  that  they 
have  given  the  assignment  for  reaching 
this  audience  over  to  special  advertising 
agencies  who  give  us  individualized  copy 
in  Spanish.” 

Kelson  who  arrived  at  El  Diario-La 
Prensa  seven  years  ago  was  formerly  na¬ 
tional  advertising  manager  of  the  New 


An  unusually  detailed  presentation  of 
desirable  trends  in  newspaper  makeup 
was  provided  recently  in  comments  by 
the  judges  of  this  year’s  Typography  and 
Design  Contest  of  the  Inland  Daily  Press 
Association. 

The  judges  were  Hayward  Blake, 
Evanston,  Ill.  graphic  designer;  and  two 
educators  from  the  Medill  School  of 
Journalism  at  Northwestern  University: 
Assistant  Dean  Dave  Nelson  and  Profes¬ 
sor  Jack  Sissors. 

Here  are  some  of  their  observations: 

•  The  better  newspapers  use  func¬ 
tional  rather  than  formula  makeup.  Trad¬ 
itional  newspapers  have  a  sameness  that 
makes  them  look  designed  by  formula, 
whereas  the  best  tend  to  use  makeup  that 
fits  the  news. 

•  Wider  columns  (four,  five  or  six- 
column  format)  appear  most  functional 
and  attractive. 

•  Newspapers  don’t  waste  white 
space  but  are  careful  to  distribute  it 
throughout  any  given  page. 

•  Column  rules  are  disappearing. 

•  Newspapers  tend  to  use  one  type 
family  throughout  the  paper. 


•  Varying  the  graphic  treatment  of 
special  sections  tends  to  create  interest. 

Here  were  some  of  their  criticisms: 

•  Too  many  nameplates  are  too  large 
and  too  ugly. 

•  Bad  standing  heads  suggest  that 
many  newspaper  managements  should 
buy  the  services  of  a  graphic  designer. 

•  Too  many  newspapers  use  italics 
too  much  instead  of  saving  it  for  use  as  a 
contrast  face. 

•  Too  many  newspapers  print  pictures 
too  small;  cropping  is  too  often  unim¬ 
aginative;  and  too  many  newspapers 
forget  the  wide  variety  of  photo  screens 
and  use  only  dots.  More  boldness  is 
needed  in  picture  handling  and  more 
photographs  made  by  natural  light  called 
for. 

•  The  use  of  the  same  kind  of  rule 
borders  for  boxed  stories  and  advertise¬ 
ments  should  be  avoided. 

•  Too  few  subheads  are  used  to  break 
up  body  type.  Subheads  should  be  bold 
face  and  of  a  type  face  that  represents  a 
change. 
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Media  Records  to  provide 
monthly  tv  ad  reports 


Media  Records,  Inc.  has  reached  a 
tentative  agreement  with  Television 
Monitoring  Institute,  Inc.  to  provide  its 
newspaper  subscribers  with  monthly  re¬ 
ports  on  spot  tv  ads  in  the  New  York 
market. 

This  type  of  project  has  been  in  the 
discussion  stages  at  Media  Records  for 
about  a  year.  The  new  service,  which 
will  be  provided  at  an  additional  fee,  is 
being  instituted  in  response  to  requests 
by  various  newspaper  advertising  or¬ 
ganizations  that  one  source  provide  both 
detailed  newspaper  and  television  ad  fi¬ 
gures,  a  Media  Records  spokesman  said. 

The  new  service  will  enable  subscrib¬ 
ing  newspapers  to  get  a  clearer  picture  as 
to  the  extent  advertisers  are  using  news¬ 
papers  vs.  television  in  different  mar¬ 
kets. 

The  television  monitoring  reports  are 
initially  expected  to  cover  all  six  New 
York  City  stations,  providing  a  complete 


monthly  log  of  information  including  the 
names  of  advertisers,  date  and  time  of 
day  of  spots  and  the  programs  they  ap¬ 
pear  on. 

Once  the  monitoring  program  is  per¬ 
fected  and  gains  acceptance,  it  will  be 
expanded  to  cover  some  six  other  major 
markets  such  as  Philadelphia,  Boston, 
Chicago,  Detroit,  Miami  and  Los 
Angeles,  the  spokesman  said. 

Meanwhile,  the  Bradenton  (Fla.) 
Herald  and  the  Niles  (Mich.)  Star  on 
April  1  became  the  21st  and  22nd  mem¬ 
bers  of  the  Knight-Ridder  Newspaper 
Group  to  join  Media  Records. 

With  the  exception  of  the  five-day 
Journal  of  Commerce,  a  business  publi¬ 
cation,  all  Knight-Ridder  newspapers  are 
subscribers  to  the  advertising  linage  au¬ 
diting  organization. 

The  addition  of  the  two  new  subscrib¬ 
ers  boosts  to  22  the  number  of  newspap¬ 
ers  which  have  joined  Media  Records 
since  the  first  of  the  year.  Media  Records 


now  measures  linage  in  92  daily  news¬ 
papers  in  73  cities. 

By  the  end  of  this  year.  Media  Records 
anticipates  over  100  newspapers  will  be 
subscribing  to  its  services. 

Retailers  to  speak 
at  TVB  workshop 

Department  and  discount  stores  that 
have  successfully  used  television  adver¬ 
tising  will  discuss  their  experiences  at 
the  Television  Bureau  of  Advertising's 
retail  workshop  on  April  28-29  at  the 
Hotel  Biltmore,  New  York  City. 

Vornado,  Inc.,  parent  of  Two  Guys 
and  Builders  Emporium,  Alexander’s, 
N.Y.  and  Gee  Bee  of  Johnstown,  Pa.  will 
be  among  the  discount  chains  rep¬ 
resented.  Belk’s  of  Charlotte,  N.C., 
Foley’s  of  Houston  and  Barney’s  and 
Saks  Fifth  Avenue  of  N.Y.  will  be  among 
the  department  store  chains  to  speak  on 
their  use  of  tv. 

W.  B.  Doner  Agency  of  Detroit  and 
Ingalls  Associates  of  Boston,  who  both 
handle  large  discount  chain  accounts, 
also  have  speakers  on  the  agenda. 


If  YOU  are  Responsible  for  ADVERTISING  SALES/MARKETING 


at  Your  Newspaper  and  aren’t  part  of  the  dynamic, 
growing  860-plus  membership  . . .  Shouldn’t  you 

ask  about  INAE’s  BENEFITS? 

HERE’S 


HOW 


membership 


investment  will  help  YOUR  NEWSPAPER  increase  sales  productivity, 
improve  your  management  skills  and  pay  for  itself  MANY  times  over: 


•it  Over  860  daily  newspapers  in  the  U.S. 
and  Canada  belong  —  so  do  their  Repre¬ 
sentatives,  plus  major  Auxiliary  Service 
Firms  -tr  Each  shares  management/sales 
experiences,  techniques  and  expertise 
with  others  —  comprising  a  tremendous 
body  of  practical  and  progressive  know¬ 
ledge  -Cl  All  size  papers  benefit  (50%  are 
under  30M  circulation)  ☆  Our  monthly 
NEWS  keeps  you  informed  ☆  Two  Sales 
Conferences  yearly  are  devoted  to  ideas/ 
inspiration  covering  diversified  aspects  of 
newspaper  advertising  and  its  ever- 
changing  market  ☆  Convention  Exhibits 
show  hundreds  of  successful  copy/ layout 


ideas  (later  offered  in  book  form)  t^r 
Meeting  DIGEST  —  the  invaluable 
sessions  sent  so  you  don't  lose  this 
important  benefit  -it  Management  aids  — 
thru  Surveys,  Sales  Training  Courses 
(such  as  Positive  Selling  in  which  INAE 
member  papers  have  enrolled  6,683  sales 
staffers  in  18  months),  and  many  othersi 
Want  to  join  the  world's  largest  and  one 
of  the  hardest-working  ad  exec  groups  to 
advance  both  professionally  and  per¬ 
sonally?  INAE  is  your  answerl  Complete 
and  mail  the  coupon  NOW  ...  let  us 
PROVE  its  value  to  YOU! 


_ Clip  &  Mail - 

INAE  Mbrship  Comm.,  P.O.  Box  147,  Danville,  IL  61832 
Please  send  me  proof  of  INAE's  benefits: 

Name  _ 

Npr/Firm _ 

City _ State/Prov. _ Zip. 

No  obligation  —  of  course,  except  to  your  newspaperl 
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CIRCULATION 


How  newspaper,  mag  combo  works  in  Louisville 


By  Gerald  B.  Healey 

How  the  delivery  of  a  weekly 
magazine  along  with  copies  of  the  Louis¬ 
ville  (Ky.)  Times  is  working  and  what  has 
been  learned  was  explained  recently 
(March  23)  to  the  Central  States  Circula¬ 
tion  Managers  Association  meeting  in 
Evansville,  Ind. 

Circulation  director  Donald  B.  Towles 
said  there  were  two  reasons  for  the  deci¬ 
sion  to  deliver  Time  magazine:  to  find 
out  if  it  could  be  done  without  damaging 
the  newspaper's  delivery  system,  and  to 
learn  if  there  was  sufficient  revenue  for 
the  newspaper  and  for  the  carrier  to 
make  it  worthwhile. 

Towles  reported  that  there  is  no  ques¬ 
tion  the  job  can  be  done,  service  has 
been  good  and  complaints  have  been 
few.  The  magazine  is  satisfied  and  wil¬ 
ling  to  expand. 

Delivery  of  the  newspaper  has  not 
been  affected  although  handling  of 
magazines  may  have  added  5  to  10  mi¬ 
nutes  to  delivery  time.  Additional  trans¬ 
portation  and  mail  room  costs  are  neglig¬ 
ible  and  the  extra  labor  is  taken  care  of 
on  standby  time. 

Minor  cost  factor 

There  is  additional  cost  in  the  data 
processing  department,  but  once  the 
program  was  written  it  was  not  a  big 
factor.  If  there  was  delivery  expansion  to 
other  areas  or  other  magazines  added, 
there  would  be  added  out-of-pocket 
costs. 

During  this  test  period,  which  still  is  in 
progress,  the  carrier  gets  4  cents  for  de¬ 
livery  of  each  magazine.  The  motor  route 
carrier  likes  the  plan  and  several  have 
asked  when  other  magazines  will  be  ad¬ 
ded.  The  motor  route  people  have  suffi¬ 
cient  volume  to  make  the  effort  advan¬ 
tageous. 

Some  carriers  with  20  or  so  copies  re¬ 
ally  don't  feel  they  are  compensated 
enough  for  their  trouble.  Most  agree  it 
isn't  much  trouble  and  they  are  willing  to 
go  along. 

Only  one  independent  contractor  car¬ 
rier  elected  to  drop  out  of  the  test  and  the 
Times  is  now  re-contracting  with  all  car¬ 
riers  to  cover  supplemental  delivery, 
“in  case  we  want  to  go  that  (legal) 
route,”  Towles  said.  However,  this 
wouldn’t  work  with  an  employee  carrier, 
which  the  Times  doesn’t  have  because  to 
deliver  another  product  such  as 
magazines  would  lose  for  the  newspaper 
exemptions  concerning  minimum  wage, 
social  security,  withholding  for  taxes,  or 
pay  overtime. 

Is  any  money  being  made?  During  the 


John  J.  MacDonald  (left),  past  presi¬ 
dent  of  Central  States  Circulation 
Managers  Association,  congratulates 
Harold  Schwartz,  circulation  director 
of  the  Milwaukee  Journal  as  he  ac¬ 
cepts  the  Herbert  B.  Gilmore 
Exemplary  Service  Award.  Gilmore 
was  circulation  manager  of  the  Michi¬ 
gan  City  (Ind.)  News-Dispatch  before 
his  death  last  year. 

6  months  of  the  test  delivery  just  over 
$1,000  has  been  cleared,  which  isn't 
much,  Towles  said.  But.  he  added,  there 
could  be  a  future  in  this  “down  the  road 
on  a  greatly  expanded  basis." 

What’s  in  the  future?  Testing  will  con¬ 
tinue  for  a  few  more  months  and  shortly 
the  delivery  of  Newsweek.  As  with 
Time.  Newsweek  will  go  to  only  one  zip 
code.  After  another  few  months  “we'll 
take  a  look  at  the  whole  thing  and  decide 
where  to  go." 

Advantage  to  route  drivers 

If  Towles  had  a  judgment  to  make  now 
he  would  vote  to  deliver  some  magazines 
but  not  too  many  to  break  down  the 
carrier — in  those  zip  code  areas  where 
the  magazine  had  sufficient  penetration 
to  make  the  effort  worthwhile.  He  would 
consider  allowing  every  motor  route  to 
take  on  magazine  delivery.  “If  nothing 
else,  it's  a  good  way  to  help  motor  route 
drivers  pay  for  the  rising  cost  of 
gasoline.” 

Towles  also  reported  the  results  of  a 
test  in  the  area  of  demographic  distribu¬ 
tion.  Last  January  93.000  preprints  offer¬ 
ing  a  special  subscription  to  Time  into  14 
separate  demographic  zones  of  Louis¬ 
ville. 

Maps  provided  by  Time  divided  the 
Louisville  market  into  40  separate  de¬ 
mographic  areas.  Then  the  top  14  de¬ 
mographic  zones  were  selected  and  the 
preprint  was  distributed  on  that  basis  by 
the  Times  and  the  Courier-Journal. 

What  was  done  was  laying  carrier 
routes  down  on  top  of  the  demographic 
zone  map.  It  was  found  that  routes 


would  cover  about  959f  of  the  zones. 
Then  it  was  determined  which  routes 
were  in  which  demographic  area  and  the 
distribution  was  made.  In  addition,  car¬ 
riers  delivered  the  preprint  to  non¬ 
newspaper  subscribers  in  3  of  the  de¬ 
mographic  areas. 

One  of  the  purposes  of  the  distribution 
was  to  test  effectiveness  of  the  preprint 
by  demographic  zones.  This  project  re¬ 
quired  2  months  of  advance  planning. 

Towles  said  he  feels  that  newspapers 
need  to  be  looking  at  every  new  and  im¬ 
aginative  concept  that  they  can  come  up 
with  to  increase  the  money  flow.  It  may 
not  come  ttnlay.  but  it  could  come  and 
there  is  a  need  to  find  out  what  can  be 
done.  There  also  is  the  need  to  find  out 
what  advertisers  want,  how  to  meet  the 
challenges  of  today's  market  place. 

Need  for  clearing  minds 

Towles'  parting  shot:  “We’ve  got  to 
clear  our  minds  of  the  cobwebs  of  a  quar¬ 
ter  of  a  century  ago  and  start  thinking 
about  today  and  tomorrow.” 

There  is  a  need  to  get  more  input  from 
circulation  directors  into  carrier  award 
systems.  Bill  Boykin,  executive  director 
of  the  Inland  Daily  Press  Association 
told  the  group. 

First,  there  are  a  lot  of  improvements 
that  can  be  made  on  present  carrier 
award  systems.  More  should  be  done  on 
the  national  Carrier  of  the  Year  award 
program. 

There  should  be  joint  discussions  re¬ 
garding  developing  incentive  travel  pro¬ 
grams  for  carriers  .  .  .  for  smaller  news¬ 
papers  that  cannot  offer  this  type  of 
award  program  by  themsleves. 


Don  E.  Lipp 


Don  E.  Lipp,  Madison  (Wisconsin) 
Newspaper.  Inc.  was  elected  president 
of  the  Central  States  organization,  suc¬ 
ceeding  John  J.  MacDonald  of  the  Elgin 
(Ill.)  Courier  News.  Glen  McCurdy, 
Evansville  Courier  Press,  moved  up  to 
first  vicepresident. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


The  Goss  Metro-text  system  —  a  complete  pre-press  system  manufactured  and 
marketed  by  Information  Products  and  now  installed  at  four  newspapers. 


DOWNERS  GROVE,  ILL.  — 
Installation  of  a  Goss  Metro-text  copy 
management  and  production  system 
by  the  Las  Vegas  Review- Journal 
was  announced  here  today  by  J. 
Leon  Boyd,  v.p.  and  general  man¬ 
ager  of  Information  Products  at 
Graphic  Systems  Group. 

Phase  I  of  the  installation  in¬ 
cludes  full  production  of  editorial 
copy  plus  classified  and  display  ads. 

Phase  n  covers  implementation  of 
a  wire  entry  subsystem  to  handle 
on-line  service  input  from  the  Los 
Angeles  Times  wire,  the  UPI-B  wire, 
UPI-financial,  AP-A  and  B  wires, 
AP  race  results  and  AP  sports. 

Incoming  wire  takes  will  be  stored 
on  magnetic  disc  for  review  by  editors. 
Selected  copy  will  then  be  stored  in 
the  appropriate  data  library  of  the 
host  system. 


The  new  Goss  system  will  consist 
of  input  via  Goss  Metro-reader  II 
OCRs  and  14  Image  V  video  dis¬ 
play  terminals,  and  output  through 
a  Goss  Metro-set/ plus  unit  (a  high¬ 
speed  CRT  phototypesetter  contain¬ 
ing  its  own  hyphenation  and  justifi¬ 
cation  program)  and  a  lower  cost 
Metro-set/2  unit. 

Visitors  to  Las  Vegas  for  the 
1976  ANPA/RJ  Production  Manage¬ 
ment  Conference  will  be  able  to  see 
the  Goss  Metro-text  system  in  action. 

The  Review-Journal,  Nevada’s 
largest  newspaper  with  67,000  cir¬ 
culation,  is  the  fourth  paper  to  in¬ 
stall  a  complete  Metro-text  since 
introduction  of  the  system.  The 
other  three  were  the  Economist 
Newspapers  in  Chicago,  the  Joliet 
(Ill.)  Herald-News  and  The  Morris¬ 
town  (NJ.)  Daily  Record. 


An  Information  Products  specialist  uses 
a  specially  designed  photocell  tracer. 

Electronic  age  still 
needs  artists  skills 

Type  has  always  been  basic  to 
printing,  and  metal  has  always  been 
basic  to  type.  Today,  rather  than 
metal  type.  Metro-set  electronic  type¬ 
setters  produce  type  images,  created 
on  cathode  ray  tubes  from  digitized 
fonts  stored  in  computer  memory. 
But  the  originals  of  type  characters 
(Story  continued  on  Page  2,  Col.3) 


The  Stetson  strikes  again! 


CHICAGO  —  The  sale  of  three 
new  (joss  Cosmo-Offset  presses,  an¬ 
nounced  recently,  was  celebrated  at 
the  Goss  offices  in  the  usual  way: 
Goss  v.p.  Les  Kraft  wore  his  white 
Stetson. 

The  hat  has  become  a  ritual 
around  the  Goss  offices.  Its  appear¬ 
ance  on  Kraft’s  head  informs  every 
employee  within  sight  that  a  sub¬ 
stantial  press  sale  has  been  made. 
"We  could  put  it  in  a  memo”  said 
Kraft,  "but  the 
good  news  travels 
faster  this  way.” 

The  Cosmo  is 
one  of  a  broad 
line  of  Goss  press¬ 
es  manufactured 
for  newspapers  of 
all  sizes.  Les  Kraft 


UK!  VEGAS  REVIEW-JOURIIAl 
RUYS  GOSS  METRO-TEXT 


2.  THE  ROCKWELL  GRAPHIC 


Printers  profitability  our  aim:  Boyd  ^'“^ronicage 


BOCA  RATON,  FLA.  —  Printers 
attending  the  PIA 
President’s  Con¬ 
ference  here  re¬ 
cently  heard  J. 
Leon  Boyd,  v.p.  of 
Graphic  Systems 
Group,  outline  his 

J.  Leon  Boyd  firm’s  commit¬ 
ment  to  helping  printers  and  pub¬ 
lishers  improve  productivity. 

Boyd  discussed  two  Rockwell 
goals:  Developing  new  equipment 
"which  will  keep  you  in  business, 
profitably.”  And  "helping  you  achieve 
the  higher  productivity  that’s  possi¬ 
ble  with  your  present  equipment.” 

As  examples  of  the  first  goal,  Boyd 
cited  the  recently  introduced 
Miehle/Roland  800  presses  and  the 
new  Miehle  40"  2-color  press.  He  de¬ 
scribed  Goss  electronic  editing  and 

Miehle,  Wohlenberg 
renew  business  tie 

CHICAGO  —  Ed  Lemanski, 


phototypesetting  systems,  along  with 
Goss  web  offset  presses,  as  offering 
high  productivity  potential. 

Referring  to  the  second  goal,  Boyd 
suggested  automation  —  such  as 
press  controls  and  drying  equip¬ 
ment  —  and  more  intensive  train¬ 
ing  "to  make  sure  people  who 
operate  your  equipment  know  how 
to  get  the  most  out  of  it.”  In  this 
connection,  he  mentioned  the  Miehle 
pressman’s  training  program,  and 
its  9000  graduates  from  40  countries, 
as  one  of  the  ways  Rockwell  is  helping. 

"Our  business  —  your  business 
—  is  basic  to  this  country’s  econ¬ 
omy,”  Boyd  said.  "Rockwell’s  com¬ 
mitment  to  you  is  to  keep  your 
business  profitable  and  moving  ahead 
by  developing  and  marketing  ad¬ 
vanced  equipment.  The  kind  that 
will  keep  you  competitive.” 

ship  between  the  Graphic  Systems 
Group  and  H.  Wohlenberg  K.  G., 
Hanover,  Germany,  under  which 
Miehle  markets  Wohlenberg  paper 


Miehle  v.p.,  announced  continuation  cutters  and  three-knife  trimmers  in 
of  the  25-year-old  business  relation-  the  U.S.  and  Canada. 


are  still  the  product  of  type  artists, 
exercising  skills  of  hand  and  eye. 

The  creation  of  digitized  fonts 
blends  artists’  skills  with  computer 
techniques  at  Graphic  Systems 
Group’s  Information  Products. 

Some  type  faces,  which  are  rep¬ 
licas  of  old  foimdry  types,  may  ne^ 
modification  to  repr^uce  correctly. 
TVpe  artists  carefully  redraw  each 
letter,  pimctuation  mark,  figure  and 
ligature,  and  make  adjustments  in 
width  and  height.  The  completed 
set  of  typographical  characters,  con¬ 
stituting  a  font,  then  goes  into 
production. 

Specially  designed  equipment  per¬ 
forms  the  complex  task  of  digitizing 
the  font.  A  unique  photocell  tracer 
converts  the  artists’  type  outlines  to 
digital  coordinates  for  further  com¬ 
puter  processing.  The  product  is  a 
coded  font  tape,  ready  for  loading 
into  the  typesetter  memory. 

Information  Products  specialists, 
developing  fonts  for  Goss  Metro-set, 
bring  fresh  approaches  to  typeset¬ 
ting.  Their  expertise,  coupled  with 
Metro-set’s  advanced  electronics, 
gives  typesetting  quality,  economy 
and  speed  in  a  system  with  enor¬ 
mous  flexibility  and  range. 


Graphic  Systems  Group  doubles  space 
for  production  of  Metro-text  compo¬ 
nents  as  a  result  of  increased  demand 
for  Goss  pre-press  equipment. 


For  more  information  about  any 
of  the  products  mentioned,  just  drop 
a  line  to  The  Rockwell  Graphic, 
Graphic  Systems  Group,  Rockwell 
International,  3100  South  Central 
Ave.,  Chicago,  Illinois  60650. 

Rockwell  International 

where  science  gets  down  to  txisiness 


If  it  has  anything  to  do  with  production  of  newspapers,  it  has  everything  to  do  with  Goss. 


The  Goss  Community 


When  we  introduced  the  Goss 
Community  for  weeklies  and  small 
community  dailies,  it  was  the  first  off¬ 
set  press  to  have  the  roll  stand  integral 
with  the  unit.  Result:  Space  savings. 

A  very  short  web  lead.  And  worldwide 
installations  of  more  than  6,400  units. 

Now  it's  better  than  ever.  Because 
now  stacked  units  are  available  for  all 
new  Communities  —  and  for  presently 
owned  oil  lubricated  models.  Result? 


You  can  add  even  more  capability  for 
color  runs  or  spot  color,  without  a 
corresponding  increase  in  floor  space. 

The  Community  also  offers  a 
choice  of  folders:  A  combination  half 
and  quarter  page  folder  rated  at 
14,000  pph,  or  a  Goss  S/C  folder  rated 
at  18,500. 

Let  us  tell  you  about  other 
options  and  advantages  of  the  Goss 
Community. 


pulled  from  the  surf,”  the  story  said.  Why 
mammals?  Why  not  simply  “until  they 
could  be  pulled  from  the  surt'.’”  Whales  are 
mammals,  to  be  sure,  but  by  dragging  in 
the  term  the  writer  laid  himself  open  to  the 
suspicion  of  flaunting  his  learning,  another 
sin. 


Editorial  Worksho 


By  Roy  H.  Copperud 


A  Minority  Opinion  (No.  505) 


“Qualified  minorities  are  working  for  White  stuff  for  snow  is  a  hardy  speci- 
the  company  in  responsible  positions.”  men,  however;  it  still  occurs  frequently  in 

“He  said  68%  of  the  minorities  in  the  weather  stories.  Not  long  ago  1  came  ac- 
current  class  had  either  resigned  or  been  ross  a  story  about  efforts  to  rescue  whales 
dismissed.”  that  had  become  stranded  in  shallow  wa- 

Do  you  see  anything  questionable  ter. 
about  these  sentences?  To  judge  from  “The  group  struggled  to  help  the  two 
what  appears  regularly  in  the  papers,  few  pygmy  sperm  whales  for  more  than  three 
journalists  would.  Yet  no  one  would  hours  Monday  until  the  mammals  could  be 
write,  “The  three  Caucasians  were  the 
only  majorities  at  the  meeting.”  This, 
however,  exemplifies  a  misuse  of  major¬ 
ity  that  is  precisely  analogous  to  a  misuse 
of  minority  in  the  sentences  quoted. 

What’s  going  on  here?  Instead  of  “The 
three  Caucasians  were  the  only 
majorities  at  the  meeting”  we  would  put 
it,  “the  only  representatives  of  the 
majority  race”  or  perhaps  “the  only 
majority  representatives.”  And  when 
questions  concerning  minority  rights  first 
began  to  figure  prominently  in  the  news, 
the  sentences  quoted  at  the  outset  would 
have  referred  to  minority  representa¬ 
tives,  or  would  have  used  some  other 
version  to  designate  members  of  minor¬ 
ity  groups  as  individuals. 

But  references  to  members  of  minority 
races  have  become  so  frequent  that  the 
urge  to  condense  a  form  evidently  felt  to 
be  cumbersome  has  asserted  itself,  and 
now  minority  is  no  longer  used  only  as  a 
collective.  Usually,  however,  the  new 
usage  is  confined  to  the  plural,  as  in  the 
examples  cited.  But  occasionally  it  turns 
up  in  the  singular;  “He  was  the  only 
minority  who  signed  the  petition.” 

This  usage  (or  misuse)  is  too  new  to  be 
recognized,  or  even  spumed,  by  any  dic¬ 
tionary  1  can  lay  my  hands  on,  including 
the  Barnhart  Dictionary  of  New  English 
Since  1963.  No  doubt  there  are  those 
who  will  denounce  me  for  suggesting  it 
should  be  recognized  at  all.  My  instincts 
are  in  fact  to  resist  distortions  of  any 
kind,  and  I  think  this  is  probably  true  of 
anyone  who  sets  himself  up  as  a  sooth¬ 
sayer  concerning  usage.  Such  advisers 
differ  only  in  the  extent  of  their  conser¬ 
vatism. 

But  I  have  been  in  this  business  long 
enough  to  sense,  like  it  or  not,  that 
minorities  as  a  plural  in  reference  to  in¬ 
dividuals  is  firmly  established  and  will  be 
in  the  dictionaries  soon. 


General  manager 

Narciso  P.  Curras.  40,  assistant  gen 
eral  manager  of  El  Miindo  in  San  Juan, 
P.R.  has  been  promoted  general  man¬ 
ager. 


A  Shopper’s  Guide  to 
THE  WHOLE  WORLD! 

by  Jane  Morse 


Already  helping  readers  plan  money-saving  business  and  recreational 
trips  in  such  newspapers  as  Philadelphia  INQUIRER,  Detroit  FREE 
PRESS,  Miami  HERALD,  Washington  STAR,  Chicago  DAILY  NEWS, 
Boston  GLOBE,  Minneapolis  TRIBUNE,  Houston  CHRONICLE,  Long 
Island  NEWSDAY,  Milwaukee  JOURNAL,  Dallas  TIMES  HERALD, 
Cleveland  PLAIN  DEALER,  Oakland  TRIBUNE,  Denver  ROCKY 
MOUNTAIN  NEWS,  New  Haven  REGISTER. 

Available  from  KING  on  or  after  the  weekend  of  April  24-25. 
For  release  once  a  week,  in  OCR  or  letterpress  form.  Illustrated. 

For  terms  and  samples,  write  or  phone 

Lewis  A.  Little,  National  Sales  Director 

Feca-lvres  Svndical’e 

235  East  45th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 


Wayward  Words 

The  asinine  habit  of  using  what  Fowler 
called  elegant  variation,  which  was  en¬ 
demic  in  the  press  a  generation  ago,  has 
pretty  much  died  out.  I  am  referring 'to 
calling  elephants  pachyderms,  oysters 
bivalves,  dogs  canines  and  cats  felines  on 
second  reference  in  a  story,  to  avoid  repet¬ 
ition  of  the  common  term. 
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Bill  hearings  set 
on  historic  church 

Hearings  on  the  bill  to  have  St.  Paul's 
Church  in  Mount  Vernon,  New  York  ac¬ 
cepted  as  part  of  the  National  Park  Sys¬ 
tem  and  maintained  as  a  national  shrine 
to  the  First  Amendment  and  Freedom  of 
the  Press  will  be  held  by  the  House  In¬ 
terior  Committee's  Subcommittee  on 
National  Parks  and  Recreation  on  Mon¬ 
day,  April  26. 

This  announcement  was  made  last 
week  by  Representative  Richard  L.  Ot- 
tinger.  Democrat  of  N.Y.,  who  intro¬ 
duced  the  bill.  Ottinger  said  the  sub¬ 
committee,  chaired  by  Representative 
Roy  Taylor,  Democrat  of  N.C.,  is  invit¬ 
ing  testimony  by  historic  and  civic 
groups  as  well  as  national  press  organiza¬ 
tions. 

St.  Paul's,  which  was  designated  a  na¬ 
tional  historic  site  in  1943,  was  the  scene 
of  events  leading  up  to  the  1734  trial  of 
John  Peter  Zenger,  whose  acquittal  laid 
the  foundation  for  the  Bill  of  Rights  prin¬ 
ciple  of  freedom  of  the  press. 

Zenger  was  the  26-year-old  immigrant 


HOW  WILL  A 
/  SUBSCRIPTION  TO  \ 

•  E&P  HELP  ME  GET  !  , . 

\A  BETTER  J0B?y  /  THAT'S  \ 
;  CLASSIFIED  . 
‘  "  \INFORMATION  * 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


f.. ......... ..................f 

J  Editor  &  Publisher  | 

I  850  Third  Avenue.  New  York,  N.  Y.  10022  j 

I  Gentlemen:  Please  start  my  subscription  now,  j 

I  addressed  to:  I 

I  Name  .  ! 

I  Address  . I 

*  City  . I 

•  State  .  Zip  . ■ 

I  Company . • 

I  Nature  of  Business . ■ 

I  □  My  remittance  is  enclosed.  . 

I  $15.00  a  year,  U.  S.  and  Canada;  all  other  j 
I  countries  $35.  a  year.  I 

L... 


German  printer  who  published  accounts 
in  his  New  York  Journal  in  November 
1733  about  how  the  Royal  Governor  of 
New  York  had  tried  to  rig  an  election 
held  at  the  St.  Paul's  Church  village 
green  in  what  was  then  the  Town  of 
Eastchester,  now  the  city  of  Mount  Ver¬ 
non. 

“With  no  protection  for  the  press  at 
the  time,  Zenger's  accurate  telling  of  the 
tale  was  no  defense  against  the  laws  of 
seditious  libel,”  Ottinger  said.  “How¬ 
ever,  Zenger's  lawyer,  Andrew  Hamil¬ 
ton,  a  well-known  Philadelphia  attorney, 
was  successful  in  convincing  the  jury 
that  truth  was  all-important  and  Zenger 
was  acquitted.” 

The  disputed  election  at  St.  Paul's  is 
believed  to  be  the  first  election  in  the 
American  colonies  involving  two  politi¬ 
cal  parties.  St.  Paul's  was  also  the  place 
where  Anne  Hutchinson  sought  refuge  in 
her  flight  from  religious  persecution  in 
the  Massachusetts  Bay  Colony  in  1642. 
Forty-five  patriots  who  died  in  the 
American  Revolution  are  buried  in  St. 
Paul's  cemetery,  and  St.  Paul's  church 
bell,  acquired  in  1758,  was  cast  by  the 
same  craftsmen  and  in  the  same  foundry 
as  the  famous  Liberty  Bell  of  Philadel¬ 
phia. 

St.  Paul’s  is  now  owned  by  the  Epis¬ 
copal  Church,  which  has  been  unable  to 
restore  and  adequately  maintain  the 
structure  and  grounds  because  of  lack  of 
funds.  The  Episcopal  Diocese  of  New 
York  has  offered  to  donate  the  building 
and  property  to  the  National  Park  Ser¬ 
vice  so  that  it  can  be  maintained  as  a 
national  monument. 

Ottinger’s  bill,  H.J.  Res.  667,  has  the 
endorsement  of  14  members  of  the 
House  and  three  Senators,  including 
Senator  Jacob  Javits,  Republican  of 
N.Y.,  who  is  the  Senate  sponsor. 

Besides  Editor  &  Publisher,  which 
has  been  pushing  a  campaign  for  adop¬ 
tion  of  the  Ottinger  bill,  the  following 
national  press  organizations  have  an¬ 
nounced  their  support:  the  American 
Newspaper  Publishers  Association,  the 
National  Newspaper  Association,  the 
Sigma  Delta  Chi  Journalistic  fraternity, 
the  Southern  Newspaper  Publishers  As¬ 
sociation,  the  New  York  Press  Associa¬ 
tion,  the  New  York  News,  Women  in 
Communications  and  the  National  As¬ 
sociation  of  Broadcasters. 

Besides  the  Girl  Scouts  of  America,  a 
number  of  Westchester  organizations 
also  have  endorsed  the  Ottinger  bill. 
These  include:  the  Society  of  the  Na¬ 
tional  Shrine  of  the  Bill  of  Rights  at  St. 
Paul’s  Church,  the  Post  Road’s  Girl 
Scout  Council,  the  Knapp  Chapter  of  the 
Daughters  of  the  American  Revolution, 
the  Westchester  County  Historical  Soci¬ 
ety,  the  City  of  Mount  Vernon,  the  Town 
of  Pelham,  the  Town  of  Eastchester, 
other  local  historical  groups,  as  well  as 
the  Westchester  Rockland  Newspapers 
and  WVOX  radio  in  New  Rochelle. 


Union  loses  VDT 
jurisdiction  case 

The  Dayton  (Oh\o)  Journal  Herald  and 
News  received  on  January  20,  1976  a 
favorable  ruling  from  arbitrator  Samuel 
L.  Chalfie  on  the  grievance  filed  by 
Typographical  Union  No.  57  (ITU). 

The  union  contended  that  classified 
department  personnel  (non-members  of 
the  bargaining  unit)  were  proofreading 
classified  one-column  ads  on  video  dis¬ 
play  terminals. 

The  arbitrator  held  that  the  company 
did  not  violate  the  contract  with  Local  57 
and  was  free  to  have  classified  employes 
do  work  such  as  proofreading  of  one- 
column  ads  prior  to  being  released  for 
typesetting. 

The  phrase,  “released  for  typeset¬ 
ting”,  was  interpreted  by  the  arbitrator 
to  indicate  that,  “the  VDT  device  was 
included  in  the  said  Section  3  for  use  by 
classified  department  employes  for  cen¬ 
soring,  editing,  updating,  as  well  as 
proofreading  of  one-column  ads  or  one- 
liners  in  classified  ads,  provided  such 
proofreading  activity  took  place  before 
release  for  typesetting,  and  the  arbitrator 
must  conclude  that  the  release  for 
typesetting  of  one-column  ads,  under  the 
present  contract,  takes  place,  not  when 
the  copy  is  placed  in  the  pneumatic  tube 
to  be  inserted  in  the  scanner,  but  when 
the  composing  room  employe  goes  to  the 
computer  and  manipulates  the  keys,  as  a 
result  of  which  the  material  stored  in  the 
memory  bank  of  the  computer  is  dumped 
into  the  phototypesetting  machine,  re¬ 
sulting  in  the  type  appearing  on  the 
photographic  paper.” 

The  arbitrator  also  stated,  “though  the 
classified  department  may  proofread 
single  column  classified  ads  before  they 
are  released  by  the  computer  to  the  pho¬ 
totypesetting  machine,  because  of  the 
accuracy  of  the  scanner  and  computer, 
except  for  human  errors  by  the  classified 
department  employe,  that  employe  is 
performing  censoring,  editing  or  updat¬ 
ing  such  copy,  rather  than  proofreading, 
in  the  use  of  the  VDT  device.” 

• 

New  title  for  Hunt 
at  Chicago  Tribune 

Robert  M.  Hunt,  president  and  general 
manager  of  Chicago  Tribune  Company 
has  been  designated  chief  executive  of¬ 
ficer. 

Stanton  R.  Cook,  president  and  chief 
executive  officer  of  Tribune  Company, 
the  corporate  parent  of  Chicago  Tribune 
Company,  continues  as  chairman  of  the 
latter  company  and  as  publisher  of  the 
Chicago  Tribune. 

The  action  was  taken  at  the  annual 
meeting  of  Chicago  Tribune  Company 
board.  All  other  officers  were  reelected. 
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Letterflex  Recycle 
is  a  better  choke 
than  other 
plastk  plates 

1-  Letterflex  offers  lowest  plate  prices  ranging  between  $1.25-$2.01 
depending  on  volume. 

2.  Letterflex  recycle  is  a  proven  system  and  is  operating  in  over  40 
newspaper  plants  in  U.S.,  Canada,  Europe  and  Japan. 

3.  Letterflex  print  quality  is  equal  to  or  better  than  the  competition. 

4.  Letterflex  equipment  is  competitively  priced. 

and 

direct  lithography. 

1.  The  capital  investment  for  Letterflex  recycle  is  substantially  lower. 

2.  Letterflex  does  not  cause  any  incremental  paper  waste.  Current 
experience  with  direct  lithography  shows  that  there  is  increased  paper 
waste  which  makes  Letterflex  the  better  cost  alternative. 

3.  Letterflex  is  a  proven  system  in  140  daily  newspapers  worldwide. 
Direct  lithography  is  yet  to  be  proven  in  both  paper  waste  and  print  quality. 


Letterflex  Systems  is  a  worldwide  organization  and  guarantees  a  successful  installation  of  our  recycle 
process  in  your  newspaper.  Write  W.R.  Grace  &  Co.,  55  Hayden  Avenue,  Lexington,  Massachusetts  021 73, 
or  call  (617)  861-6600 

GRACE 

Letterflex  Systems 


Introducing  DECedit. 


Another  reason 
why  Digital  is  number 

one  in  the 
newspaper  industry. 


When  it  comes  to  buying 
computerized  newspaper  sys¬ 
tems,  more  newspapers  buy  from 
Digital  than  any  other  manufac¬ 
turer.  And  when  you  take  a  close 
look  at  our  new  DECedit  elec¬ 
tronic  editing  system,  you'll 
see  why. 

DECedit.  Designed  to  give 
you  more  editing  flexibility  than 
ever  before.  Because  you  have  a 
part  in  designing  it. 

First,  we  start  off  with  our 
PDP-8  minicomputer,  the  most 
reliable  small  computer  ever  sold. 
Then  we  let  you  take  it  from  there. 
You  can  choose  from  dozens  of 
different  peripherals.  Including 
our  economical  VT61/t  video 
reporter  input  and  class  ad  termi¬ 
nals.  And  our  super  sophisticated 
VT20/b  editorial  terminals.  In 
fact,  you  can  mix  and  match  up  to 
32  terminals  to  fit  your  news¬ 
room.  And  your  budget. 


What's  more,  you  can  set 
things  up  any  way  you  want. 

To  fit  any  copy  flow  you  want. 
Anywhere  you  want.  DECedit 
will  work  the  way  you  do.  And 
that  means  you  can  input,  merge, 
edit,  fit  headlines  and  go  to  pro¬ 
duction  faster  than  ever  before. 

You  also  have  more  security  than 
ever  before.  Because  we've  come 
up  with  a  special  security  system 
that  protects  your  files,  classified 
ads,  work  stations,  routing  sys¬ 
tems,  and  more. 

Besides  protecting  your 
stories,  DECedit  protects  your 
investment. 

Our  system  can  act  as  a 
stand-alone.  Or  as  part  of  a  fully 
integrated  computerized  network 
using  our  production  and  on-line 
wire  gathering  controllers  — 
DECset  8000  and  DECwire.  So  you 
have  the  option  to  start  as  small 
as  you  like  and  grow  as  big  as  you 


like.  Without  worrying  about 
compatibility.  Now  or  ever. 

One  more  thing.  When  you 
order  a  Digital  editing  system, 
you  get  the  complete  backing  and 
resources  of  Digital  Equipment 
Corporation,  the  number  one 
supplier  of  computerized  type¬ 
setting  equipment  in  the  busi¬ 
ness.  And  the  largest  minicom¬ 
puter  manufacturer  in  the  world. 

For  the  complete  story  on 
DECedit,  call  your  nearest  Digital 
representative.  Or  write  the 
Graphic  Arts  Group,  Digital 
Equipment  Corporation, 
Maynard,  Massachusetts  01754. 

SDSDDSD 

50,000  computers  saving 
managers  millions. 


news-people 


Graham  W.  Dennis,  publisher  and 
president  of  the  Halifax  Herald  Ltd.,  has 
announced  three  senior  editorial 
appointments  at  the  Chronicle-Herald 
and  the  Mail-Star. 

John  Jack  Regan,  assistant  managing 
editor,  becomes  managing  editor,  suc¬ 
ceeding  Alvin  M.  Savage,  who  has  been 
appointed  executive  editor.  William  D. 
Smith,  a  senior  editor,  has  been  named 
editor  of  the  Chronicle- Herald. 

*  ♦  * 

Clarence  Zaitz,  news  bureau  manager 
for  United  California  Bank  for  the  past 
three  years — appointed  San  Diego 
bureau  chief  for  United  Press  Interna¬ 
tional.  Zaitz  was  formerly  Salem,  Ore¬ 
gon,  bureau  chief  for  UPl.  and  is  the 
former  ow  ner  of  Salemite  Publications  in 
Salem.  He  was  once  city  editor  of  the 
Salem  (Ore.)  Capital  Journal,  and  has 
worked  for  the  Oregon  (Portland)  Jo//r- 
nal,  Miami  Herald  and  Sarasota  (Fla.) 
Herald  Tribune. 

*  +  * 

Jim  East — named  managing  editor  of 
the  Charlottesville  (Va.)  Daily  Progress, 
succeeding  P.  Lea  Campbell,  who  re¬ 
signed  to  accept  a  position  as  statewide 
reporter  for  the  Bangor  (Me.)  News. 
East  transfers  from  Opelousas,  La., 
where  he  was  managing  editor  of  the 
Daily  World.  He  has  also  been  editor  of 
the  Pittsburg  (Calif.)  Post-Dispatch  and 
managing  editor  of  the  Bristol  (Va.- 
Tenn.)  Herald  Courier. 


CONSOLIDATED-BATHURST 

ANNOUNCEMENT 


G.  Dufresne 


The  appointment  of  Guy  Dufresne  as 
Vice-President,  Marketing — Pulp  and 
Paper  of  Consolidated-Bathurst  Lim¬ 
ited  has  been  announced  by  T.  0. 
Stangeland,  Executive  Vice-President, 
Pulp  and  Paper.  Mr.  Dufresne  rejoins 
the  Company  with  responsibility  for 
marketing  policy  related  to  the  sale  of 
Company  pulp  and  paper  products.  A 
civil  engineering  graduate  of  Univer¬ 
sity  of  Montreal,  Mr.  Dufresne  also 
holds  post  graduate  degrees  in  en¬ 
gineering  and  business  administra¬ 
tion.  He  originally  joined  Consolida- 
ted-Bathurst  in  1967. 


Robert  Letts  Jones,  former  president 
of  Copley  Newspapers — to  associate 
publisher  and  general  manager  of  New 
West  Corporation,  which  publishes  New 
West  Magazine.  Two  executive  editors 
have  been  named  for  the  new  magazine, 
Frank  Lalli,  former  West  Coast  bureau 
chief  of  Forbes  Magazine,  and  Jack  Nes- 
SEL,  editorial  director  of  New  York 
Magazine. 

The  Orange  County  New  West 
(California)  has  sued  New  York 
Magazine  Corp.  over  rights  to  the  name. 

*  *  ♦ 

Harrison  Salisbury — named  sole 
press  critic  for  CBS  Morning  News  with 
Hughes  Rudd  and  Bruce  Morton.  Salis¬ 
bury  will  appear  twice  weekly.  Currently 
the  journalist,  who  retired  from  the  New 
York  Times  in  January,  1974  as  an  as¬ 
sociate  editor  and  editor  of  the  op-ed 
page,  is  president  of  the  National  Insti¬ 
tute  of  Arts  and  Letters  and  host  on 
"Behind  the  Lines,”  a  weekly  television 
commentary  on  the  press  for  the  Public 
Broadcasting  System. 

♦  *  ♦ 

Charles  S.  "Tilly”  Tilson,  veteran 
newspaper  circulator — joined  Poliak’s, 
national  supplier  of  prizes  and  merchan¬ 
dise  to  newspapers,  as  sales  representa¬ 
tive  for  Texas,  Oklahoma,  and  adjacent 
states.  Other  than  two  years  spent  at  the 
Los  Angeles  Examiner  as  a  dealer  and 
area  manager,  he  has  been  a  circulation 
manager  for  39  years.  He  retired  from 
the  San  Antonio  Light,  his  final  circula¬ 
tion  assignment  and  prior  to  that  was 
circulation  manager  of  the  Eureka  Stan¬ 
dard  &  Times  and  the  Santa  Rosa 
(Calif.)  Press  Democrat. 

}(c  9((  4c 

Appointment  of  George  Giokas  as 
managing  editor  of  the  Bron.xville 
Review-Press-Reporter  has  been  an¬ 
nounced  by  Jack  E.  Sheils,  vicepresident 
and  general  manager  of  the  Yonkers 
(N.Y.)  Herald  Statesman.  Giokas  suc¬ 
ceeds  Kathy  Carolin,  who  recently  res¬ 
igned. 

Saul  Doctor,  composing  room  fore¬ 
man  for  the  Yonkers  Herald  Statesman, 
has  been  named  production  coordinator 
for  the  paper. 

4c  ♦  ★ 

John  E.  Eearing — appointed  public 
service  and  promotion  director  of  the 
Huntington  (W.Va.)  Publishing  Com¬ 
pany.  He  has  been  promotion  director  of 
the  Niagara  Falls  (N.Y.)  Gazette,  and 
succeeds  Don  Mayne,  who  has  accepted 
the  position  of  manager  of  editorial  ser¬ 
vices  for  Ashland  Oil,  Inc. 

Fearing  is  returning  to  Huntington 
after  a  two-year  stay  at  the  Gazette 
where  he  was  responsible  for  marketing 
promotions  for  advertising  and  circula¬ 
tion  departments. 


Nick  Nagurny,  Sunday  news  editor 
of  the  Evening  and  Sunday  Philadel¬ 
phia  Bulletin,  has  been  appointed 
Sunday  and  feature  editor. 

Other  appointments  announced  by 
B.  Dale  Davis,  executive  editor,  are 
Kirk  Overfeld  to  deputy  feature  editor 
and  director  of  the  Focus  section,  and 
Harry  G.  Toland,  local  government 
editor  and  columnist,  to  an  assistant 
metropolitan  editor. 

Nagurny  joined  the  Bulletin  in  1969 
as  a  sports  writer  and  became  as¬ 
sociate  sports  editor  in  1972  and  Sun¬ 
day  news  editor  two  years  later.  Ober- 
feld  went  to  the  Bulletin  last  year  from 
the  Battle  Creek  (Mich.)  Enquirer  and 
News,  where  he  was  city  editor.  Prior 
to  his  new  assignment,  Oberfeld  was  a 
news  editor  for  the  Bulletin's  New  Jer¬ 
sey  edition. 

Two  appointments  have  been  an¬ 
nounced  for  the  Gwinnett  Daily  News  in 
Lawrenceville,  Ga.  Kenneth  V.  Young, 
former  circulation  director  of  the 

Lexington  (N.C.)  Dispatch — to  circula¬ 

tion  director,  and  Gary  R.  Baker,  former 
business  manager  of  the  Marietta  (Ga.) 
Daily  Journal,  to  classified  advertising 
manager  and  head  of  the  department. 

*  4«  * 

Herb  Levin,  general  manager  of  the 
Sault  Ste.  Marie  (Mich.)  Evening 
News — elected  to  the  board  of  directors 
of  the  newspaper. 

4:  4:  4( 

Roy  W.  Coeeman,  direct  sales  manager 
for  the  Christian  Science  Monitor, 
Boston, — to  circulation  director.  Na¬ 
tional  Courier,  Plainfield,  N.J.  Also  join¬ 
ing  the  Courier,  as  comptroller,  is  Wil¬ 
liam  W.  Clarkson,  Jr.,  who  was  with  the 
Bridgewater  (N.J.)  Courier-News  for  25 
years,  serving  recently  as  comptroller. 
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Marvin  L.  Stone — named  editor  of 
U.S.  News  &  World  Report.  Stone  be¬ 
comes  the  third  editor  in  the  publica¬ 
tion’s  history,  succeeding  Howard  W. 
Flieger,  who  is  retiring.  Stone  served  as 
executive  editor  before  moving  to  the 
magazine’s  top  editorial  position. 

At  the  same  time,  two  other  appoint¬ 
ments  were  announced: 

John  H.  Adams,  managing  editor — 
named  executive  editor,  and  Lester 
Tanzer,  associate  executive  editor,  be¬ 
came  managing  editor. 

*  *  * 

William  A.  Hendrick,  Associated 
Press,  has  been  appointed  news  editor  in 
Louisville,  succeeding  Terry  Anderson, 
who  was  transferred  to  the  New  York 
foreign  desk. 

William  C.  (Billy)  Mann — appointed 
news  editor  in  Denver,  succeeding  Rob 
Dalton,  who  was  transferred  to  New 
York  general  desk. 


Arnold  Kerman  has  joined  the 
Philadelphia  Inquirer  and  Philadelphia 
Daily  News  as  personnel  director  and  di¬ 
rector  of  personnel  and  organization  de¬ 
velopment  and  Tom  Richey  has  been 
named  director  of  personnel  benefits  and 
services. 

A  professional  psychologist,  Kerman 
was  graduated  from  Roosevelt  Univer¬ 
sity  in  Chicago  in  1965,  and  since  has 
served  as  an  organization  and  personnel 
consultant  for  Ernst  &  Ernst,  the  Bendix 
Corp.  and  Arthur  Young  &  Co.  in 
Chicago.  He  also  had  his  own  personnel 
consulting  firm. 


Frank  Boggs,  sports  editor,  Oklahoma 
City  Times — named  sports  writer  of  the 
year  in  Oklahoma,  the  ninth  year  he  has 
received  the  honor. 


Thomas  G.  Ayers  and  Robert  W.  Re- 
NEKER  have  become  directors  of  the 
Tribune  Company,  Chicago.  They  were 
nominated  upon  retirement  of  J.  Howard 
Wood  and  Harold  F.  Grumhaus,  both 
former  chief  executives  of  the  company. 


J.  Russell  Wiggins,  publisher  of  the 
weekly  Ellsworth  (Me.)  American,  has 
been  named  the  1976  Peter  Edes  Jour¬ 
nalism  lecturer  at  the  University  of 
Maine,  Orono  campus.  Wiggins,  former 
editor  of  the  Washington  Post  and 
former  Ambassador  to  the  United  Na¬ 
tions,  is  first  Maine  newsman  to  hold  the 
lectureship  in  its  11-year  history. 


Jo  Fox  Brosious,  editor  and  publisher 
of  the  Westport  (Conn.)  Fairpress  and 
a  1949  graduate  of  the  Pennsylvania 
State  University  School  of  Journalism, 
has  received  the  1976  Service  to  Soci¬ 
ety  Award  from  the  College  of  the  Lib¬ 
eral  Arts  Alumni  Society  at  the  Univer¬ 
sity.  Mrs.  Brosious  founded  the  Fair- 
press  in  1971;  based  in  Westport,  it 
has  a  circulation  of  43,000. 

Prior  to  founding  the  Fairpress,  Mrs. 
Brosious  served  as  editor  of  the 
Westport  News.  She  began  her  career 
in  Pennsylvania,  working  for  the  Dan¬ 
ville  Morning  News  and  the  Erie  Daily 
Times. 


Ben  F.  Weir,  Jr.  is  the  new  general 
manager  of  the  Marshall  (Mo.) 
Democrat-News,  moving  up  from  the 
posts  of  business  and  advertising  man¬ 
ager  of  the  Nevada  (Mo.)  Daily  Mail  and 
Sunday  Herald. 


The  Hartford  (Conn.)  Civic  Center, 
has  officially  dedicated  its  Lee-McGinley 
Press  Room,  with  unveiling  of  a  plaque 
containing  pictures  of  William  J.  (Bill) 
Lee  and  the  late  Arthur  B.  McGinley. 
The  room,  with  working  press  and  inter¬ 
viewing  areas,  is  in  honor  of  Lee,  sports 
editor,  Hartford  Courant  (1939-74)  and 
still  writing  a  Courant  column,  and  Mc¬ 
Ginley,  sports  editor,  Hartford  Times 
(1924-1969). 


Alan  S.  Donnahoe,  president  and 
chief  executive  officer  of  Media  General, 
Inc. — elected  to  the  board  of  directors  of 
the  Chamber  of  Commerce  of  the  United 
States.  His  two-year  term  is  effective 
with  the  annual  meeting  in  Washington  in 
late  April. 


Thomas  Mitchell,  former  city  editor  of 
the  Mid-Cities  Daily  News  in  Hurst, 
Texas — named  publisher  of  the  Lewis¬ 
ville  (Tex.)  Daily  Leader.  Mitchell  is  a 
1973  journalism  graduate  of  Colorado 
State  University. 


NO.l 

IN  COVERAGE 
OF  CENTRAL 
MASSACHUSEHS 


Denny  Duser — promoted  to  night  pro¬ 
duction  manager.  Bill  Grundon — to 
composing  room  superintendent  and 
Richard  Gusky  to  technical  services 
manager,  Dallas  (Tex.)  Times  Herald. 


Howard  Hamilton,  advertising  direc¬ 
tor  of  the  Johnson  City  (Tenn.)  Press- 
Chronicle  since  1966 — named  director  of 
sales  and  marketing.  William  R.  Derby, 
retail  advertising  manager — named  ad¬ 
vertising  manager. 


Bob  Elliott,  retired  sports  editor  of 
the  Miami  Herald — now  director  of  pub¬ 
lic  information  for  Calder  Race  Course  in 
Florida. 


WORCESTER 
TELEGRAM 
&  GAZEHE 


BUY  WORCESTER 


Bess  Watson,  formet;'  obituary  and 
church  editor  of  the  Indianapolis  News- 
honored  with  five  others  during  an  In¬ 
dianapolis  Press  Club  dinner  with 
lifetime  membership  cards.  She  was  with 
the  paper  40  years  and  now  lives  in  a 
Danville,  Indiana  nursing  home. 

Others  honored  by  the  Indianapolis 
club  were:  Boyd  Gill,  former  state  news 
editor  and  bureau  chief  of  the  United 
Press  International;  Alvin  Hendricks, 
former  account  executive  with  WRTV, 
and  John  Niblack,  former  judge. 


Confidential  Handling 

Newspaper 
Ownership  Changes 

At  the  Waldorf  during  ANPA 
(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
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Now  nearly  3  billion  dollars  EBI.  1.7  billion 
dollars  retail  sales.  Place  your  advertising  in 
the  Worcester  Telegram  &  Gazette  and  cover 
70%  of  the  200,000  households  in  Worces¬ 
ter  County. 

The  NEW  WORCESTER  means  more  business 
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Killeen  Daily  Herald 
stock  suit  is  filed 

A  lengthy  dispute  between  principal 
owners  of  the  Killeen  Publishing  Co.  of 
Killeen.  Texas  was  disclosed  with  the 
filing  of  a  suit  in  district  court  over  an 
option  contract  signed  over  20  years  ago. 

The  suit  involving  Frank  W.  Mayborn 
of  Temple,  the  plaintiff,  and  J.  Chambliss 
Gresham  of  Killeen,  defendant,  seeks  to 
establish  the  financial  worth  of 
Gresham's  interest  in  Killeen  Publishing 
Co.,  publisher  of  the  Killeen  Daily 
Herald,  and  to  implement  provisions  of  a 
contract  dated  October  28.  1955.  signed 
by  Gresham  in  favor  of  Mayborn.  In  ask¬ 
ing  court  intervention.  Mayborn  says  an 
impasse  has  been  reached. 

The  contract  dated  October  28.  1955. 
grants  Mayborn  the  right  to  purchase 
Gresham’s  100  shares  of  stock  repre¬ 
senting  20  per  cent  of  the  capital  stock  of 
the  corporation,  in  the  event  he  ceases  to 
be  an  employee.  The  suit  says 
Gresham's  services  were  terminated  on 
or  about  July  24.  1974. 

The  contract  further  provides  that  if 
the  parties  cannot  agree  on  the  worth  of 
the  stock,  the  issue  will  be  settled  by 
three  arbiters,  one  appointed  by 
Mayborn.  one  by  Gresham,  and  a  third 
arbiter  to  be  selected  by  the  first  two. 
Decision  by  any  two  of  the  arbiters 
would  be  binding  on  Gresham  but  not  on 
Mayborn. 

The  two  appraisers  already  selected 
have  been  unable  to  agree  upon  a  third 
appraiser  and  have  been  unable  to  agree 
with  each  other  on  the  value  of  such 
stock,  the  petition  says. 

The  petition  asks  the  court  to  appoint 
the  third  appraiser;  or  that  the  court  de¬ 
termine  the  price  per  share  of  the  stock; 
or  that  the  court  “appoint  a  single  Mas¬ 
ter  for  the  purpose  of  fixing  such  value 
per  share  of  such  stock  of  the  defen¬ 
dant.” 

The  option  also  provides  that  Mayborn 
will  have  30  days  to  consider  the  stock 
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purchase  after  an  appraisal  is  made. 

Mayborn,  president  of  the  corpora¬ 
tion,  is  also  publisher  of  the  Temple 
Daily  Telegram.  Gresham  served  as  pub¬ 
lisher  and  editor  of  the  Killeen  Daily 
Herald  and  as  vicepresident  of  the  cor¬ 
poration  until  he  was  terminated  in  the 
summer  of  1974. 

Phosphate  miner 
sues  Florida  daily 

An  attempt  to  expand  the  ruling  of  the 
United  States  Supreme  Court  in  the 
Firestone  vs.  Time  case  to  cover  the  ac¬ 
tivities  of  a  major  publicly-held  corpora¬ 
tion  is  made  in  a  $10-million  libel  suit 
against  the  Sarasota  (Fla.)  Herald- 
Tribane. 

The  sui»  was  served  on  the  newspaper 
(April  9)  by  Beker  Industries  and  by 
Beker  Phosphate,  corporations  both  con¬ 
trolled  by  Erol  Beker  of  Greenwich, 
Conn. 

David  Lindsay,  Jr.,  editor  and  pub¬ 
lisher  of  the  Sarasota  Herald-Tribune, 
said  the  suit  is  without  merit  as  a  libel 
action  but  deserves  serious  attention  be¬ 
cause  it  is  both  an  attempt  to  expand  the 
Firestone  doctrine  and  an  effort  to  in¬ 
timidate  a  newspaper  which  has  been 
carrying  out  its  responsibility  to  inform 
the  public  about  an  issue  of  urgent  public 
concern. 

Lindsay  said  that  a  four-county  area  in 
West  Central  Florida  contains  about  4% 
of  the  world’s  known  phosphate  re¬ 
serves,  but  has  been  supplying  about 
40%  of  the  annual  phosphate  consump¬ 
tion  of  the  world  and  about  85%  of 
United  States  consumption. 

“These  phosphate  strip  mining  and 
chemical  processing  operations  are  being 
conducted  by  about  20  corporations, 
mostly  multi-national,  including  some  of 
the  largest  in  the  world,”  he  said. 

“Phosphate  chemical  firms  have  an¬ 
nounced  plans  for  expansion  involving 
hundreds  of  thousands  of  additional 
acres  of  land.  The  accumulative  impact 
of  these  projects  poses  serious  questions 
ranging  from  stress  on  the  local  envi¬ 
ronment  to  national  policies  regarding 
management  of  vital  and  finite  re¬ 
sources,”  he  said. 

• 

Publisher  plans  tour 

Nathan  Bolton,  publisher  of  the  Bas¬ 
trop  (La.)  Daily  Enterprise  who  has  just 
returned  from  taking  a  group  of  35  per¬ 
sons  on  a  Study  Mission  to  Australia, 
New  Zealand,  New  Caledonia  and 
Tahiti,  announced  that  he  is  sponsoring  a 
tour  entitled  “Circling  the  Black  Sea,” 
leaving  May  27  for  21  days. 

The  cost,  all  inclusive  with  three  meals, 
hotels,  entertainment,  and  all  from  New 
York  is  $1,482. 

Bolton,  who  has  been  operating 
“Newspaper  Adventurers”  for  the  past  8 
years,  takes  groups  on  Study  Missions 
twice  a  year. 


Harte-Hanks  buys 
11th  Texas  daily 

Agreement  in  principle  has  been 
reached  for  Harte-Hanks  Newspapers, 
Inc.  to  acquire  the  remaining  72%  of  the 
stock  of  Times  Publishing  Company  of 
Wichita  Falls,  Texas.  The  announcement 
was  made  by  Rhea  Howard,  president, 
publisher,  and  chairman  of  Times  Pub¬ 
lishing,  and  Robert  G.  Marbut,  president 
and  chief  executive  officer  of  Harte- 
Hanks  Newspapers. 

Harte-Hanks  already  owns  28%  of 
Times  Publishing  stock,  most  of  which 
was  acquired  in  the  late  1940’s. 

Times  Publishing  publishes  the 
Wichita  Falls  Record  News,  a  33,400  cir¬ 
culation,  5-day  morning  newspaper;  the 
Wichita  Falls  Times,  an  18,500  circula¬ 
tion,  5-day  evening  newspaper;  the 
Wichita  Falls  Record  News,  a  44,300  cir¬ 
culation  Saturday  newspaper;  and  the 
Wichita  Falls  Times,  a  47,350  circulation 
Sunday  newspaper. 

Howard  stated,  “Since  1948,  Harte- 
Hanks  Newspapers  has  held  28%  of  the 
shares  of  Times  Publishing  Company. 
They  have  been  represented  on  our 
board  of  directors,  are  familiar  with  the 
operations,  policies  and  philosophy  of 
management  of  the  Times  and  Record 
News  and  are  acquainted  with  the 
economy  and  goals  of  Wichita  Falls, 
north  Texas  and  southern  Oklahoma,  the 
area  of  the  Southwest  which  these  news¬ 
papers  serve.  For  these  reasons,  plus  the 
fact  that  Harte-Hanks  began  with  Texas 
newspapers  at  Abilene  and  San  Angelo 
and  has  headquarters  in  San  Antonio 
and  is  committed  to  the  policy  of  con¬ 
tinuing  local  management  and  autonomy, 
the  proposal  made  by  Harte-Hanks  was 
most  acceptable.” 

Commenting  on  the  transaction,  Mar¬ 
but  said,  “We  are  delighted  at  the  pros¬ 
pect  of  full  affiliation  with  these  distin¬ 
guished  newspapers  in  one  of  Texas’ 
most  exciting  markets.  We  look  forward 
to  continued  achievement  under  the  able 
leadership  of  Rhea  Howard  and  his 
management  group.” 

The  closing,  which  is  expected  in  May, 
is  subject  to  execution  of  a  definitive 
contract.  The  terms  of  the  transaction 
were  not  disclosed. 

Harte-Hanks  now  owns  23  daily 
newspapers  and  39  weekly  publications 
in  25  markets.  The  New  York  Stock  Ex¬ 
change  Company  also  owns  VHF  net¬ 
work  affiliated  television  stations  in  San 
Antonio,  Texas  and  Jacksonville, 
Florida. 

• 

A  &  W  names  agency 

Ayer  Jorgensen  Macdonald,  Los 
Angeles,  has  been  appointed  national 
advertising  agency  for  A  «&  W  Interna¬ 
tional,  Inc.  The  assignment  calls  for 
creative  services  for  which  the 
capitalized  1976  budget  is  $750,000. 
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Annonneing  a  four  VDT  system 
that  yoa  ean  install  In  less 
than  a  day  for  under  $18,000. 


Absolutely  .  .  .  Tom  Collinson  of  the  Glen- 
wood  Springs  (Colo.)  Post  is  living  proof. 
And,  he  began  producing  the  paper  with  the 
Computype  System  the  next  day.  It’s  an 
easy  step  small  newspapers  can  take  toward 
moving  Into  systems  at  a  sensible  pace  and 
price.  But,  most  important.  It  can  be  easily 


understood,  enjoyed  and  maintained  by 
your  existing  personnel,  all  that  and  save 
you  money  at  the  same  time  by  eliminating 
your  proofreading  and  TTS  perforation  cost. 
In  fact,  call  Tom  Collinson  at  the  Glenwood 
Springs  (Colo.)  Post,  (303-945-8515)  then  call 
Computype  .  .  .  we’ll  deliver  in  30-45  days. 


computype  inc 


3686  JACKSON  ROAD.  ANN  ARBOR.  MICHIGAN  48103  313-994-4136 


1976 

February 

linage 

Tht  folowin9  linog«  lobulotioni  hov«  b«tn  compiUd  by  Msdio  Rtcords, 
Ik.,  lor  tho  oickisivt  pvbbcotion  of  Editor  &  Poblirhor.  Thoy  looy  not  bo 
ropriotod  or  pobbdiod  io  ony  form  wilbout  tbo  oxpbcH  pormission  from 
Modio  Rocords,  Ik.  NOTE:  Nowspopors  morbod  with  codo  bolow  includo 
odvortisiof  in  Porodo  or  Fomily  Wookly,  opproiimoto  linogt  oi  foRows: 
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1976  1975 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 
AKRON  OHIO 

Bokoo  Joomol-o  .  2,164,602  31,840  2,166,058  36,576 

'Boocoii  Jooniol-5  .  1,371,194  25,152  970,313  54,032 

Grand  Tolol  .  3,535,796  56,992  3,136,371  90,608 

NOTE:  Boocon  Jounml-o  ond  S  chongod  from  night  to  six-column  Juno  2, 

1975. 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


BUFFALO,  N.Y. 

Courior  Eipross-m  .  656,674  16,261  653,623  8,408 

•Courior  Eipross-5  .  1,097,210  9,600  932,742  17,840 

Nowi-o  .  2732,097  86,240  2,200,359  93,024 

Grand  Tolol  .  3,985,981  112,101  3,786,724  119,272 

CAMDEN,  N.J. 

Courior  Post-o  .  2,189,959  88,512  2,173,297 

NOTE:  Courior  Post-o  chongod  from  tight  to  six-column  Doc.  1,  1975. 

CHICAGO,  ILL. 

Tribuno-m  .  3,140736  1,552,708  2,826,450  1,680,217 

Tribuno-S  .  2,168,093  695,000  1,673,641  514^93 

Nows-o  .  1780,682  296,978  1,526,326  145,270 

Sun  Timos-m  .  2,443,485  175,530  2781,790  130,870 

*5un  Timos-S  .  1,157,247  487,802  900,664  317,710 

Grand  Total  .  10,490,043  3,208,018  9708771  2,788,960 

NOTE:  Tribuno-m  ond  S  chongod  from  night  to  nino-column  July  1,  1975. 

CINCINNATI,  OHIO 

Enguirar-m  .  2,471,486  2,258,659 

Enguirar-5  .  1,738,689  1,455,683 

Posl-o  .  2,009,068  49,288  1,866,028  10,080 

Grand  Total  .  6719743  49788  5,580,370  10,080 


NOTE:  Posl-o  offoctivo  Juno  2,  1975  ortd  Enquiror-m  ond  5  offoctivo  Juno 
3,  1975,  chongod  from  tight  to  niM-cohimn  width. 


Consliltftion-fit  . 

Jovmol>«  . 

Jowrnol  &  Constihition-S 

ATLANTA, 

.  2,767,115 
.  2,921,438 
.  1,932,574 

GA. 

60,219 

2,663,505 

2,755,595 

1,387,088 

167,315 

Grond  Tolol  . 

.  7,621,127 

60,219 

6,806,188 

167,315 

BATON  ROUGE,  LA. 

Advocotf  (too  nolo)  . . . 

.  2,399,321 

2.180J79 

*Advocote>S  . 

.  1,126,390 

728,781 

Grand  Tolol  .  3775,711  2,909,160 

NOTE:  AdvKoto-m  ond  Stotos  Timos-o  sold  in  combinotion;  linogt  of  ont 
odition,  Advocoto-m  is  shown. 

NOTE:  Advocoto-m,  Stott  Thms-o  ond  Advocott-S  chongod  from  night  to 
six-cohinw  Sopt.  1,  1975. 


BALTIMORE,  MD. 


*N«ws  Anwricon-S  . . 
Nows  Amtricon-o  . . . 

Swn-m  . 

Sufl-o  . 

Sun-S  . 

. . .  783,293 

...  1,017,767 
...  1,283,367 
...  1,610,749 
...  2,216,688 

60,672 

20,560 

31,920 

75,952 

623,053 

1,104,263 

1,178,259 

1,614,973 

1,617,525 

56,423 

Grond  Totol  . . . . . 

. ...  6,911,864 

189,104 

6,138,073 

56,423 

BERGEN  COUNTY,  NJ. 

Rtcord-o  . 

...  1,700,139 

181,640 

1,758,159 

123,648 

flttcord-S  . 

. ..  1,224,228 

305,736 

829,683 

160,896 

Grond  Totol  .... 

.  . .  .  2,924,367 

487,376 

2587,842 

284544 

NOIt;  Rfcord-o  pubKshod  5  doys  o  wotk  only. 

BINGHAMTON,  N.Y. 

Press-0  . 

....  1,318,954 

1525,624 

*Prtis-S  . 

. . . .  597,973 

456589 

Grond  Totol  .... 

...,  1,916,927 

1,782,013 

BOSTON,  PAASS. 

Htrold  Amoricon>m 

. . .  967,049 

924,259 

HoroM  Advortisor-S 

. . .  764,997 

276,894 

601,220 

192,499 

Globo-o  . 

,..  1,386,338 

1564,459 

Globe-m  . 

...  1,758,020 

1545,160 

‘Globo-S  . 

...  2,099,325 

206,360 

1,388,176 

203,244 

Grond  Totol  . . . . 

....  6,975,729 

483,254 

5,723,274 

395,743 

NQIb:  Globo-o  pub&shod  5  doys  o  wook  only. 

CLEVELANOp 

OHIO 

Plain  Dfoltr-m  .... 

...  2,450,363 

206,677  2585,770 

144,509 

Plain  DonWr-S  .... 

....  1,691,831 

37,125  1,299,976 

49,843 

Press-t  . 

....  1,828,940 

249,941  1,767,265 

244,861 

Grond  Totol  .... 

. .. .  5,971,134 

493,743  5,453,011 

439213 

NOTE:  Tht  Plain  Doaln 

r-m  ond  S,  ond  tho  Pross-o  changed  from  eight  to 

nint -columns. 

COLUMBUS 

GA. 

Enquirer  (sot  noto) 

....  1,038,386 

40,172  877,395 

63,947 

*  Lodger  Enquiror-S 

....  609,207 

402,799 

9,615 

Grond  Totol  . . . . 

....  1,647  593 

40,172  1,280,194 

n562 

NOTE:  Enquiror-m  ond  Lodgor-o  sold  in  combinotion;  linage  of  ono  odition, 

Enquiror-m  is  shown. 

COLUMBUS, 

OHIO 

Dispotch-o  . 

....  2,408,743 

62,833  2,285,118 

2,491 

Dispotch-S  . 

....  1,995,101 

1,478,854 

Citian  ioumoUm  . 

. , . .  853,471 

894,910 

Grond  Totol  .  . . 

....  5,257,315 

62833  4,658,882 

2,491 

NOTE:  Dispotch-o  and  S,  ond  Citian  ioumol-m  chongod  from 

eight  to 

nino-column  Jon.  13,  1976. 

DALLAS,  TEXAS 

Nows-m  . 

....  3,139568 

196,108  2,991,214 

86,554 

Nows-S  . 

....  1551,270 

21,791  1,041,849 

17,600 

Times  HoroU-o 

....  2,762,157 

93,816  2,631,5n 

77,623 

"Times  Horold-S 

.  1,632,533 

33513  1,184,085 

42,280 

Grond  Total  .  . . 

.  9,085,528 

345,227  7,848,720 

224,057 

NOTE:  Nows-m  ond  S.  ond  Times  Horold-o  and  S  chongod  from  eight  to 

nine-column  Doc. 

29,  1975. 

DAYTON, 

OHIO 

Journol  Horold-m  . 

.  1,799,990 

94,030  1,7n,649 

82,126 

Nows-o  . 

.  1,847,262 

100550  1,824,784 

122,122 

*  Nows-S  . 

.  934,661 

729,668 

Grand  Total  .  4.581,913  194,580  4,332.101  204,248 

NOTE:  Journol  Htrald-m  ond  Ntws-t  ond  S  chongod  from  tight  to  nino- 


column  Oct.  6,  1975. 


Ad  Expenditure  Trends 
February  1976 


A  suTTimary  of  Tiewspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Repoil 


1976 

1975 

Dollar  1 

Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

February  . 

.  $210,980 

$163,430 

•f 

47,550 

+29.1 

First  Two  Months 

399,414 

325,720 

+ 

73,694 

+  22.6 

Department  Stores 
(Included  in  Retail) 

February  . 

.  52,728 

41,986 

+ 

10,742 

+25.6 

First  Two  Months 

98,652 

83,485 

+ 

15,167 

+  18.2 

General 

F  ebruary  . 

.  54,292 

43,305 

+ 

10,987 

+  25.4 

First  Two  Months 

103,972 

82,354 

+ 

21,622 

+  26.3 

Automotive 

February  . 

9,290 

8,184 

+ 

1,106 

+  13.5 

First  Two  Months 

18,214 

15,611 

+ 

2,603 

+  16.5 

Financial 

February  . . 

9,359 

7,837 

+ 

1,522 

+  19.4 

First  Two  Months 

23,000 

21,989 

+ 

1,011 

+  4.6 

Classified 

February  . 

. .  99,063 

74,240 

+ 

24,823 

+33.4 

First  Two  Months 

186,667 

148,562 

+ 

38,105 

+  25.6 

Total  Advertising 

February  . 

. .  382,984 

296,996 

+ 

85,988 

+  29.0 

First  Two  Months 

731,271 

594,236 

+  137,035 

+23.1 

1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


DENVER,  COLO. 


Rocky  Ml.  Nows-m  .... 

2.861,888 

2,674,728 

*  Rocky  Mt.  Nows-S  . . . 

792,971 

656,597 

Post-o  . 

2,600,285 

127,176  2,653,118 

117,896 

Posl-5  . 

.  1,833,777 

1.411,609 

Grond  Totol  . 

.  8,088.921 

127,176  7,396,052 

117,896 

NOIL:  Post-o  ond  b  changed  Irom  eight  to  nine-column  Oct. 

6,  1975. 

DETNOITp  MICH 

Free  Pross-m  . 

.  1,597,158 

162,840  1,413,894 

165,000 

■freu  Pren-5  . 

727,394 

122,530  612,003 

175,297 

Nows-o  . 

.  2,264,232 

429,654  2,095,841 

456,977 

Nows-S  . 

.  1,529,810 

245,916  1,150,150 

168,731 

Grond  Total  . 

.  6,118,594 

960,940  5,271,888 

966,005 

NOTE:  Nows-o  and  S  chongod  from  eight  to  nino-column  Doc. 

29,  1975 

ERIE,  PA 

Times  (see  noto)  . 

.  1,225,123 

1,195,360 

*Timos  Nows-S  . 

842,815 

593,391 

Grond  Total  . 

.  2,067,938 

1,788,751 

NOTE:  Timos-o  ond  Nows 

>m  sold  in  combinotion;  linogo  of  ono  odition, 

Timos-o  is  shown. 


Nows-o  . . . . 
*Nows-S 
Nows-sot.  . .  . 
Grand  Totol 


FORT  LAUDERDALE,  FLA. 

.  3,280,704  187,930  3,327,657  191,342 

.  1,735,884  1,538,454 

.  1,136,057  _  1,108,179  _ 


...  6,152,645  187,930  5.974.290 

NOTE:  Nows-o  pubkshod  5  doys  o  wook  only. 

NOTE:  Nows-o,S  ond  sot.  chongod  from  tight  to  six-column  Moy  12.  1975. 


HARTFORD,  CONN. 


Couront-m  . 

.  2,171,321 

2,225,011 

*Courant-S  . 

.  U37,068 

357,848  1,106,035 

213,984 

Timos-o  . 

.  673,793 

27,409  874,441 

fTimos-S  . 

.  285,997 

35,565  301,509 

14360 

Grand  Total 

.  4,468,179 

420.827  4,506,996 

228,544 

HONOLULU,  HAWAII 

Advortisor-m 

.  2,428,034 

‘  2324,025 

Stor  BuHotin-o 

.  2,401,223 

2,453,615 

*Stor  BuHolin 

&  Advortiar-S 

.  1,207,047 

949.954 

Grond  Totol 

.  6,036,304 

5,727,594 

HOUSTON, 

TEXAS 

Chroniclo-o 

.  3,629,262 

409.691  3,448,318 

268,394 

Chroniclo-S 

.  2,198,428 

212,836  1,651,564 

103,120 

Post-m  . 

.  3,040,335 

312,458  2,900,485 

260,005 

*Past-5  . 

.  1,597,630 

104,304  1,152,118 

49,015 

Grand  Totol 

.  10,465,655 

1,039,289  9,152,485 

680,534 

NOTE:  Chroniclo-o 

ond  $  ond  Post-m 

and  S  chongod  from  eight  to 

nino-column  July  1,  1975. 

LEXINGTON,  KY. 

Horold  (ao  noto) 

.  1,349,446 

1,334,219 

'Herald  Loodor-S 

.  901,139 

831301 

Grand  Totol 

.  2,250,585 

2,165,720 

NOTE:  HoroU-m  ond  Loodor-o  sold  in  combinotion;  linogt  of  om  odition, 
Horold-m  is  shown. 


LITTLE  ROCK.  ARK 

Arkonsos  Gozotto-m  1,234,479 

*Arkonsas  Gozotlo-5  . . .  748,277 

Arkonsos  Domocrat-o  ...  571,616 

tAArkonsos  DomKrot-S  .  407,933 

Grand  Totol  .  2,962,305 

LONG  BEACH,  CALIF, 
tndopondont  (sot  noto)  .  1,856,472  462,757 

‘Indopondont  Press 

Toitgrem-S  .  787,154  21,160 

Grand  Totol  .  2,643,626  483,917 

NOTE:  Indopondont-m  ond  Press  Tologram-o  sold  in  combinotion;  linogt  of 
ono  odition,  Indopondont-m  is  shown. 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

LONG  ISLAND,  N.Y. 

Nowsdoy-o  .  1,934,821  616,586 

Nowsdoy-S  .  776,729  482,787 

Grand  Total  .  2.711550  1,099,373 

LOS  ANGELES,  CALIF. 

Timos-m  .  3,947,379  1,735,128 

Timos-5  .  2,446,400  934,633 

Horald  Exominor-o  .  694,334 

Horald  Exominor-S  .  245,963  _ 

Grond  Totol  .  7,334,076  2,669,761 

MACON,  GA. 

Tolograph  (sot  noto)  . . .  960,604  1,643 

‘Tolograph  &  Nows-S  . .  707,675  _ W  _  _ 

Grond  Totol  .  1,668,279  1,691  1,360,833  26,740 

NOTE:  Tologroph-m  ond  Nows-o  sold  in  combinotion;  linogt  of  ono  odition, 
Tologroph-m  is  shown  in  1976.  For  1975,  Nows-o  figuros  ore  shown. 


1,951,731  673,679 

569,628  423,896 

2521,359  1,097,575 

3,820,496  1,464,765 
1,945,264  1,067,387 
718,957 

230,824  _ 

6,715,541  2532.152 

896,119  14,773 
464,714  11,967 


1,126591 

522,476 

834,299 

423,929 

2,907,295 


PAANCHESTER,  N.H. 

Union  Ltodtr-d  .  1,055,232  1,034,961 

tNow  Hompshiro  Nows-S  642,397  367,894 

Grand  Total  .  1,697,629  1,402,855 


Horold-m 

Horold-S 

Nows-o 


MIAMI,  FLA. 

3,782,162  185,235  3,789,096  146,032 

2,564,451  151,353  2,109,433  131,618 

1,765,381  50,400  1,766,638  50,400 


Grand  Totol 


.  8,111,994  386,988  7,665,167  328,050 


NOTE;  Horold-m  ond  5  ond  Nows-o  chongod  from  tight  to  six-column  Mor. 
3,  1975. 


Sontinol-m 
Jouraol-o  .  . . 
Journol-S  . . . 
Grond  Totol 


MILWAUKEE,  WISC. 

...  1,298,220  1,364,599  9,615 

...  2,678,902  204,490  2,603,448  209,430 

...  2,028,495  244,915  1,624,322  165,276 

.  . .  6,005,617  449,405  5,592,369  384.321 


MINNEAPOLIS,  MINN. 

Tribunt-m  .  1,453,991  54,647 

Tnbuno-S  .  1,884,567  262,955 

Stor-o  .  1,919,221  362,200 

Grand  Total  .  5,257,779  679,802 

NOTE:  Tribuno-m  ond  5,  ond  Stor-o  chongod  Irom  tight  to  six-column 
during  yoor  of  1975. 

NOTE;  Not  moosurod  by  Modio  Rocords  in  1975. 
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1976  1975 

run  RUN  PART  RUN  FULL  RUN  PARI  RUN 


NASHVILLE,  TENN. 

.  1,855,948  7,120  1,741,792  13,440 

T.imeiMon-m  .  1,844,227  7,120  1,740,811  13,600 

*T«nn«j»on-5  .  1,095,461  28,304  794,532 

Grand  Tolol  .  4,797,636  42,544  4,297,135  27,040 

NEW  YORK,  N.V. 

Timn«-m  .  2,241,803  2,292,753 

Iinins-5  .  2,924,241  557,343  2,391,207  366,550 

Nn*i-m  .  1,043,404  754,091  1,085,894  •  440,273 

N«w5-5  934,682  1,393,441  803,450  1,141,931 

Port-.  .  823,203  867,389 

Grand  Total  .  7,987,335  2,706,875  7,440,693  2,148,754 

NEWARK,  NJ. 

Slor  Ledger-m  .  2,009,610  55,861  2,056,816  55,125 

‘Slor  L.d9.r-5  .  1,900,068  23,472  1,523,994  44,208 

Grand  Tolol  .  3,909,678  79,333  3,580,810  99,333 

ORLANDO,  FLA. 

S.nlin<l  Slor-d  .  2,258,289  482,557  2,246,232  411,352 

•s.nlin.1  5lor-S  .  1,142,334  196,916  990,441  133,593 

Grand  Tolol  .  3,400,623  679,473  3,234,673  544,945 

PASSAIC,  N.J. 

Htrold  N.»i-«  .  T,I50,926  148,106 

NOTE:  Not  moosured  by  Medio  Records  in  1975. 

PATERSON,  N.J. 

Ne»s-d  .  909,059  15,552 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

PEORIA,  ILL. 

Journol  Slor-d  .  1,620,152  27,440 

'Journal  Stor-S  .  760,597  62,888 

Grand  Tolol  .  2,380,749  90,328 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

PHILADELPHIA,  PA. 

Bullelm-e  .  1,589,413  545,257  1,643,123  715,728 

‘Bulletin-5  .  736,383  366,712  818,087  371,042 

Inquirer-m  .  1,391,171  58,912  1,110,444  78,958 

Inquirer-S  .  1,877,508  531,855  1,204,435  342,568 

Neos-e  .  799,953  20,640  722,466  17,216 

Grand  Tolol  .  6,394,428  1,543,376  5,498,577  1,525,512 


NOTE:  Bullelin-e  ond  5  chonqed  from  eight  to  sii-cokimn:  Inquirer-m  and 
5  chonged  from  eight  to  sis-column;  News-e  chonged  from  sis  to 
five-column,  oil  on  May  19,  1975.  Dolo  in  this  report  covering  the 
News-e  reflects  converted  linoge  to  sis-column  formot. 


PITTSBURGH^ 

PA. 

Post  Gozotte-m 

.  735,073 

742,846 

9,615 

Pr«$s-c  . 

.  1374,214 

64,876  1,497,705 

40,862 

‘Press-S  . 

.  1,931,439 

1,391,645 

Grond  Totol  . .  . 

.  4,240,726 

64,876  3,632,196 

50,477 

NOTE:  Post  Goiotte-i 

m  ond  Press-e  and  S  changed  from  eight  to  nine- 

column  Sept.  1,  1975. 

PROVIDENCE 

,  R.l. 

Bullotin-0  . 

.  1,361,760 

267,437  1,308,673 

140,536 

Journol-m  . 

.  1,170,310 

1,109,805 

Journol-S  . 

.  1,266,084 

52,384  1,013,513 

23,120 

Grand  Totol  .  .  . 

.  3,798,154 

319,821  3,431,991 

163,656 

NOTE:  Bullttin-«  ond  Journoi-m  hove  o  combined  Soturdoy  Edition;  linoge 

is  only  shown  for  Bulletin-e. 

ROCHESTER^ 

N.Y. 

Democrat  &  Chronicle-m  1,46B,/IB 

82,216  1,404,678 

44,562 

Democrat  &  Chronicle-S  .  1,144,382 

21,952  868,561 

9,615 

Times  Union-«  .  .  . 

.  1,495,495 

87,024  1,536,255 

Grond  Total  .  .  . 

.  4,108,595 

191,192  3,809,494 

54,177 

NOTE:  Democrot  &  Chronicle-m  ond  S  ond  Times  Union-e  chonged  from 

eight  to  nine-column  Oct.  20,  1975. 

SACRAMENTO, 

CALIF. 

8ee-e  . 

.  2,383,073 

174,344  2,108,352 

274,327 

‘8ee-S  . 

.  1,140,078 

82,752  805,557 

15,200 

Union-m  . 

.  1,423,985 

68,544  1,441,751 

110,720 

fUnion-S  . 

.  419,558 

323,554 

Grond  Totol  .  . 

.  5,366,694 

325,640  4,679,214 

400,247 

NOTE:  Bee-e  and  S  and  Union-m  ond  S  changed  from  eight  to  nin 

e -column 

Sept  1.  1975. 

ST.  LOUIS, 

MO. 

Globe  Democrot-m 

.  965,316 

183,709 

Globe  Democrot-we 

....  692,560 

17,215 

Post  Dispotch-e 

.  1,510,784 

57,859 

*Post  Dispotch-S 

.  1,771,575 

9,120 

Grond  Total 

.  4,940,235 

267,903 

NOTE:  Globe  Democrot-m  published  5  doys  o  week  only. 

NOTE:  Not  meosured  by  Medio  Records 

io  1975. 

SAN  DIEGO, 

CALIF. 

Union-m  . 

.  2,395,003 

51,435  2,268,933 

*Union-S  . 

.  1,349,705 

1,118,688 

Tribune-e  . 

.  2,673,948 

44,397  2,666,707 

Grond  Totol 

.  6,418,656 

95,832  6,054,328 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .... 

.  1,662.109 

1,700J21 

Eiominer-e  .... 

.  1,680,943 

1,704.474 

Examiner  &  Chronicie-S  .  1,205,655 

947,649 

Grand  Total 

.  4,548,707 

4,352,444 

ST.  PETERSBURG,  FLA. 

Independent-e 

.  1,993,426 

43,904  2,059,146 

43,896 

Times-m  . 

.  2,482,743 

798,686  2,648,928 

703,996 

*Times-S  . 

.  1307,868 

307,037  1,198,359 

234,140 

Grond  Total 

.  5,984,037 

1,149,627  5,906,433 

982,032 

SAN  ANTONlOp  TEXAS 

Express-m  . 

.  1,668,364 

79,664  1,728,825 

fExpress-News-S 

.  1,086,129 

44,400  812,871 

Expross-News-sot. 

.  362,956 

379,064 

News-e  . 

.  1,554,513 

79,720  1492,369 

Light-e  . 

.  1,977,553 

2,053,474 

*Ljght-S  . 

.  1,220,063 

942,107 

Light-sot . 

.  260,556 

236,805 

Grand  Totol 

.  8,130,134 

203,784  7,745,515 

NOTE:  Espress-m,  News-e  ond  Light-e  published  5  days  o  week  only. 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  JOSE,  CALIF. 


Mercury-m  .  3,664,236  143,483  3,307,368  176,239 

News-e  .  2,741,968  143,205  3,182,953  176,179 

•Mercury-N.ws-S  .  1,544,109  1,221,799  _ 

Grand  Total  .  7,950,313  286,688  7,712,120  352,418 

NOTE:  Mercury-m  and  News-e  has  o  combined  Soturdoy  edition;  linoge  is 
only  shown  for  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e  .  1,311,350  1,232,305 

Tim.s-m  .  1,952,300  1,721,529 

Times-S  .  978,336  761,651 

Grand  Totol  .  4,241,986  3,715,485 

SYRACUSE,  N.Y. 

Herald  Journol-e  .  1,360,113  5,684  1,468,418  3,888 

‘Herald  Americon-S  ....  917,775  8,372  719,361  11,688 

Post  Slondord-m  .  832,394  11,234  876,186  11,104 

Grand  Tolol  .  3,110,282  25,290  3,063,965  26,680 

TALLAHASSEE,  FLA. 

Democrat-e  .  1,172,682  1,099,487  10,295 

‘Democrol-S  .  587,302  458,972 _ 

Grand  Totol  .  1,759,984  1,558,459  10,295 

TAMPA,  FLA. 

Tribune-m  .  2,720,866  292,404  2,741,141  289,598 

Tribune-S  .  1,321,135  62,087  999,340 

Times-.  .  1,873,181  1,868,621  _ 

Grand  Total  .  5,915,182  354,491  5,609,102  289,598 

NOTE:  Tribune-m  and  5  and  Times-e  changed  from  eight  to  nine-column 
Oct.  27,  1975, 

TRENTON,  N.J. 

Times-e  .  U04,342  2,880  908,470 

tTimes  Advertiser-S  ....  961,027  700,311  9,615 

Trenlonion-m  .  929,344  1,032,111 

Trentonian-5  .  143,173  _  _  _ 

Grand  Total  .  3,337,886  2,880  2,640,892  9,615 


NOTE:  Times-e  published  5  doys  o  week  only;  eHective  Sept.  13,  1975 
published  sis  days  o  week. 

NOTE:  Times-e  ond  Times  Advertiser-S  changed  from  nine  to  sis-column 
Sept.  10,  1974. 

NOTE:  Trenton  Trerlonian-5  first  publicoticn  Nov.  9,  1975. 

WASHINGTON,  D.C. 


Posl-m  .  3,713,332  42,000  3,815,220  49,600 

‘Post-S  .  1,884,834  426,064  1,668,626  249,872 

Slor-e  .  2,098,698  299,134  1,775,406  87,024 

tsior-s  .  898,729  83,112  669,392  87,495 

Grand  Totol  .  8,595,593  850,310  7,928,644  473,991 

WEST  PALM  BEACH,  FLA. 

Posl-m  .  2,326,957  91,602  2,194,162  59,706 

Times-e  .  1,981,468  92,029  1,838,114  59,891 

‘Post  Times-S  .  1,304,141  _ 998,793  _ 

Grond  Tolol  .  5,612,566  183,631  5,031,069  119,597 

NOTE:  Post-m  ond  Times-e  hove  o  combined  Saturday  edition;  linage  is 
only  shown  for  Port-m. 


NOTE:  Port-m,  Times-e  ond  Port  Times-S  changed  from  eight  to  sis-column 
Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 

Reporter  Dispolch-e  ....  1,318,623  114,688  1,231,803  148,893 

FEBRUARY  1976 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 

ABERDEEN,  S.D. 

American  News-e5  .  810,600  900,200 

NOTE:  Does  not  include  Parade  or  Family  Weekly. 

ALBANY,  N.Y. 

Times-Union-m  .  1,190,078  1,189,475 

Knickerbocker  News-e  911,365  929,829 

Times-Union-S  .  810,953  639,692 

Grond  Totol  .  2,912,396  2,758,996 

BANGOR,  MAINE 

News-m  .  966,384  926,817 

BOULDER,  COLO. 

Comera-eS  .  1,596,994  1^71,234 

NOTE:  Does  not  include  Parade  or  Family  Weekly. 

BURLINGTON,  VT. 

Free  Press-m  .  1,342,894  1,309,728 

CHILLICOTHE,  OHIO 

Goiette-e  .  920,766  1,003,954 

NOTE:  Includes  inserts;  130,032  lines  in  1976;  110,768  lines  in  1975. 

COLUMBUS,  NEB. 

Telegrom-e  .  581,028  502,404 

NOTE;  Includes  inserts — 26,208  lines  in  1976;  37,968  in  1975. 

DAVENPORT,  IOWA 

Quod-City  Times-e&m  .  . .  2,147,390  2,142,308 

Quod-City  Times-S  .  884,128  660,296 

Grond  Total  .  3,031,518  2,802,604 

DES  MOINES,  IOWA 

Regirter-m  .  673,069  136,433  494,586 

Tribune-e  .  916,258  799,193 

Register-S  .  841,821  129^51  564,628  74,125 

Grond  Total  .  2,431,148  265,684  1,858,407  74,125 

NOTE:  Register  and  Tribune  changed  from  8  to  6  columns  Jon.  4,  1976; 


Both  1975  and  1976  figures  shown  obove  ore  o 

n  6-column  bosis. 

DULUTHp  MINN. 

Tribune-m  . 

.  . .  .  641,354 

596,345 

Herold-e  . 

....  608,797 

576,113 

Tribune-S  . 

....  565,229 

389,033 

Grand  Total  . .  . . 

....  1,815,380 

1461,491 

NOTE:  Does  not  include  Parade  or  Fomily  Weekly. 

EDMONTON, 

ALTA. 

Journol-e  . 

.  .  .  .  3,634,112 

3,206,501 

FORT  COLLINS, 

COLO. 

Colorodoon-eS  . . . . 

....  1,286,922 

1,104476 

NOTE:  Includes  insert 

>—132,440  lines  in 

1976;  44448  lines  in  1975. 

FORT  WAYNE 

,  IND. 

Journol-Gozette-m 

....  1,256,010 

1,182,112 

News-Sentinel-e  . .  . 

....  1,711,374 

14,784 

1445,004 

Journol-Gozette-S  . . 

_  761,922 

562,020 

Grand  Total  . . . . 

.  3,729,306 

14,784 

3,289,136 

EDITOR  &  PUBLISHER  for  April  17.  1976 


1976 

1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  1 

FORT  WORTH,  TEX. 

Stor-Telegram-m 

...  1,871,072 

1,786,190 

Stor-Teiegram-e  . . . . 

...  2,235,296 

2,173,136 

Stor-Telegrom-S  .  . .  . 

...  1,305,850 

968,464 

Grand  Totol  .... 

. . . .  5,412,218 

4,927,790 

FREMONT.  NEB. 

Tribune-e  . 

. . . .  650,986 

522,214 

NUIE:  Includes  inserts— B6,6BB  lines  in  1976;  33,712  lines  in 

1975. 

GARY,  IND. 

Tribune-eS  . 

. ...  2,272  400  159,600 

2,161,600 

186,200 

NOTE:  Does  not  include  Porade  or  Fomily  Weekly. 

GRAND  FORKS.  N.D. 

Herold-eS  . 

. . . .  1,013,180  45,108 

933,716 

1,008 

GREENVILLE,  S.C. 

News-mS  . 

. . . .  2,012,850 

1,745,142 

Piedmont-e  . 

. .  ..  1,223,026 

1,245,020 

Grond  Totol  .... 

. .  ..  3,235,876 

2,990,162 

INDIANAPOLIS,  IND. 

Stor-m  . 

. .  2,426,832 

2,252,088 

News-e  . 

. ...  1,851,094 

1,909,445 

5tar-5  . 

. ...  1457,288 

1,235,936 

Grand  Total  . . . . 

....  5,835,214 

5,397,469 

IOWA  CITY.  IOWA 

Press-Citizen-e  .... 

. . . .  702,310 

708,750 

NOTE:  Inchides  insert] 

i — 76,160  lines  in  1976;  99,960  lines  in 

1975. 

KANSAS  CITY,  MO. 

Times-m  . 

....  1,820,868 

1427,880 

Stor-e  . 

. . . .  927,435  107,258 

917,016 

107,659 

Stor-S  . 

....  1,253468 

877,472 

Grand  Totol  . .  . . 

....  4,001,871  107,258 

3422,368 

107,659 

KITCHENER-WATERLOOp  ONT. 

Record-e  . 

....  2,094,249 

2,095,135 

LETHBRIDGE,  ALTA. 

Herold-e  . 

....  1,112,969 

921,652 

LINCOLN,  NEB. 

Journol- Stor-d&S 

....  1,699,082 

1,449,364 

NOTE:  Includes  insert 

s— 197,568  tnes  in  1976;  123,578  lines 

in  1975. 

LOUISVILLE,  KY. 

Courier-Joumol-m 

....  1,801,702 

1,842,286 

Times-e  . 

.  1,996,158 

2,085,451 

Courier  Journal  &  Times-S  1,374,486 

1,083,364 

Grond  Totol  .  . . 

.  5,172,346 

5,011,101 

NOTE;  ROP  Disploy  Linage  pubkshed  on  6-column  basis,  but  converted  to 
8-column  bosis  above.  Clossified  published  ond  reported  above  on 
lO-column  bosis. 


AAADISON,  WIS. 

Copitol  Times-e  .  1,619,072  1,576,813 

Wis.  Stote  Journol-m  .  . .  U53T)92  1,625,659 

Wis.  Stote  Journol-S  .  . .  814,271  639,975 

Grand  Total  .  4,086,435  3,842,447 

NOTE:  6-cokimn  pages  hove  been  converted  to  8-column  figures. 
MEMPHIS,  TENN. 

Commercial  Appeol-m  . .  2,067,800  1,942,458 

Press-Scimilor-e  .  1,595,160  90,930  1,416,954  64,526 

Commercial  Appeol-S  . .  .  1,208,326  919,142 

Grond  Totol  .  4,871,286  90,930  4,278,554  64,526 

MERIDEN,  CONN. 

Record-m  .  894,488  842,184 

Journol-e  .  862,378  805,882 

Grond  Totol  .  1,756,866  1,648,066 

MONROE,  LA. 

World-m  .  1,061,641  976,631 

News-Stor-e  .  977,438  919,413 

World-S  .  577,737  382,462 

Grond  Totol  .  2,616,861  2,278,506 

MONTREAL,  QUE. 

GoieHe-m  .  1,258,671  1,355,532 

Stor-e  .  2,649,414  2,482,055 

U  Devoir-m  .  371,148  418,077 

Le  Dimonche-Motin-S  . . .  472,015  317,272 

NOTE:  Le  Dimonche-Motin  includes  "Perspective"  and  inserts:  60,990  lines 
in  1976;  40,082  lines  in  1975. 

NASHUA,  N.H. 

Telegroph-e  .  1,000,181  947,454 

NEWPORT  NEWS,  VA. 

Press-m  .  1,830,836  1,715,280 

Times-Herold-e  .  1,613,836  1,529360 

Press-S  .  842390  1,235,794 

Grond  Totol  .  4,287,262  4,480,434 

NILES,  MICH. 

Stor-e-sot.-m  .  417,746  451,360 

NORFOLK,  VA. 

Virginio-Pilot-m  .  2377,720  2,319,983 

Ledger-Stor-e  .  2,011,323  2,016,455 

Virginio-Pilot-S  .  1,747,085  1,487,883 

Grand  Total  .  6,036,128  5,824321 

NORTH  BAY  ONT. 

Nugget-e  .  760399  780,739 

NORTH  PLATTE,  NEB. 

Telegrom-e-sot.-m  .  587,324  515,844 

NOTE:  Includes  Family  Weekly:  60,654  lines  in  1976;  59,178  lines  in  1975. 
OAKLAND,  CALIF. 

Tribune-e  .  1,743301  1,726358 

Tribune-S  .  994374  822383 

Grand  Totol  .  2,738,075  2349,041 


NOTE:  Sunday  includes  Parade  and  Comics:  77,154  Tines  in  1976;  72375 
bnes  in  1975. 


OGDEN,  UTAH 

Stondord  Exominer-e  . . .  1,192,188  1  339,408 

Standard  Exominer-S  . . .  660,172  589354 

Grond  Total  .  1,852360  1,928,762 

NOTE;  Sundoy  includes  Family  Weekly:  74,872  lines  in  1976;  55,454  lines  in 
1975. 


(Continued  on  page  30) 
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Readership  scores 
evaluated  in  book 

A  definitive  monograph  by  John  B. 
Mauro,  research  director  of  Media  Gen¬ 
eral.  Inc.,  has  been  published  by  the  In¬ 
ternational  Newspaper  Promotion  As¬ 
sociation. 

“A  Practical  Application  of  News 
Readership  Scores”  is  the  title  of  the 
monograph  in  which  the  author  attempts 
to  bring  together  most  of  the  facets  of 
newspaper  content  and  the  characteris¬ 
tics  and  reading  behavior  of  readers. 

The  author  notes  that  what  is  needed  is 
a  thorough  synthesis  of  the  findings  of  a 
readership  study,  welding  together  the 
elements  which  make  important  con¬ 
tributions  to  newspaper  readership 
levels. 

The  study  is  based  on  a  readership 
survey  of  a  sample  of  220  men  and  232 
women  subscribers  in  Hillsborough 
County,  Florida,  who  were  readers  of 
the  November  29.  1972.  Tampa  Tribune. 

• 

Joins  weekly  paper 

Robert  J.  Goldsack.  previously  adver¬ 
tising  director  of  the  Bridf’ewater  (N.J.) 
Courier-News,  has  been  named  general 
manager  of  the  North  Jersey  Suhurha- 
nite,  a  free  circulation  weekly. 


Extra  Feb.  Sunday 
helps  boost  linage 


Paper  warns  readers 
against  towel  ad 


Newspaper  advertising  linage  for  103 
dailies  in  the  six  New  England  states 
showed  an  overall  gain  of  5.79%  for  this 
February  over  1975,  according  to  the 
New  England  Newspapers  Advertising 
Bureau. 

An  additional  Sunday  during  February 
this  year  played  a  large  role  in  the  linage 
increases,  especially  in  classified  ads 
which  rose  \2.S1%.  National  linage  was 
up  11.79%  while  retail  advertising  in¬ 
creased  2.579c. 

Seventy-three  newspapers  recorded 
linage  gains  for  the  combined  totals  of 
retail,  national  and  classified  ads  while 
30  showed  losses. 

Contributing  to  the  linage  losses  was 
the  closing  of  several  W.  T.  Grant  stores 
in  various  markets  throughout  the  New 
England  states. 

• 

Philadelphia  reunion 

Former  employees  of  the  Philadelphia 
Record,  which  ceased  publication  in 
1947,  plan  a  reunion  April  24  at  9  p.m.  in 
the  new  Philadelphia  International  Press 
Club.  Bourse  Building,  Fifth  Street. 
Ozzie  Teller,  real  estate  editor  of  the 
Philadelphia  Inquirer,  and  his  wife  Es¬ 
telle  are  reunion  coordinators. 


Long  Island  (N.Y.)  newspaper  News- 
day,  in  an  unprecedented  move  for  the 
paper,  told  its  Sunday,  April  4  readers 
not  to  buy  a  towel  product  advertised  in 
its  magazine  section. 

A  news  story  containing  a  warning  by 
Newsday  vice  president  of  sales  David 
Targe  not  to  buy  the  product  ran  at  the 
top  of  page  nine  of  the  Sunday  edition. 

The  towel  advertisement,  which  ap¬ 
peared  in  the  inserted  LI  Magazine, 
promoted  a  “new  line  of  incredibly  prac¬ 
tical,  unwoven  polyester  and  rayon 
blend  towels.”  The  ad  had  previously 
appeared  in  the  magazine  section,  but 
some  readers  complained  to  Newsday 
that  they  had  not  received  the  towels 
they  paid  for.  Others  told  Newsday  the 
towels  were  not  the  cloth  product  they 
had  expected. 

A  story  in  Newsday  on  March  29 
quoted  a  textile  expert  as  saying  the 
towels  were  “no  better  than  paper  tow¬ 
els.”  The  newspaper  then  contacted  the 
Long  Island  Better  Business  bureau  and 
was  told  the  companies  selling  the  towels 
had  been  charged  with  false  representa¬ 
tions  by  postal  investigators.  A  hearing 
for  the  company  involved  in  the  News- 
day  ad.  Innovative  Products.  Inc.,  was 
scheduled  for  April  16. 


Linage — Cont'd  from  page  29 

1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
OKLAHOMA  CITY,  OKLA. 


OMohomon-m  .  2,000.510  398,688  2,079,855  445,966 

Times<  .  1,773,067  306,247  1,785,900  356,854 

Oklahoman-S  .  1,074,590  _  861 ,076  _ 

Grand  Totol  .  4,848,167  704,935  4,726,831  802,820 

OMAHA,  NEB. 

Wortd-Herald-m,e,S  ....  2,856,952  2,451,680 

ORANGE  COUNTY,  CALIF. 

Santa  Ana  Re^ister-m  .  .  3,359,986  3,116,358 

Santa  Ano  Register^a  . . .  3,359,986  3,116,358 

Santa  Ana  Regi$ter>S  .  . .  1,448,045  1,149,918 

Grand  Total  .  4,808,031  4,266,276 

NOTE:  All  Doy  Newspaper,  m&e  sold  in  combination;  Porode  linoge  is 
included  obove. 

OTTAWA,  ONT. 

UDroit-e  .  1,775,445  1,656,670 

PASADENA,  CALIF. 

Star-News-meS  .  1,372,000  182,000  1,176,000  168,000 

NOTE:  Does  not  include  Parode  linage. 

PHOENIX,  ARIZ. 

Republic-m  .  3,269,098  3422,270 

G«ette-e  .  3.217492  3,308408 

Republic-S  .  1,780,072  1463,936 

Grand  Total  .  8,266,762  7,994,714 

PORTLAND,  MAINE 

Press-Herold-m  .  945418  957,706 

Express-e  .  876,568  886,674 

Telegrom-S  .  512472  459,772 

Grand  Total  .  2,334,758  2,304,152 

NOTE:  Sunday  includes  Parade. 

PORTLAND,  ORE. 

Oregonion-m-S  .  4,181 412  3453,326 

Oregon  ioumal*e  .  1,149,092  1,123,150 

Grand  Total  .  5,330404  4,676,476 

POUGHKEEPSIE,  N.Y. 

JouraaUe.S  .  2,048,074  1,820,952 

NOTE:  Includes  inserts  423,808  lines  in  1976;  317,8M  lines  in  1975. 
READING,  PA. 

Times-m  Eogle-e  .  1,060,179  1,158,919 

Eagle-S  .  703,696  516,819 

Grand  Total  .  1,763,875  1,675,738 

RENO,  NEV. 


Gozette  &  Journol>m,e&S  2,978,920  3.256,722 

NOTE:  Includes  inserts— 421,400  lines  in  1976;  370,832  lines  in  1975. 

RICHMOND,  VA. 

Times-Dispotch-m  .  1413488  1476,265 

News-Leader*e  .  1,324,071  941,473 

Times*Dispetch-S  .  1,482,953  1 ,430,059 

Grand  Total  .  4,320.612  3,947,797 

NOTE:  Port-run  and  comics  not  included. 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
ST.  CLOUD  &  LITTLE  FALLS,  MINN. 

Times  &  Tronscript-e  . .  .  1430,060  1,557,976 

NOTE:  Includes  inserts — 252,616  lines  in  1976;  174,944  lines  in  1975. 
ST.  PAUL,  MINN. 

Pioneer-Press-mS  .  1,080485  1,172,155 

Dispatch-e  .  1,884,839  219,937  1,997,286  254,722 

Pioneer-Press-S  .  1,394,580  _  1,132,728  _ 

Grand  Total  .  4,360,004  219,937  4,302,169  254,722 

NOTE:  Does  not  include  Parade. 

SALINAS,  CALIF. 

Colifornio-e  .  1,752,744  1,619468 

NOTE:  Includes  inserts — 387,688  lines  in  1976;  288,960  lines  in  1975. 


SANTA  BARBARA,  CALIF. 


News-Press-e,S  . 

..  1,607,718 

1,941,303 

NOTE:  Porode  linoge  not 

1  included. 

SEATTLE,  WASH. 

Post-Intelligencer-m 

..  1,354267 

1253,201 

Post-Intelligencer-S 

522200 

383,424 

Grond  Totol  . 

.  .  1,876,767 

1,636,625 

Times-eS  . 

..  3257,478 

2,915,836 

NOTE:  Post  chonged  from  8  to  6  columns  in  Jon. 

1976.  All  Post  linage 

figures  shown  obove  hove  been  converted  to  6  column  bosis. 

SIOUX  FALLS,  S.D. 

Argus-Leoder>e,S  .  .  . . 

..  1233,154 

1,384,698 

NOTE:  Includes  Inserts— 155,904  tnes  in  1976;  226,688  lines  in  1975. 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Boy  Breexe-e 

. .  2,777,656 

2,435,510 

SPOKANE,  WASH. 

Spokesmon-Review-m 

. ..  1,100,155 

1,025,483 

Chronicle-e  . 

..  1,193,273 

1,188215 

Spoke  smon-Review-S 

. . .  939205 

644,385 

Grond  Totol  . 

...  3232,933 

2,858,083 

NOTE:  Sundoy  ond  Grand  Total  includes  Porode  linoge. 

STOCKTON,  CALIF. 

Record-e,S  . 

.  .  1,918,798 

1,801,464 

NOTE:  Includes  inserts — 358,792  lines  in  19/6;  305,816  lines  in  19/5. 

TACOMA,  WASH, 

News  Tribune-e  ond 

Tribune  &  Ledger-5 

.  2225,740 

1,998,486 

TOLEDO,  OHIO 

Times-m  Ceosed  Publicotion  July  18,  1975 

Blode-e  . 

...  1,727,702 

1,686,292 

Blode-S  . 

.  ..  1224,246 

977,683 

Grond  Totol  . 

.  . .  3,051,948 

2,663,975 

TOPEKA,  KANS. 

Doily  CopHol-m  . . . . 

...  1,3n,992 

1,339233 

State  iournol-e  . . .  . 

...  1,175,090 

1,162,763 

Copitol-Journol-S  .  .  . 

. .  .  548,492 

474,810 

Grand  Totol  . 

. .  .  3,101,574 

2,976,806 

TORONTO,  ONT. 

Stor-e  . 

...  3258,905 

3,909,888 

Sun-mS  . 

...  1249291 

847,800 

1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
TUCSON,  ARIZ. 


Stor-m  . 

...  2229,838 

2,227,820 

Citizen-e  . 

...  2,320200 

2,286214 

Sler-S  . 

....  983,262 

770,098 

Grand  Total  . .  . . 

....  5,633,600 

5,284,132 

NOTE:  bundoy  includes  "Porode"  linage. 

TULSA,  OKLA. 

World-m  . 

....  1,435,890 

1,415,847 

Tribune-e  . 

....  1,441,474 

1,429,017 

World-S  . 

....  763,657 

557,730 

Grand  Total  .  .  . . 

.  3,641,021  3,402,594  — 

NOTE:  Figures  oil  bosed  on  6  column  (9  column  cl 
coverted  to  some. 

VANCOUVER,  B.C. 

lossified).  1975  figures 

Sun-e  . 

....  3,949,107 

3289,649 

NOTE:  Includes  Weekend  Magazine.  Alt  figures  oi 

VISALIA,  CALIF. 

f)  6-column  format. 

Times-Deha-e  . 

.  1,222,858 

1,111,726 

NOTE;  Includes  insert 

s— 284,144  lines  in  1976;  209,496  lines  in  1975. 

WAUKEGAN,  ILL. 

News-Sun-e  . 

.  1,505236 

WICHITA,  KANS. 

1,457272 

Eogle-mS  . 

.  887,551 

884221 

Beocon-e  . 

.  221,992 

210,887 

Eogle-S  . 

.  339246 

237,168 

Grand  Total  .  . 

Times-Leader-News- 

.  1,449,389 

WILKES-BARRE,  PA. 

1232276 

Record-All  Day  . 

.  1,153,752 

1255,767 

Independent-S  .  .  . 

.  621,962 

527,450 

Grand  Total  . .  . 

.  1,775,714 

1,783,217 

NOTE;  Independent-S  includes  Porode;  74,605  lines 

in  1976,  57,969  liras  in 

1975.  Meosured  by  Advertising  Checking  Bureou,  Inc. 

WILMINGTON,  N.C. 

Stor-News-AII  Doy 

.  1,050,826 

1,153,922 

Star-Ncws-5  . 

.  349,958 

428,722 

Grond  Total  .  .  . 

.  1,400,784 

WINDSOR,  ONT. 

1,582,644 

Stor-e  . 

.  1,983,564 

WINNIPEG,  MAN. 

1,830,784 

Tribune-e  . 

.  2,010,148 

1,395,363 

WINSTON-SALEM,  N.C. 

Journol-m  . 

.  1,440,740 

1223,714 

Twin  City  bentmel-e 

....  1,154,482 

1,143,240 

Journol-Sentinel-S 

.  747,474 

485,128 

Grond  Totol  .  . . 

.  3,342,696 

2,952,082 

NOTE:  Port-run  ond 

comics  not  included. 

WORCESTER,  MASS. 

Tetegrom-m  . 

.  833,739 

827,018 

(razette-e  . 

.  884,419 

869,071 

Teiegrom-S  . 

.  1,005,106 

723,069 

Grond  Total  .  .  . 

.  2,723,264 

2,419,158 

EDITOR  &  PUBLISHER  for  April  17,  1976 


30 


Membership  rules 
posted  by  ad  group 

The  importance  of  co-operative  adver¬ 
tising  for  newspapers  continues  to  grow, 
according  to  C.  M.  Bresnehen,  executive 
director  of  the  Newspaper  Advertising 
Co-op  Network  (NACON). 

NACON’s  board  has  outlined  the  pro¬ 
cedures  and  requirements  for  member¬ 
ship.  Requests  for  membership  should  be 
forwarded  to  NACON’s  Corporate  Of¬ 
fices.  P.O.  Box  25125,  Oklahoma  City, 
Oklahoma  73125. 

To  be  considered  for  membership  in 
NACON,  a  newspaper  must  agree  to 
provide  a  full-time  advertising  co-op 
coordinator,  pay  nominal  dues  and  send 
its  co-op  coordinator  to  an  Orientation 
Seminar  to  be  held  this  summer  on  the 
University  of  Missouri  campus.  The 
seminars  will  be  conducted  by  J.  Robert 
Humphreys,  assistant  professor.  Uni¬ 
versity  of  Missouri.  School  of  Jour¬ 
nalism.  Humphreys  is  also  the  member¬ 
ship  chairman  of  NACON.  In  addition, 
the  newspaper  must  agree  to  send  its 
coordinator  to  one  of  two  annual  meet¬ 
ings  held  yearly. 

Current  membership  rolls  include  74 
newspapers.  Bresnehen  said. 

NACON  officers  are  Mel  Pauly,  Buf¬ 
falo  Courier  Express,  president;  William 
Camp,  Atlanta  Journal  Constitution, 
executive  vicepresident;  Cyril  M. 
Brown,  Detroit  Free  Press,  vicepresi¬ 
dent  and  public  relations  director;  and  C. 
M.  Bresnehen.  Oklahoman  and  Times, 
executive  director.  All  the  officers  are  on 
the  board. 

High  Court  upholds 
fire  damage  award 

An  award  of  $170,000  against  two 
newspaper  unions  in  connection  with  a 
1965  fire  bombing  in  Mill  Valley, 
California,  was  upheld  March  22  when 
the  Supreme  Court  refused  to  review  a 
California  Court  of  Appeal  decision. 

The  unions  were  the  San  Francisco- 
Oakland  Mailers  Union  No.  18  and  the 
San  Francisco  Typographical  Union 
Local  No.  21.  They  were  sued  by  Harry 
Johnson,  publisher  of  a  chain  of  weekly 
newspapers  called  the  Marin  Guide. 

Douglas  Smith,  president  of  the  mail¬ 
ers  local,  was  convicted  of  a  fire  bomb¬ 
ing  at  a  building  where  newspapers  were 
being  wrapped  for  mailing.  The  building 
was  being  picketed  by  members  of  No. 
18  who  sought  to  have  the  work  done  by 
a  union  in  Sausalito. 

The  state  court  had  noted  the  two 
unions  organized  and  contributed  funds 
for  Smith’s  legal  defense  and  his  $500  fine, 
and  also  that  not  only  had  Smith  been 
reelected  union  president  but  neither 
union  had  taken  any  disapproving  action. 
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E&P  airlift  to  improve 
delivery  in  far  west 

EDITOR  &  PUBLISHER  subscribers,  readers 
and  advertisers  in  the  western  United 
States  and  Canada  will  be  benefiting 
from  improved  mail  delivery  service  ef¬ 
fective  with  the  April  10  issue. 

E&P  is  airlifting  nearly  4,000  copies  to 
additional  second-class  points  of  entry  at 
postoffices  in  San  Francisco  and  Los 
Angeles. 

Subscribers  and  readers  in  California, 
Washington,  Oregon,  Idaho,  Alaska, 
Hawaii,  Nevada,  Utah,  Arizona  and  por¬ 
tions  of  New  Mexico  in  the  U.S.,  and 
British  Columbia  and  Alberta  in  Canada, 
will  benefit  from  the  new  mailing  pro¬ 
cedures. 

Classified  advertisers,  too,  will  benefit 
by  being  able  to  reply  to  box-numbered 
advertisements  on  a  more  competitive 
basis.  EDITOR  &  PUBLISHER  would  appreci¬ 
ate  comments  of  West  Coast  readers. 

A  manual  is  available  for  training  ad  • 

salesmen  on  community  newspapers. 

“Getting  Started — The  Community  Fckrich  tO  B&B 
Newspaper  Advertising  Counselor,’’  48 

pages  of  practical  sales  information  by  Peter  Eckrich  &  Sons,  Inc.,  a  division 
Larry  Notman,  advertising  director  of  of  Beatiice  Foods  Co.,  has  appointed 
the  Hutchinson  (Minn.)  Leader,  can  be  Benton  &  Bowles,  Inc. -New  York  as  its 
obtained  for  $3.00,  plus  $1.00  handling,  advertising  agency.  Headquartered  in 
from  Notman,  P.O.  Box  62,  Hutchinson,  Fort  Wayne,  Indiana,  Eckrich  manufac- 
Minn.  55350.  tures  prepared  meat  products. 


Publisher  merges 
Sunday  newspapers 

The  Southwest  Times  in  Pulaski,  Va., 
and  Radford  (Va.)  News  Journal  have 
combined  into  one  edition  on  Sunday. 
The  consolidation  took  place  April  4. 
Both  newspapers  are  owned  by  the  same 
company.  D.  Gregory  Rooker,  publisher 
of  the  News  Journal  and  president  of  the 
family  corporation,  said  that  the  merging 
of  the  two  papers  on  Sunday  in  no  way 
means  that  there  will  be  any  merging  of 
the  daily  newspapers.  He  said  the  Rad¬ 
ford  and  Montgomery  County  did  not 
provide  enough  advertising  and  circula¬ 
tion  revenue  to  enable  the  News  Journal 
to  “provide  an  adequate  Sunday  news¬ 
paper.’’ 

Ad  hints  published 


Raytheon  Graphic  Systems,  Boston  Post  Rd.,  Sudbury,  MA  01776  (617) 


Raycomp-100  cuts  full-page  a(j  composition  time  in  half... from  200  to 
90  minutes  for  a  typical  page.  The  200-square-inch  flicker-free  screen 
is  the  biggest  available,  by  a  factor  of  3.  Raycomp-1 00  hoWs  more 
characters.  Stores  more  ads.  Offers  more  type  faces.  Increases 
accuracy,  flexibility,  creativity  and  speed.  In  short, 

Raycomp-1 00  is  the  fastest,  most  versatile, 
most  economical  full-page  ad 
composition  system  in  the 
newspaper  industry.  What 
else  would  you  expect 
from  Raytheon,  the 
leader  in  interactive 
visual  display  and 
control  systems? 


the 
proven 
system 
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Special  section  lists 
important  addresses 

Knowing  who  to  complain  to  about 
what,  how  to  find  a  doctor  or  a  lawyer 
w  hen  you  need  one.  w  here  to  call  in  case 
of  an  emergency,  how  to  get  to  the 
emergency  entrance  of  a  particular  hos¬ 
pital.  and  many  other  every  day  type 
questions  are  answered  in  a  12-page  tab¬ 
loid  supplement  to  the  Dcs  \foines,  (la.) 
Tribune  called  “The  Tribune  Survival 
Kit." 

The  supplement,  published  with  metro 
edition  of  the  March  30  Tribune,  was 
printed  in  sufficient  quantities  to  fill  addi¬ 
tional  requests  from  schools,  organiza¬ 
tions  and  individuals  who  may  not  be 
Tribune  subscribers. 

Among  the  general  headings  in  the 
Survival  Kit  are:  Alcoholism.  Animals. 
Birth  Control.  Consumer  AtTairs.  Pro¬ 
fessional  Services  (from  architects  to 
grain  elevators  and  real  estate).  Abor¬ 
tions.  Discrimination.  Drugs.  Education. 
Elderly.  Employment.  City.  County  and 
State  Government  problems;  Handi¬ 
capped.  Mental  Health.  Nursing  Homes. 
Newspapers.  Radio  and  Television. 
Taxes.  Traffic.  Aircraft.  Child  Abuse. 
Hunting  and  Eishing.  Welfare,  and  Pass¬ 
ports.  In  each  case,  the  address  and  tele¬ 
phone  number  of  the  controlling  agency, 
organization  or  utility  is  listed. 

Eor  itself,  the  Tribune  listed  the  tele¬ 
phone  numbers  of  the  Register  and 
Tribune  city  desks,  sports  information, 
sports  editor,  managing  editors,  editorial 
page  editor,  editor  and  publisher  and  the 
circulation  and  advertising  departments. 
The  telephone  number  and  addresses  of 
all  radio  and  television  stations  were  also 
given. 

A  separate  page  gives  the  telephone 
numbers  of  the  police,  sheriffs,  fire  de¬ 
partments  and  rescue  units  of  all  com¬ 
munities  in  the  Des  Moines  metro  area. 

Because  Des  Moines  is  a  large  medical 
center  for  central  Iowa  the  back  page  of 
the  supplement  contained  a  large  map 
show  ing  how  to  get  to  the  various  hospi¬ 
tals  and  smaller  maps  show  ing  the  exact 
location  of  the  emergency  entrances. 

• 

Series  on  courts 

A  chance  remark  from  a  Russian  led 
Peter  Osnos.  Washington  Post's  Mos¬ 
cow  correspondent,  to  a  study  of  Rus¬ 
sia's  court  system.  The  study,  which 
began  almost  a  year  ago.  resulted  in  a 
four-part  series  in  The  Post  this  week  on 
“Crime.  Punishment  in  Russia."  (It 
began  Sunday.  March  14.)  The  series 
deals  mostly  with  local  Peoples'  Courts. 
The  Russian  had  said  to  Osnos,  “If  you 
want  to  find  out  about  our  lives,  go  to  the 
courts."  He  spent  a  month  in  four  diffe¬ 
rent  courts  watching,  listening  and  taking 
notes,  making  no  effort  to  conceal  his 
identity  as  a  foreigner. 


High  Court  hears 
gag  order  case 

.Arguments  for  and  against  the  gag  or¬ 
ders  issued  by  Judge  Hugh  Stuart  in  the 
Erwin  Simants  murder  trial  in  North 
Platte.  Neb.  will  be  heard  by  the  Su¬ 
preme  Court  on  April  19. 

Before  recessing  for  the  summer  in 
June,  the  Court  expects  to  rule  on  the 
validity  of  the  orders.  Judge  Stuart  had 
forbade  publication  before  the  trial  of 
evidence  that  included  an  alleged  confes¬ 
sion  linking  the  30-year-old  defendant 
with  the  rifie  slaying  of  six  members  of  a 
family  in  nearby  Sutherland. 

Virtually  every  element  of  the  press 
and  electronic  media  will  be  represented 
in  the  arguments. 

Lawyer  E.  Barrett  Prettyman  Jr.  will 
have  half  an  hour  to  argue  the  cause  of 
the  Nebraska  Press  Association.  Neb¬ 
raska  newspapers  and  broadcasting 
groups,  the  wire  services,  the  Nebraska 
chapter  of  Sigma  Delta  Chi  journalistic 
society  and  a  number  of  individuals. 

Another  15  minutes  of  argument 
against  the  gag  orders  will  be  taken  by 
Eloyd  Abrams,  representing  some 
twenty  “friends  of  the  court"  that  in¬ 
clude  major  newspaper  and  broadcasting 
associations  as  well  as  many  newspapers 
and  magazines. 

Those  expected  to  defend  the  gag  or¬ 
ders  are  Milton  R.  Larson,  county  attor¬ 
ney  of  Lincoln  County,  Neb.,  represent¬ 
ing  the  state  of  Nebraska.  Eormer  U.S. 
Solicitor  General  Erwin  Griswold  is  as¬ 
sisting  Larson  but  last  week  was  not  ex¬ 
pected  to  present  an  argument. 

Judge  Stuart  will  be  represented  by 
Assistant  Nebraska  Attorney  General 
Harold  Mosher. 

The  third  party  to  defense  of  the  gag 
orders  is  the  defendant.  Erwin  Simants. 
who  has  been  represented  by  Leonard  P. 
Vyhnalek  of  North  Platte. 


Guide  explains 
annual  report  contents 

A  16-page  study  guide  to  annual  report 
purposes,  terminology  and  contents  has 
been  prepared  by  Brockway  Glass  Com¬ 
pany.  Inc..  Brockway.  Pa.,  as  a  supple¬ 
ment  to  its  1975  Annual  Report. 

The  guide  is  designed  to  provide  a  bet¬ 
ter  understanding  of  all  annual  reports 
and  how  businesses  operate.  Written  in 
laymen's  terms,  the  study  guide  includes 
discussion  of  the  standard  sections  of  an 
annual  report,  definition  of  common  re¬ 
port  terminology,  and  information  on 
how  to  use  the  financial  statements. 

The  annual  report  and  supplement 
were  mailed  recently  to  shareholders, 
and  are  now  being  offered  free  upon  re¬ 
quest  to  anyone  writing  Brockway. 


UPl  computers  link 
Gannett  bureaus 

The  Gannett  News  Service  has  com¬ 
pleted  transfer  of  its  headquarters  from 
Rochester  to  Washington  D.C.  and  im¬ 
plemented  an  electronic  editing  system. 

GNS  bureaus  at  Albany,  Trenton  and 
Washington  (including  the  Capitol 
bureau)  now  use  14  VDTs  linked  to  the 
UPl  editing  system  in  New  York.  Ex¬ 
pansion  to  other  Gannett  bureaus  is 
planned  later  this  year. 

GNS  staffers  write  copy  on  Harris 
1600  terminals  and  input  at  high  speed  to 
special  files  set  aside  and  electronically 
secure  in  UPTs  computer.  Then  GNS 
editors  in  Washington  call  up  the  stories, 
edit  or  rewrite,  and  send  them  to  an  out¬ 
put  file  that  feeds  the  Gannett  circuit. 

Gannett  editors  retrieve  Los  Angeles 
Times-Washington  Post  and  United  Eea- 
ture  Syndicate  copy  directly  from  the 
UPl  computer.  GNS  has  a  scanner  in 
Washington  tied  to  the  UPl  system  for 
input  of  other  feature  material  that  is  re¬ 
ceived  in  OCR  form. 

John  J.  Curley,  general  manager  of 
GNS,  coordinated  the  project  for  Gan¬ 
nett.  Travis  Hughs,  UPl  general  execu¬ 
tive.  managed  the  project  for  UPL 

Broadcast  interest 
to  be  sold 

Knight-Ridder  Newspapers,  Inc.  an¬ 
nounced  that  the  Ridder  Voting  Trust 
has  reached  an  agreement  in  principle  to 
sell  its  509f  interest  in  Mid-Continent 
Radio  Television.  Inc.  for  $12  million  to 
LIN  Broadcasting  Corporation. 

Mid-Continent  owns  5.39f  of  Mid-West 
Radio-Television.  Inc.,  licensee  of 
WCCO  am-fm-tv  in  Minneapolis/St. 
Paul.  It  also  owns  a  small  CATV  system 
in  Rice  Lake,  Wisconsin. 

The  transaction  is  subject  to  several 
conditions,  including  the  right  of  first  re¬ 
fusal  held  by  MTC  Properties,  Inc.,  the 
owner  of  the  other  5()9f  interest  in  Mid- 
Continent;  a  favorable  preliminary  ruling 
and  final  approval  of  the  license  renewal 
and  transfer  by  the  ECC.  It  is  also  sub¬ 
ject  to  approval  and  execution  of  formal 
documentation  by  the  parties. 

Payment  terms  are  $6  million  at  clos¬ 
ing  with  the  balance  due  within  360  days 
with  interest  at  the  prime  rate. 


Price  increase 

The  Portland  (Me.)  Press  Herald- 
Express  newspapers  have  increased 
newsstand  price  5(Z  a  copy  and  home- 
delivered  price  I5C  a  week  for  the  morn¬ 
ing  and  afternoon  editions.  The  papers 
now  cost  20  cents  on  the  newsstand  and 
$L05-a-week  home  delivered. 
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Harte-Hanks  names 
news  executives 

William  H.  Martin,  since  1973  pub¬ 
lisher  of  the  Harte-Hanks  newspaper  at 
Paris,  Texas — named  president  and  pub¬ 
lisher  of  Arkansas  Newspapers,  Inc.,  the 
group  of  Central  Arkansas  daily  and 
weekly  publications  acquired  by 
Harte-Hanks  earlier  this  month. 

Pat  M.  Bassano,  general  manager  of 
the  Commerce  Journal  since  1974,  will 
succeed  Martin  as  president  and  pub¬ 
lisher  of  the  Paris  News,  and  William  H. 
Muldoon,  until  recently  associated  with 
publications  in  the  Virgin  Islands,  has 
been  named  publisher  of  the  Harte- 
Hanks  Commerce  property. 

The  announcements  were  made  jointly 
by  Robert  G.  Marbut,  president  and 
chief  executive  officer  of  Harte-Hanks 
Newspapers,  Inc.  and  by  Arthur  J. 
Keeney,  president  of  Harte-Hanks’ 
Southwest  operating  group. 

The  Arkansas  and  Paris  and  Com¬ 
merce,  Texas,  papers  are  part  of  the 
Southwest  Group  of  Harte-Hanks.  The 
group  is  based  in  Corsicana,  Texas. 

Martin  will  headquarter  in  Russell¬ 
ville,  Arkansas,  home  of  the  daily  Ras- 
sellville  Courier-Democrat,  the  weekly 
Courier-Democrat,  and  a  weekly  shop¬ 
ping  publication.  These  publications  will 
form  one  division  of  the  new  Harte- 
Hanks  Arkansas  operation. 

A  second  division  based  in  Paris,  Ar¬ 
kansas,  will  include  two  weeklies  pub¬ 
lished  in  Paris  and  one  each  in  Green¬ 
wood  and  Charleston,  Arkansas.  The 
Russellville  and  Paris  divisions  will  con¬ 
stitute  Arkansas  Newspapers.  Inc. 
Keeney  emphasized  that  Martin,  in  as¬ 
suming  presidency  of  the  Arkansas 
properties,  replaces  John  Guion,  one  of 
the  principals  from  whom  Harte-Hanks 
purchased  the  newspapers,  and  that  no 
other  management  or  staff  changes  were 
comtemplated. 

• 

Toledo  Blade’s  food 
fair  attracts  15,000 

Some  15,000  persons  attended  the  To¬ 
ledo  Blade's  6th  annual  Food  Fair  March 
30  and  31. 

Highlights  of  the  two-day  event  were 
cooking  demonstrations  and  exhibits  set 
up  by  advertisers  involved  with  the  food 
industry. 

Admission  for  the  cooking  demonstra¬ 
tions  was  free  but  by  ticket  only. 

Booth  spaces  for  some  45  exhibitors 
were  made  available  at  the  fair  at  the  flat 
rate  for  the  two  days  of  $250  each. 

The  Blade  also  published  a  special 
Food  Fair  Section  on  the  Sunday  pre- 
ceeding  the  fair.  Edited  by  Blade  food 
editor  Mary  Alice  Powell,  it  promoted 
the  show  and  gained  high  readership  with 
a  variety  of  recipes. 
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Arizona  weekly  wins 
access  to  records 

The  Tempe  (Ariz.)  New  Times,  a 
weekly,  has  won  a  9-month  battle  with 
state  National  Guard  officials  over  public 
release  of  guard  contingency  plans  for 
coping  with  civil  disturbances  in  Arizona 
and  3  other  Western  states. 

In  an  advisory  opinion  released  March 
17,  State  Attorney  General  Bruce  Bab¬ 
bitt  advised  Guard  Adjutant  General  J. 
G.  Smith  to  comply  with  repeated  re¬ 
quests  by  New  Times  for  copies  of  con¬ 
tingency  plans.  New  Times  editor  Geoff 
O’Connell  had  threatened  legal  action 
against  the  Guard  if  the  plans  were  not 
released  under  provisions  of  Arizona’s 
public  records  law  and  the  federal  Free¬ 
dom  of  Information  Act. 

Babbitt’s  opinion,  the  first  definition 
of  what  constitutes  a  public  document 
under  Arizona  state  statutes,  said  that 
virtually  all  documents  held  by  state  offi¬ 
cials  should  be  accessible  to  the  public 
unless  specifically  exempted  by  other 
state  laws.  Some  examples  of  this  pro¬ 
tected  information  would  be  records  of 
adoption,  business  and  trade  secrets,  and 
ethics  charges  made  against  public  offi¬ 
cials. 

The  opinion  also  ruled  that  the  federal 
FOl  Act  was  applicable  in  situations 
such  as  this,  when  a  state  agency,  having 


received  requests  for  documents  or  other 
data  falling  “within  the  purview  of  fed¬ 
eral  regulations”  must  forward  the  re¬ 
quest  to  the  appropriate  federal  agency 
within  10  working  days. 

Pulitzer  administrator 
retires  from  post 

John  Hohenberg  ends  22  years  as  ad¬ 
ministrator  of  the  Pulitzer  Prizes  at  Col¬ 
umbia  University  June  30  and  will  go  to 
the  University  of  Tennessee  for  the  next 
academic  year  as  Edward  Meeman  Dis¬ 
tinguished  Professor  of  Journalism. 

Hohenberg  becomes  the  second  holder 
of  the  Meeman  chair,  the  first  having 
been  Turner  Catledge,  former  executive 
editor  of  the  New  York  Times. 

Author  of  a  number  of  books,  Hohen- 
berg’s  most  recent  is  “The  Pulitzer 
Prizes”,  a  history  of  the  awards  publish¬ 
ed  in  conjunction  with  their  60th  an¬ 
niversary. 

Hohenberg  joined  the  Columbia 
Graduate  School  of  Journalism  in  1950 
after  more  than  20  years  in  newspaper 
work  and  in  1954  became  administrator 
of  the  Pulitzer  Prizes  and  secretary  of  the 
Advisory  Board.  After  becoming  profes¬ 
sor  emeritus  in  1974,  he  continued  to 
hold  the  Pulitzer  posts  and  lecture  at  the 
school. 
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Pagination  system 

(Continued  from  pci^e  10} 


and  repositioned. 

•  displacing — an  article  already 
placed  on  the  page  can  he  displaced 
partly  by  positioning  another  article  or 
picture  on  the  top  of  it.  The  text  of  the 
original  article  will  be  automatically  rear¬ 
ranged  around  the  displacing  item. 

•  laying  out  a  page  automatically  by 
hole  filling — the  system  will  auto¬ 
matically  lay  out  a  newshole  by  pictures 
and  articles  selected  from  a  list  of  candi¬ 
date  items.  The  editor  may  ask  the  com¬ 
puter  for  several  alternative  designs  until 
he  is  satisfied  or  wants  to  make  some 
changes  himself  to  the  computer  de¬ 
signed  page  by  using  the  functions  de¬ 
scribed  above. 

•  laying  out  a  page  automatically  by 
template — the  systems  will  make  a  page 
design  suggestion  according  to  a  fixed 
page  arrangement  called  “template.” 
This  type  of  layout  is  used  for  heavily 
standardized  page  layouts  such  as  the 
editorial  page.  The  different  styles  used 
for  the  particular  page  are  stored  as  a  set 
of  electronic  templates  in  the  computer. 
The  computer  selects  the  template  that 
best  fits  today's  material  or  alternatively 
the  layout  editor  may  force  today's 
material  into  a  particular  template  of  his 
own  choice. 

The  aim  of  the  project  was  to  construct 
a  model  demonstrating  pagination  func¬ 
tions  intended  for  editorial  use.  This  aim 
has  been  fulfilled  and  the  system  has 
been  demonstrated. 

BUNPAPS — like  features  have  been 
included  in  a  pagination  system  specifi¬ 
cation  which  led  to  the  first  published 
order  for  an  editorially  operated  pagina¬ 
tion  system  (Westchester  Rockland 
Newspaper  order  to  Hendrix  Elec¬ 
tronics). 

Hans  Andersin  is  a  consultant  for  Typ- 
lan  Systems  Projects  and  does  research 
work  at  the  Helsinki  University  of 
Technology.  Finland.  , 


Laying  out  a  front  page.  Item  106  ROBBERY  1  is  placed  on  top  of  items 
098  LAYOFFS  AND  101  SURPLUS.  Item  105  CHILDREN  is  placed  AS  HIGH 
UP  AS  POSSIBLE.  Item  1  07  ROBBERY  is  placed  on  top  of  1 05  CHILDREN.  The 
headline  depth  of  item  101  SURPLUS  is  changed.  The  structure  is  now 

acceptable. 


Book  on  Kennedy 
in  early  excerpts 

A  six-part  illustrated  series  excerpted 
from  a  new  book,  “Edward  Kennedy 
and  the  Camelot  Legacy",  is  being  oL 
fered  to  newspapers  from  Enterprise 
Features.  The  book  by  James  Mac¬ 
Gregor  Burns,  the  Pulitzer  Prize  histo¬ 
rian  and  biographer  of  John  Kennedy 
and  Franklin  Roosevelt,  will  be  pub¬ 
lished  by  W.  W.  Norton  &  Company 
April  26.  Burns  has  used  a  number  of 
editorial  cartoons  from  newspapers 
across  the  country  in  the  book. 


Breslauer,  Waits 
join  King  sales 

Appointment  of  two  new  members  of 
King  Features  Syndicate  sales  staff  has 
been  announced  by  Lewis  A.  Little,  na¬ 
tional  sales  director. 

They  are  Irwin  J.  Breslauer.  former 
eastern  manager  for  the  l.os  Angeles 
Times  Syndicate,  and  Dan  Waits,  former 
southern  sales  representative  of  United 
Features  Syndicate.  Breslauer  will  work 
out  of  headquarters  in  New  York  City, 
while  Waits  will  call  on  newspaper 
clients  in  several  southern  states,  operat¬ 


ing  from  his  home  in  Athens.  Ga. 

Breslauer,  a  1948  journalism  graduate 
of  the  University  of  Missouri,  had 
worked  for  LATS  since  its  acquisition  in 
1967  of  General  Features  Syndicate. 
Previously,  he  spent  12  years  with  Gen¬ 
eral  Features  in  various  capacities.  Be¬ 
fore  joining  General  Features.  Breslauer 
was  a  reporter  for  the  Bliiefield  (W.  Va.) 
Telei>raph  and  news  director  of  radio  sta¬ 
tion  WEOK.  Poughkeepsie. 

Waits  joined  United  Features  in  1972, 
after  graduation  from  Henry  Grady 
School  of  Journalism.  University  of 
Georgia. 
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UPl  Appointments 

Appointment  of  Bartholomew  M. 
Kinch  as  a  general  news  editor  for  Un¬ 
ited  Press  International  has  been  an¬ 
nounced  by  H.  L.  Stevenson,  editor-in- 
chief.  Kinch,  joins  three  other  general 
news  editors  in  New  York  with  the 
over-all,  day  to  day  supervision  of  the 
daily  news  report. 

Kinch  joined  UPl  in  1946  in  New  York 
and  in  1965  was  named  bureau  manager 
for  UPl  Television  News,  also  in  New 
York.  Late  in  1965  he  became  an  assis¬ 
tant  news  editor  on  the  New  York  gen¬ 
eral  desk,  a  post  he  has  held  to  the  pre¬ 
sent.  He  is  a  graduate  of  Hofstra  Univer¬ 
sity  and  served  as  a  war  correspondent 
with  the  8th  Air  Force  and  9th  Army 
during  World  War  11. 

Three  appointments  have  been  an¬ 
nounced  in  London  by  Julius  B.  Humi, 
vicepresident  of  the  UPl  division  for 
Europe,  Africa  and  the  Middle  East. 

Jack  R.  Payton  Jr.,  becomes  Rome 
bureau  manager;  Stewart  N.  Kellerman, 
Tel  Aviv  bureau  manager,  and  Eugene 
H.  Blabey,  international  business  man¬ 
ager  for  the  international  division  incor¬ 
porating  the  above  areas. 

Payton  has  served  for  the  past  two 
years  as  manager  in  Tel  Aviv.  He  joined 
UPl  in  1967  in  New  Orleans,  and  also 
worked  in  New  York  and  Brussels  be¬ 
fore  moving  to  Tel  Aviv. 

Kellerman  has  worked  on  the  New 
York  foreign  desk  for  the  past  three 
years  and  prior  to  that  was  a  correspon¬ 
dent  in  Vietnam.  He  joined  UPl  in 
Newark,  in  1965  and  also  has  worked  in 
the  Washington  and  Buenos  Aires 
bureaus. 

Blabey  will  be  based  in  London.  He 
replaces  Ian  Westergren,  who  has  trans¬ 
ferred  to  the  Chicago  bureau.  Blabey  has 
been  with  UPl  since  1962  and  has  spent 
the  last  13  years  at  Syracuse,  N.Y.,  as 
regional  executive  for  New  York  state. 

• 

Marketing  consultant 
firm  opens  its  doors 

Richard  L.  Hare,  former  director  of 
advertising  and  research  for  Gannett 
Co.,  Inc.  has  formed  his  own  manage¬ 
ment  consulting  firm.  Hare  Associates. 

The  firm  will  concentrate  on 
marketing/management  consulting  for 
print  media — daily,  weekly,  and  special¬ 
ty  financial,  leisure  and  sport  publica¬ 
tions.  Hare  Associates  also  will  do 
management  consulting  for  retailing, 
banking  and  university  clients.  His  firm’s 
address  is  62  Black  Walnut  Drive, 
Rochester,  N.Y. 

With  Gannett  for  16  years  and  at  the 
corporate  level  for  10  years.  Hare  is  ex¬ 
perienced  in  all  areas  of  newspaper  mar¬ 
keting  management,  and  also  conduced 
acquisition  studies  for  Gannett. 
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Weekly  publisher 
heads  Kansas  press 

The  publisher  of  five  Kansas  weekly 
newspapers  was  elected  president  of  the 
Kansas  Press  Association  during  the 
group’s  84th  annual  convention  and 
trade  show. 

Karl  K.  Gaston,  publisher  of  the 
Ellsworth  Reporter,  was  elected  1976 
president  by  the  members  of  the  associa¬ 
tion  attending  the  convention.  Gaston 
succeeds  Kenneth  C.  Bronson,  publisher 
of  the  Pittsburg  Morning  Sun. 

Gaston  also  publishes  the  Biishton 
News,  Holyrood  Gazette,  Sterling  Bidle- 
tin  and  Wilson  World.  He  also  started 
and  publishes  two  special  interest 
monthly  publications,  the  Kansas  Pilot, 
and  Kanhistiqae ,  a  publication  which 
combines  Kansas  history  and  antiques. 
He  also  is  president  of  a  central  printing 
plant  in  Ellsworth  which  prints  16 
weekly  newspapers. 

Awards  presented 

Recipients  of  three  awards  for  Kansas 
journalists  were  announced  April  9,  dur¬ 
ing  the  convention. 

The  William  Allen  White  Foundation 
at  the  University  of  Kansas  presented 
the  third  annual  Kansas  News  Enterprise 
Award  to  Dolores  Quinlisk,  writer  for 


the  Wiehita  Eagle  and  Beaeon.  The  sec¬ 
ond  annual  presentation  of  two  other 
awards  were  also  made  during  the  con¬ 
vention’s  banquet. 

Tom  and  Christine  Buchanan,  pub¬ 
lishers  of  the  Washington  County  News, 
were  the  recipients  of  the  Victor  Mur¬ 
dock  Award,  given  in  honor  of  the  late 
editor-in-chief  of  the  Wichita  Eagle. 
Kenneth  Bruce,  publisher  of  the  Hills¬ 
boro  Star-Journal  received  the  Boyd 
Community  Service  Award  presented  in 
memory  of  Frank  W.  and  Mamie  Boyd, 
late  publishers  of  Ihe  Jewell  County  Ree- 
ord,  Mankato,  and  who  were  active 
community  supporters. 

The  Buchanans  were  presented  a 
bronze  medallion  and  a  $500  honorarium 
for  their  coverage  of  the  rebuilding  of 
Greenleaf  following  a  tornado  which 
struck  Washington  county  in  1973. 

Bruce  received  an  engraved  plaque 
and  a  $200  honorarium  as  the  recipient  of 
the  Boyd  Community  Service  Award. 
He  was  judged  by  a  committee  of  the 
Kansas  Association  of  Commerce  and 
Industry  to  be  the  “Kansas  Newspaper 
Man  Who  Has  Best  Served  Others 
Through  Community  Leadership.’’ 

Quinlisk  won  the  William  Allen  White 
Foundation  Medallion  as  the  recipient  of 
the  Kansas  News  Enterprise  Award  for 
her  series  of  stories  on  downtown 
Wichita. 
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All  the  "Kisses"  characters  sit  down  to  dine 


‘Kisses’  postcard  approach 
piques  editors’  interest 


By  Patricia  Roberts 

It's  not  your  everyday  sales  pitch. 

A  card  arrives  in  the  morning  mail,  no 
return  address: 

“You're  so  sexy  you  drive  me  up  a 
tree.  Love.  Avalanche.” 

At  four-day  intervals,  similar  cards  fol¬ 
low: 

“Let's  monkey  around!  Love  and  kiss¬ 
es.  Avalanche.” 

“I'm  getting  ready  for  you.  'Cause  1 
heard  dirty  old  men  need  love  too!  Love. 
Avalanche.” 

And.  finally.  “We  could  have  wild 
times  together!  Missed  you.  Love.  Av¬ 
alanche  (305)  558 - .“ 

The  cards  went  to  newspaper  editors 
all  over  the  country  this  spring,  and  most 
of  them  were  intrigued  enough  to  ring  the 
Miami.  Florida  number  and  demand 
“Who's  Avalanche?”  By  the  time  they 
found  out.  27-year-old  cartoonist  Vivian 
Greene  managed  to  talk  them  into  taking 
a  serious  look  at  her  cartoon  strip  “Kiss¬ 
es.”  syndicated  in  about  90  newspapers 
in  the  U.S.  and  abroad. 

Avalanche  is  the  “Kisses”  character 
most  like  the  strip's  creator.  Deceptively 
innocent-looking  in  jeans,  a  halter  top 
and  mod  platform  shoes.  Into  health 
foods,  yoga,  horoscopes  and  woman's 
lib.  Flirtatious.  And  with  a  philosophy 
that  you  can  get  anything  you  want  if 
you're  cute  enough. 

Vivian  Greene  has  a  reputation  for  get¬ 
ting  what  she  wants,  and  right  now  it's  to 
make  her  cartoon  strip  as  successful  as 
Charles  Schulz's  “Peanuts.”  And,  if 
possible,  even  more  profitable. 

As  a  University  of  Washington  Jour¬ 
nalism  major,  she  decided  to  become  a 
syndicated  cartoonist — an  unusual  ambi¬ 
tion,  considering  she  couldn't  draw. 

She  dreamed  up  a  kind  of  elementary 
school  soap  opera — involving  Av¬ 
alanche,  a  dizzy  secretary  named  Gabee, 
fat  Rotunda  whose  diets  always  fail  and 
Montgomery  C.  Roebuck,  a  sixth  grade 
Phi  Beta  Kappa.  Making  rough  sketches 
of  the  characters,  she  commissioned  ar¬ 
tists  to  do  the  drawing,  and  by  the  time 
she  was  21 ,  landed  a  contract  with  a  New 
York  syndicate. 


But  a  few  weeks  before  the  strip  was 
to  be  released,  the  syndicate  went  bank¬ 
rupt.  A  series  of  part-time  jobs  proved 
disastrous,  and  Ms.  Greene  finally 
poured  a  cup  of  hot  coffee  on  an  insulting 
boss,  was  promptly  fired,  and  decided 
that  “If  1  was  ever  going  to  get  anywhere 
1  had  to  do  something  on  my  own.” 

Transferring  the  cartoon  characters  to 
a  line  of  48  greeting  cards,  she  moved  to 
Miami  and  founded  Vivian  Greene,  Inc. 
Within  three  years  the  company  was 
doing  a  multi-million  dollar  volume  of 
business  and  Ms.  Greene  was  signing 
contracts  to  market  Kisses  toys,  clo¬ 
thing,  and  gift  items. 

Fler  technique  of  bombarding  editors 
with  risque  greeting  cards  signed  “Av¬ 
alanche.”  (from  her  own  “Juvenile  De¬ 
linquent”  line)  may  be  unorthodox,  but  it 
gets  both  attention  and  results. 

“But  what  counts  is  not  the  number  of 
papers  you  sign  up,"  Ms.  Greene  says. 
“It's  longevity.  Dozens  of  comic  strips 
don't  last  past  the  13th  week.” 

“Kisses”  has  run  a  year  in  three  large 
markets — The  Toronto  Star,  Miami 
Herald,  and  the  Philadelphia  Daily 
News.  And,  says  Peter  Morris  of  the  To¬ 
ronto  Star  Syndicate,  response  has  been 
unusually  favorable. 

“We  had  an  extremely  heavy  response 
to  a  recent  readership  survey.”  Morris 
said.  “There  were  1200  replies,  with 
three  to  one  favorable.  ‘Kisses'  is  reach¬ 
ing  the  youngsters,  age  five  to  teenage, 
and  above  that  age  it's  reaching  women. 
Readers  seem  to  feel  a  strong  affinity 
with  the  characters.” 

Newspaper  comic  strips  tend  to  be 
male-oriented.  Ms.  Greene  believes, 
“because  the  editors  who  choose  them 
are  middle-aged  men.” 

“There's  very  little  on  the  comic  pages 
for  children.”  she  says.  “  'Kisses'  is  de¬ 
signed  for  children.  They  like  the  charac¬ 
ters  because  they're  really  with  it.” 

The  strip's  contemporary  situa¬ 
tions — a  child's  parents  getting  di¬ 
vorced.  sex  education  classes,  black  and 
white  children  placed  together — have 
sparked  controversy,  including  a  couple 
of  cancellations,  she  says.  But  most  re¬ 
sponse  has  been  positive. 


Vivian  Greene 


“1  really  relate  to  children.  I  never  had 
much  of  a  childhood  myself.  1  only  had 
one  parent,  and  I  was  just  about  the  only 
white  kid  in  my  neighborhood,”  she 
says. 

A  native  of  Seattle,  she  worked  part- 
time  jobs  from  age  12  to  contribute  to  the 
family  income,  including  writing  articles 
for  the  Seattle  Post-Intelligencer,  a  high 
school  column  for  the  Seattle  Times,  and 
a  “youth  news  bureau."  Fler  idols  were 
Charles  Schulz  and  Walt  Disney.  Her 
mother,  a  divorcee,  earned  only  about 
$4,000  a  year  as  a  department  store 
saleswoman. 

She  never  took  an  art  course,  still 
can't  draw,  but  designs  and  writes  her 
strips,  employing  four  artists  to  draw 
them.  “It's  not  a  new  concept,”  she 
points  out.  “Walt  Disney's  work  was 
drawn  by  staff  artists. 

“And  why  not  be  another  Walt  Dis¬ 
ney?”  she  asks,  giving  a  big  smile,  much 
like  her  cartoon  characters.  They're  eye¬ 
less,  she  says,  because  “  'Kisses'  is 
about  love  and  happiness.  When  you  kiss 
somebody  you  close  your  eyes  and 
smile.” 

“Kisses”  characters  never  hit  each 
other,  because  she  doesn't  like  violence. 
Nor  will  their  faces  ever  appear  on  pack¬ 
ages  of  candy,  soft  drinks  or  sugary 
cereals,  she  says  emphatically,  because 
those  things  can  harm  children. 

Success  has  brought  little  change  to 
her  life  style,  except  that  it's  enabled  her 
to  make  up  somewhat  for  the  childhood 
she  missed.  She  bicycles  to  work,  flies 
around  the  country  to  appear  at  auto¬ 
graph  sessions,  not  infrequently  turning 
up  on  roller  skates  with  an  “Avalanche” 
doll  tucked  under  her  arm. 

Still  single,  she's  not  sure  she'll  ever 
marry  because  “there're  so  many  neat 
men  in  the  world,  it's  hard  to  choose  just 
one.  .  .  .  Too  bad  marriage  can't  be 
syndicated.” 
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PROMOTION 


How  to  use  small  ads 
to  boost  circulation 


“With  as  little  as  12  column  inches  a 
day  of  in-paper  promotion,  correctly  and 
scientifically  utilized,  you  can  make 
more  money  than  a  comparable  news¬ 
paper  that's  too  lazy,  or  too  uninspired 
to  properly  promote  itself,"  J.  Warren 
McClure  told  the  Inter-State  Circulation 
Managers  Association  Conference  meet¬ 
ing  in  Valley  Forge,  Pa.  (April  12). 

McClure  suggested  that  newspapers 
run  just  four  new,  minimum  3"  in-paper 
promotional  advertisements  each  day. 

He  encouraged  the  circulation  execu¬ 
tives  to  promote  the  fact,  day  in  and  day 
out.  that  the  newspaper  need  not  cost  the 
reader  a  cent — that  the  newspaper  is  an 
investment  and  not  an  expense.  The  sav¬ 
ing  made  on  Just  one  major  purchase  can 
pay  for  the  newspaper  for  an  entire  year. 
Newspaper  readers  can  reap  many  more 
returns  than  savings  banks  pay — than 
many  stocks  return — and  on  and  on,  he 
said. 

There  are  four  rules  that  every  en¬ 
lightened  publisher  should  post  and  en¬ 
force; 


1.  No  issue  should  be  published  with¬ 
out  a  new  minimum  one  column  by  3" 
promotion  advertisement  containing  a 
testimonial  from  a  named  subscriber, 
how  he  or  she  saves  money  by  reading 
the  newspaper. 

2.  No  issue  should  be  published  with¬ 
out  a  minimum  one  column  by  3"  promo¬ 
tion  advertisement  listing  the  total  dollar 
value  of  coupons  published  the  previous 
week. 

3.  No  issue  should  be  published  with¬ 
out  a  new,  minimum  one  column  by  3'' 
advertisement  featuring  one  or  two  car¬ 
riers  or  motor  route  drivers  with  small 
photos  and  names,  areas  served,  tele¬ 
phone  numbers,  etc. 

4.  No  issue  should  be  published  with¬ 
out  a  new  minimum  one  column  by  3" 
want  ad  success  testimonial,  showing 
how  one  reader  received  “found 
money”  and  another  saved  money. 

McClure  said  these  advertisements 
should  be  anchored  on  definite  ROP 
pages  with  “must  run”  marked  on  the 
page  dummy. 


Dow  Jones’  union 
to  hold  new  vote 

Directors  of  Dow  Jones  &  Company 
employee  union,  the  Independent  Asso¬ 
ciation  of  Publishers  Employees,  Inc., 
met  April  3  in  New  York  City’s  Summit 
Hotel  and  voted  to  re-run  the  union’s 
recent  national  election  at  the  “sug¬ 
gestion”  of  the  U.S.  Labor  Department. 

The  election,  held  last  September,  had 
been  challenged  by  Eric  Frankland,  a 
Wall  Street  Journal  copy  editor  and  by 
Jeanette  Labelson,  an  advertising  sales 
representative  for  the  National  Observ¬ 
er,  both  based  in  New  York.  They  were 
unsuccessful  candidates  in  the  election 
and  had  filed  a  total  of  42  charges. 
Following  an  investigation,  the  Labor 
Department’s  Labor-Management  Serv¬ 
ice  made  a  preliminary  finding  that  the 
election  be  re-run. 

A  new  election  for  the  9()0-member 
union  is  tentatively  scheduled  for  Sep¬ 
tember  16  by  secret  mail  ballot.  Past 
elections  have  been  conducted  on  site  at 
each  Dow  Jones  office. 

Frankland  lost  the  race  for  president  of 
♦he  union  to  George  Kennedy,  a  re¬ 
searcher  also  based  in  New  York,  by  a 
vote  347  to  246.  Frankland  made  a  cam¬ 
paign  promise  that  as  president  he  would 
investigate  affiliation  with  an  outside 
labor  organization  such  as  The  News¬ 
paper  Guild. 


Mike  Peters 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BUSINESS-CAREERS 


WHY  SHOULD  I  HIRE  YOU? 

On  target,  no-nonsense  answers  and  ad¬ 
vice  for  the  94  million  men  and  women  at 
all  levels  of  income  who  make  up  our  job 
market.  Handled  with  snap  and  percep¬ 
tion.  Offers  more  staying  power  not  pos¬ 
sible  with  most  features.  Your  readers 
supply  never  ending  source  of  job  re¬ 
lated  questions  which  are  all  answered 
by  Mel  Thompson,  the  nation’s  foremost 
career  manager.  500  words.  1-5  times 
per  week.  Thompson  also  hosts  his  own 
radio  and  TV  shows  and  authored  the  top 
selling  career  guidance  book.  Why 
Should  I  Hire  You?  Send  now  for  special 
low  rate  quote  and  free  sample.  Box  711, 
Editor  &  Publisher. 


COMIC  STRIPS 


NEW  FROM  GROUP  3— three  great  car¬ 
toons  in  strips  or  panels:  SPIDERS  'N' 
SNAKES — antics  of  lovable  arachnids 
and  reptiles:  THE  ZOO — zany  capers  at 
Humdinger  Co.  as  bumbling  office  staff 
tries  to  cope;  JOCK  McCANN— be¬ 
wildered  sportswriter  muddles  through 
gym,  gridiron  and  God  knows  what  else. 
For  rates  and  samples,  write  Group  3,  30 
W.  Washington,  Chicago,  III.  60602. 


CONSUMER  NEWS 

CONSUMER’S  NOTEBOOK-An  infor¬ 
mative  and  up-to-date  weekly  column  all 
about  stretching  the  American  dollar.  $2 
weekly.  Free  samples.  Patricia  Couch, 
1306  S.  Oak  Cliff,  Dallas,  Tx.  75208. 


EDITORIAL  CARTOONS 

POLITICAL  CARTOONS,  5  per  week  plus 
newsmakers,  nationally  known  cartoon¬ 
ist.  Samples!  Box  747,  Editor  & 
Publisher. 


ENERGY 


SOUTHWEST  ENERGY— Weekly  news 
column  about  conventional  and  alter¬ 
nate  energy  sources  in  Texas  and  New 
Mexico.  Free  clips.  Jolly  Schram,  P.O. 
Box  3425,  Midland,  Texas  79701. 

COAL  MONTHLY,  a  tabloid  newspaper 
about  coal  and  other  energy  forms. 
"Lift"  specialty  items  from  us.  Subscrip¬ 
tion:  $4  a  year.  Write  Coal,  Box  538,  St. 
Clairsville,  Ohio  43950. 


ENTERTAINMENT 


SHOWBIZ — Weekly  interviews  with  big 
name  stars  in  film,  TV  and  theatre.  Mike 
Elkin,  Meadows  at  Lower  Gwynedd,  Pa. 
19002. 


GARDENING 


EXCLUSIVE  photo-powered  weekly  helps 
cut  living  costs.  Walter  Masson,  Down  to 
Earth,  Box  66.  Needham,  Mass.  02192. 


HUMOR 


CAPITOL  COMEDY  spoofs  Washington. 
Sharp  one-liners  for  column  or  fillers. 
Trial  basis.  Jack  Posner,  220  Madison 
Ave.,  New  York,  N  Y.  10017. 


FEATURES  AVAILABLE 


MEDICAL 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


PROBLEMS 


READER  CONCERNS  handled  with 
snap,  impudence,  compassion.  It’s  hot, 
new,  heavy.  It’s  ENCOUNTER  by  Bruce 
Humphrey.  284  N.  Buena  Vista,  Newark, 
Ohio  43055. 


STAMPS 


VETERAN  NEWSMAN  and  advanced  col¬ 
lector  with  fresh  ideas  seeks  syndicate 
for  award-winning,  acclaimed  weekly 
stamp  column  now  appearing  in  Bay 
Area  metro  Sunday.  Free  sample.  Jon 
Rose,  30  Golf  Rd.,  Pleasanton,  Calif. 
94566. 


VYEEKLY  FEATURES 

SANDCASTLES  .  .  .  frolicking  fun  in  the 
desert.  Weekly  comic  strip.  Free  samples 
and  releases.  Noobligation.  Sandcastles, 
Box  1356,  Newport  News,  Va.  23601. 


’•ADVENTURES  IN  FUN”— Hobbies, 
project  for  pre-teen  readers.  FULL  tab¬ 
loid  size  page.  Low  priced.  Flayer 
Assoc.,  Box 431,  Ridgefield,  N.J.  07657. 

YOUR  WORLD  general  interest  column 
on  worldwide  intriguing  events,  places, 
facts.  VANCE  FEATURES.  207  Gold  St., 
Park  Forest,  III.  60466. 


FEATURE  WRITERS 
ARE 

LETTER  WRITERS! 


Here's  a  sample  of  the  mail 
received  recently  from  Fea¬ 
tures  Available  advertisers: 

"We  got  our  start  in  the  "Fea¬ 
tures  Available"  classified 
section  of  E&P  last  fall.  The 
response  was  much  better 
than  other  forms  of  advertis¬ 
ing.  Thanks  for  a  reassuring 
start  to  a  new  venture." 

M.L.  Walker,  Penny  Snydicate 
Dayton,  Ohio 

"Thanks  so  much — Great  re¬ 
sponse — Much  more  than  ex¬ 
pected  or  hoped  for." 

Carole  Frew,  TV  NEWS, 
Whitehall,  Pa.  18052 


FEATURE  YOUR  FEATURE 
IN  FEATURES  AVAILABLE— 

We'll  give  you 
something  to  write  about! 
E&P  CLASSIFIEDS  (21 2)  752-7053 


LET  US  BE  YOUR  CONTACT  AT  THE 

ANPA 


When  the  ANPA  meets  May  3-6  at  the  Waldorf  in  New 
York  City  we’ll  be  there  to  put  a  copy  of  our  May  1st  issue 
into  the  hands  of  every  delegate  at  the  convention! 

This  is  the  largest,  most  significant  gathering  of  news¬ 
paper  executives  in  the  country.  These  men  and  women 
are  the  decision  makers.  They  decide  what  to  buy.  Who 
to  hire.  They  set  the  pace  at  their  publications — and  their 
pace  is  a  fast  one.  It’s  often  difficult  to  obtain  a  personal 
interview  with  these  people. 

That’s  why  our  May  1st  issue  is  of  vital  importance  to  you 
— and  everyone  else  in  the  newspaper  profession  and  its 

E&P  CLASSIFIEDS  (212)  752-7053 


related  fields.  When  we  put  that  copy  of  our  May  1st  issue 
into  the  hands  of  the  ANPA  delegates,  past  experience 
has  proved  they’ll  read  it! 

So  whether  you’re  a  seeker  or  a  seller,  don’t  just  sit  on 
your  hands!  Whisk  the  order  blank  on  the  next  page  off  to 
us  today  and  let  an  E&P  Classified  ad  be  your  personal 
representative  at  the  convention.  Or,  better  yet,  since 
time  is  so  short  (and  the  mail  service  is  so  slow)  give  us  a 
call  and  tell  us  to  put  an  E&P  Classified  to  work  for  you. 
It’s  the  sure  way  to  make  contact  with  just  the  publisher 
you’ve  been  trying  to  reach! 

We’ve  got  the  right  connections! 


38 


EDITOR  &  PUBLISHER  for  April  17,  1976 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

f Payable  with  order)  (Remittance  should  accompany 

copy  unless  credit  established) 

4-week$  —  J1  35  per  line,  per  issue  4  weelis  —  52  00  per  line,  per  issue 

3  weeks  —  51.45  per  line,  per  issue  3-weeks  —  52  10  per  line,  per  issue 

2-weeks  —  51  55  per  line,  per  issue  2-weeks  —  52  20  per  line,  per  issue 

1-week  —  51  65  per  line  l-week  —  52  30  per  line 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Add  51.00  per  insertion  for  bo>  service  and  count  as  an  extra  line  on  your  copy. 

Air  mail  service  on  box  numbers  also  available  at  51.50  extra. 

Due  to  change  in  postal  charges,  only  box  number  responses  going  outside  the 
continental  United  States  will  be  marked  Air  Mail  and  charged  extra  for  Air  Mail  service. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display  The  rate  for  display  classified  is  $4.35  per  agate 
line— $60.90  per  column  inch  minimum  space. 

Clotstfied  Contract  Rates  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


Classification 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks 


—  Till  Forbidden 


Please  indicate  exacj  classification  in  which  ad  is  to  appear 

* 
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ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


AREA  6  WEEKLY  PUBLISHER  needs 
$50,000  cash  for  acquisition  of  another 
prime  weekly.  Secured  by  existing  news¬ 
paper.  Box  724,  Editor  &  Publisher. 


COLLECTORS  ITEMS 


I  HAVE  AN  ORIGINAL  COLLECTION  of 
newspaper  art  of  the  Roaring  20s,  col¬ 
lected  by  me  when  I  worked  at  King 
Features  Syndicate  50  years  ago  in  the 
art  department.  It's  a  publisher’s  collec¬ 
tion.  100  illustrations  by  artists  of  that 
period.  Can  be  seen  by  appointment.  Box 
600,  Editor  &  Publisher, 


INSTRUCTION 


OVERSEAS  REPORTING?  Interested?  Get 
started  this  summer  in  London.  University 
of  Pacific,  ACO,  Stockton,  Calif.  95211. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 

IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 

JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N,  Westwood  Ave., 

Lindsay,  Cal,  93247  (209)  562-2587 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

PRESERVE  UTMOST  SECURITY  and  avoid 
haggling  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr,  12428, 
Panama  City,  Fla.  32401. 

ALAN  G.  LEWIS 
Media  Broker 

On  file— over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick.  Mass.  01037.  Phone 
(413)  477-6009. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SOUTHSIDE  VIRGINIA  rural  county  week¬ 
ly.  Grossing  $70,000.  Competent  staff, 
well  respected,  no  plant.  Must  have  mostly 
cash,  terms  available  on  balance.  Box  632, 
Editor  &  Publisher. 


FLORIDA  WEEKLY  in  retirement  commun¬ 
ity.  Contact  Horace  Hancock,  (813)  752- 
6206  or  (813)  682-2028. 


PUBLISHER  WANTS  someone  to  own  2  of 
3  small  weekly  paper  chain,  growing 
southern  California  high  desert.  Box  735, 
Editor  &  Publisher. 

MUST  .FIND  BUYER  IN  APRIL  to  allow  me 
important  move  in  June.  Great  buy  if  you 
act  now  on  $40,000  gross,  high  profit  east 
Nebraska  weekly.  Call  Rich,  today,  (402) 
652-8312  days;  (402)  652-8519  nights. 


ALL  OR  PART,  because  of  health  reasons 
publisher  anxious  to  sell  controlling  in¬ 
terest  in  established  Zone  4  weekly  or  total 
stock  sale  can  be  arranged.  Priced  for 
quick  sale.  Box  706,  Editor  &  Publisher. 


$225,000  GROSS  voluntary  paid  weekly 
serving  Louisville  (Ky.)  suburbs.  Estab¬ 
lished  more  than  20  years.  25,000  dis¬ 
tribution.  Printed  at  central  offset  plant. 
Will  sell  for  $125,000  (without  receivables) 
with  small  down  payment  and  attractive 
terms  to  aggressive  advertising  pro  with 
excellent  track  record.  Tell  me  about  your 
qualifications.  Write  Larry  R.  Coffey,  P.O. 
Box  110,  Shelbyville,  Ky.  40065  or  call 
(502)  633-4334. 


NEWSPAPERS  WANTED 

WEEKLY  publisher  will  pay  cash  or  sub¬ 
stantial  down  payment  for  another  weekly. 
Must  be  doing  between  $125,000  and 
$300,000  annually  in  advertising-circula¬ 
tion  and  be  exclusive  in  its  area.  Give  all 
details.  Box  480,  Editor  &  Publisher. 

NEWSMAN,  33,  MA,  some  cash,  wants 
junior  partner  arrangement.  Box  604, 
Editor  &  Publisher. 

WOULD-BE  WEEKLY  OWNER  offers  news- 
room'backshop  experience,  some  cash  to 
publisher  ready  to  slow  down.  Zones 
5, 7, 8.9.  Box  662,  Editor  &  Publisher. 

SMALL  DAILY,  bi-weekly  or  weekly.  Would 
consider  partnership  with  future  purchase 
agreement  (possibly  an  owner  retiring 
situation).  I  am  presently  an  AGGRESSIVE 
ad  director  for  medium  size  daily.  Have 
financial  backing.  I  KNOW  the  business! 
Box  726,  Editor  &  Publisher. 

EXPERIENCED  PUBLISHER  wants  weekly, 
$75,000  area  gross  with  potential.  West 
Coast  preferred,  all  considered.  Send  full 
details.  Confidential.  Box  742,  Editor  & 
Publisher. 

PRINTING  PLANTS  FOR  SALE 

LUCRATIVE  rotary  offset  printing  plant  in 
Southern  California.  Rare  opportunity  for 
aggressive  persons.  Owners  ready  to  retire. 
Write  W.  D.  Warner,  P.O.  Box  2443,  Santa 
Fe  Springs,  Calif.  90670. 

EQUIPMENT  &  SUPPLIES 
_ MAILROOM _ 

1  MAGNACRAFT  labeling  machine,  model 
650,  with  broad  sheet  feeder.  Best  offer. 
Phone  (312)  586-8800. 

6  USED  CUTLER  HAMMER  heavy  duty 
newspaper  stream  conveyors.  Contact  J.L. 
Fenley,  Production  Manager,  Memphis 
Publishing  Co.,  495  Union  Ave.,  Memphis, 
Tenn.  38101.  (901)  526-8811. 

SHERIDAN  48-Ps,  Cutler-Hammer  stitch¬ 
ers,  Jampol  truck  loaders,  belt  conveyors. 
Box  780,  Editor  &  Publisher. 

_ NEWSPRINT _ 

ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 

606  W,  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 

OCR  EQUIPMENT 

30%  OFF  new  Datatype  GSP  10  scanner. 
Can  be  seen  in  use.  $8000  includes  five 
IBM  typewriter  elements.  Will  ship  im¬ 
mediately.  (814)  938-8740. 
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EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


The  Associated  Press 

has  used  communications  equipment 
for  saie  you  may  be  interested  in 

K300  Photographic  Stabilization  Process 

Recorders,  108  LPI,  100  RPM 

$2500 

K550  Solid  State  Electrolytic  Photofax 

Recorders,  119.4  LPI,  100  RPM 

$1250 

M6000  Wirephoto  Transmitters  (Compat¬ 
ible  with  Recorders  listed  above) 

$  600 

TOHO  GA1  Wirephoto  Transmitters  (compat¬ 
ible  with  Recorders  listed  above) 

$  900 

Fairchild  Unjustified  Perforators 

$  400 

Star  Parts  Justified/Unjustified  Perforators 

$1900 

Contact 

Local  AP  Chief  Of  Communications 
or  Write  To 

Virgil  Bradshaw,  AP 

50  Rockefeller  Plaza,  New  York  10020 

PERFORATOR  TAPE 


PRESSES  &  MACHINERY 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WANTED; 

WOOD  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER. 


WANTED:  Goss  Community,  Suburban  or 
Urbanite.  Can  use  HoeColorflex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241,  Editor  &  Publisher. 


WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 


WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 


WANTED:  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251,  EDITOR  &  PUBLISHER 


WANTED:  LATE  STYLE 
COTTRELL  V-22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


WANTED:  Web  offset  press,  2-4  units  with 
folder,  excellent  condition,  reasonable. 
Box  609,  Editor  &  Publisher. 


FLORIDA  WEEKLY  wants  to  purchase  used 
4-unit  Harris  36"  web  offset  press,  plate 
burner  and  small  fork  lift.  Call  L.G. 
Hountha,  (904)  629-8031,  or  write  details 
Marion  Gazette,  3701  S.W.  7th  St.,  Ocala, 
Fla.  32670. 


ONE  2-COLOR  GOSS  METRO  16  page  off¬ 
set  press  and  1  gasoline  forklift  truck. 
BEHRENS  PULP  &  PAPER  CORP.,  606  W. 
Arbor  Vitae  St.,  Inglewood,  Calif.  90301. 
(213)  674-4040. 


WANTED: 


Help 

Wanted... 


ACADEMIC 


NORTH  TEXAS  STATE  UNIVERSITY  seeks 
a  teacher  with  heavy  professional  advertis¬ 
ing  experience  who  can  also  teach  public 
relations  and  magazine  production.  PhD 
preferred,  but  Masters  acceptable  with 
adequate  professional  background.  Rank 
to  assistant  professor.  Salary  competitive. 
Position  begins  August  24.  Applications 
accepted  until  June  1,  1976.  Minority  and 
women  applicants  encouraged  to  apply. 
NTSU  is  an  Equal  Opportunity, Affirmative 
Action  Employer.  Wrrte:  Dr.  Reg  Westmore¬ 
land,  Chairman,  Department  of  Journal¬ 
ism,  North  Texas  State  University,  Denton, 
Texas  76203, 


FACULTY  MEMBER  to  teach  writing 
courses.  Substantial  professional  experi¬ 
ence  plus  degrees  required.  Contact  Dr. 
Russell  J.  Jandoli,  Head,  Dept,  of  Journal¬ 
ism,  St.  Boniventure  University,  St. 
Boniventure,  N.Y.  14778. 


OREGON  STATE  UNIVERSITY  is  seeking 
an  assistant  editor  for  the  Agricultural  Ex¬ 
periment  Station.  Responsibilities  for  the 
12-month  faculty  position:  writing,  tv-radio 
production,  speaking  before  varied 
groups,  work  with  media.  The  university  is 
an  Affirmative  Action  Employer;  applica¬ 
tions  from  females  and  minorities  are  en¬ 
couraged.  Application  deadline  May  10. 
For  application  form,  contact:  Richard 
Floyd.  AdS  416-R.  OSU,  Corvallis,  Oregon 
97331.  (503)  754-3615. 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  55(X),  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
2961  HS — 4500.  Compuwriter  1—4500. 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts,  Church  Rd.,  Mt.  Laurel,  N.J.  (609) 
235-7614. 


713-10  PHOTON  in  good  condition;  5V2-36 
pt.  8  faces  with  computer. 

PHOTO  TYPEPOSITER. 

JUSTOWRITER  SYSTEM:  Reproducer, 
converter,  8  pt.  keyboard. 

Make  offer.  Call  (216)  264-1125. 


COMPUGRAPHIC  2961  high  speed  with 
wire  stripper,  $4500.  4961TL  with  tab  in¬ 
dent  kit,  $5000.  7200  low  range,  $2(X)0. 
All  equipment  comes  with  extras  and  is 
presently  in  operation.  Call  Glover  Williams 
at  (615)  648-2265. 


PLATEMAKING 


FOR  SALE:  2  Letter  Flex  plate  maker  expo¬ 
sure  units  (air  knife),  purchased  new 
1974-75.  For  information  call  Arnold  Mc¬ 
Donald.  Production  Director,  The 
Virginian-Pilot  &  Ledger-Star.  Norfolk.  Va. 
23510.  Ph:  (804)  446-2395. 


PRESSES  &  MACHINERY 


2  FAIRCHILD  NEWSKING  web  offset  units. 
1  Colorking  folder.  22%"x36",  year  1967. 
Available  immediately.  Call  collect:  (617) 
475-3210. 


SP20  VANDERCOOK  proof  press  with  au¬ 
tomatic  ink  system  in  very  good  condition. 
Make  offer.  Cal\  (216)  264-1125. 


COTTRELL  V-700.  double  rollstand,  4 
units,  2  pass  oven,  chill  rolls,  folder  with 
air  former,  cross  perforator,  double  par¬ 
allel,  quarter  and  half.  2  web  sheeter  and 
50hp  drive.  Universal  Printing  Equipment 
Co.  Inc.,  436  Ridge  Rd.,  North  Arlington, 
N.J.  (201)  438-3744. 


4  UNIT  WOOD  PRESSES,  6000pph  with 
Goss  3:2  folders.  Can  be  converted  to 
DiLitho.  Complete  with  drives  and  auto¬ 
matic  pasters.  Box  779.  Editor&  Publisher. 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Suburban  6  units,  2  folders 
Goss  Suburban,  15(X)  series  unit 
Goss  Urbanite  5  units.  23  9/16  x  36,  1971, 

2  folders 

(Joss  Urbanite  presses  and  units 
Goss  Metro  4  units,  1970 
Goss  Urbanite  folder 
Cottrell  V-15  units  and  presses 
Cottrell  V-15A,  4  units,  1967 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Gregg  flying  imprinter  for  Urbanite 
HoeXolormatic,  8  units,  2  folders.  1964 
Mueller  3-pocket  inserter.  Model  227 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


4  UNIT  WOOD  COLORFLEX,  16  PAGE 
STRAIGHT,  32  PAGE  COLLECT.  IN¬ 
CLUDES  HIGH  SPEED  FOLDER  (45,000 
PER  HOUR).  100  HP  DRIVE  AND  4  POSI¬ 
TION  ROLLSTAND— MANUFACTURED 
1971. 

GOSSSUBURBAN—6SUBURBAN  UNITS, 
2  4-POSITION  ROLLSTANDS,  URBANITE 
FOLDER  WITH  QUARTER  PAGE  FOLD,  2 
50  HP  DRIVES,  1965. 

COTTRELL  V-22  (OR  25)  NEWSPAPER 
HEAVY  DUTY  FOLDER  (TAKES  12  WEBS). 
COMPLETE  WITH  QUARTER  FOLDER 
AND  BALLOON  ATTACHMENT,  INCLUD¬ 
ING  ALL  CATWALKS. 

UPECO,  Inc. 

P.O.  Box  455 
Lyndhurst,  N.J.  07071 
(201)  438-3744 


1  MEIHLE  36"  single  color,  25"x36",  in¬ 
stalled  new  in  1973,  immaculate. 

1  ROSBACK  Automatic  Collator,  Stitcher, 
3  knife  trimmer. 

Both  available  immediately.  Call  collect: 
(617)  475-3210. 


3  COTTRELL  VANGUARD  V-15  units  with 
rollstands.  $5000  each  or  $12,0(XJ  total. 
New  England  Printing  Machinery  Inc.  Call 
collect:  (617)  475-3210. 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196— 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


I  WOULD  LIKE  to  buy  complete  offset 
newspaper  equipment,  new  or  used,  to  set 
up  bi-weekly  publication  in  the  Caribbean 
in  6000  circulation  range.  Include  price 
and  full  details  in  your  letter.  Box  731. 
Editor  &  Publisher. 


SCRAP  TYPE 

Shapiro  Sales  Co.,  5040  N.  2nd  St. 

St.  Louis.  Mo.  63147.  Ph:  (314)421-5393. 


WANTED;  USED  IBM  stand-alone  com¬ 
poser,  Compugraphic  Jr.  or  I,  II;  Compu- 
graphic  7200,  balls  for  IBM,  Varityper 
headliner  disks.  Call  9-5:  (215)  264-5447 
or  write  TV  NEWS,  1034  Third  St.,  White¬ 
hall,  Pa.  18052. 


MUSEUM  COLLECTOR  wants  713-20, 
713-10  Photons.  Compstar  190  suitable 
restoration.  Trading  in  to  Dymo?  Will  swap 
equal  trade  in  value  machine  plus  cash. 
Box  205,  Hopewell  Jet.,  N.Y.  12533.  (914) 
226-4711. 


INDUSTRY  SERVICES 


BOUND  COPIES 


SEND  YOUR  NEWS  FILES  NOW  for  per¬ 
manent  buckram  binding  with  gold  stamp¬ 
ing.  $25  per  book.  Free  filing  for  your  cur¬ 
rent  issues.  Put  us  on  your  mailing  list  to¬ 
day.  News  File,  Box  6318,  Lincoln.  Neb. 
68506. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


CIRCULATION  CONSULTANTS 


CIRCULATION  is  your  most  valuable  asset. 
Without  it.  what  do  you  have?  If  you  have  a 
flawless  ^stem,  congratulations.  If  not 
write  Box  725,  Editor  &  Publisher.  It  will  be 
worth  your  time. 


HAVE  MORE  than  40  successful  years  in 
highly  competitive  area.  Will  travel.  Box 
708.  Editor  &  Publisher. 


SUBURBAN  CONSULTANTS 


HIRSCH  &  ASSOCIATES 
An  organization  of  suburban  newspaper 
specialists  in  the  daily  and  weekly  field. 
Retail  and  classified  sales  development. 
Financial  analysis.  Promotional  programs. 
Technical  assistance  in  circulation,  pro¬ 
duction  and  news.  Expert  appraisals  for  all 
purposes.  Representing  both  buyers  and 
sellers  of  newspaper  properties.  Call  (305) 
278-2848  or  write  P.O.  Box  759,  Delray 
Beach,  Fla.  33444. 


MIDWEST  UNIVERSITY  seeks  news-editor¬ 
ial  assistant  or  associate  professor,  PhD  or 
near  preferred;  Masters  required.  Several 
years  solid  news  and  teaching  experience. 
Beginning  and  advanced  reporting,  other 
undergrad  and  grad  courses.  Salary  com¬ 
petitive.  Equal  Opportunity  Employer. 
Contact  V.A.  Keel,  Head,  Journalism  and 
Mass  Communication,  South  Dakota  State 
University,  Brookings,  S.D.  57006.  (605) 
688-4171. 


ASSISTANT  PROFESSOR  IN  JOURNAL¬ 
ISM  to  teach  news-editorial  courses  and 
advise  4-day  week  newspaper.  Require¬ 
ments:  news  experience,  PhD  preferred, 
commitment  to  teaching,  media-related 
research.  Competitive  salary.  Deadline: 
May  10.  Send  letter,  resume,  to  Elden 
Rawlings,  department  chairman,  Texas 
Christian  University,  Fort  Worth,  Texas 
76129.  An  Equal  Opportunity-Affirmative 
Action  Employer, 


SAN  JOSE  STATE  UNIVERSITY  seeking 
experienced  faculty  member  in  journalism 
for  news-editorial  sequences.  Candidate 
should  have  PhD  with  professional  experi¬ 
ence  and  particular  interest  in  advising 
campus  daily.  Assistant  professor  rank 
with  salary  range  $12,732  to  $15,480,  de¬ 
pending  on  qualifications.  Final  selection 
in  May  1976.  Write  Dr.  Dennis  E.  Brown, 
Chairman,  Department  of  Journalism  and 
Advertising,  San  Jose  State  University, 
San  Jose,  Calif.  95192.  Equal  Opportun¬ 
ity  Affirmative  Action  Employer. 


ADMINISTRATIVE 


ADVANCEMENT  OPPORTUNITY  for  adver¬ 
tising  manager  seeking  general  manage¬ 
ment.  Direct  staff  of  25,  Zone  3  weekly 
group.  Must  be  motivator,  strong  adminis¬ 
trator.  Write  fully.  Box  626,  Editor  & 
Publisher, 


CONTROLLER 

for  daily  and  several  weekly  newspapers. 
Prefer  CPA.  Pleasant  living,  mild  climate, 
excellent  hunting,  fishing  and  other  out¬ 
door  activities.  Salary  to  $20,000.  Mr. 
Nunn.  The  Daily  Chronicle.  Centralia, 
Wash.  98531  or  (206)  736-3311. 


PUBLISHER-GENERAL  MANAGER— Area 
5  small  offset  daily.  Capable  leader  in  ad¬ 
vertising,  circulation  and  tight  operating 
budget.  Salary  and  profit  sharing.  Box 
680,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 

Manage  and  motivate  ad  staff  for  AM.PM- 
Sunday  50,000+  paper  in  Zone  4.  Grow 
with  us  in  outstanding  growth  company. 
Send  resume  and  full  particulars,  includ¬ 
ing  salary  requirements,  to  Box  730,  Editor 
&  Publisher. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


AD-ORIENTED  GENERAL  MANAGER  for 
5000  paid  Zone  1  weekly.  If  you're  ready  to 
step  up,  write  Box  740,  Editor  &  Publisher. 

PUBLISHER  POSITION  open  for  16,000 
circulation  daily  in  university  community. 
Applicants  must  have  demonstrated  ability 
in  all  phases  of  newspaper  leadership. 
Send  complete  vitae  including  salary  re¬ 
quirements  by  May  14  to  Publisher,  The 
Daily  Iowan,  111  Communications  Center, 
University  of  Iowa,  Iowa  City,  Iowa  52242. 

PUBLISHER  for  Dallas-Fort  Worth  area 
suburban  daily,  one  of  strong,  growing  PM 
group  with  top  quality  central  production 
plant.  Must  be  aggressive  competitor,  ex¬ 
perienced  editorial  and  advertising,  active 
civic  and  service  organizations.  Prefer  pre¬ 
sent  resident  Area  6.  Contact  Bob  G.  Ca¬ 
non,  President,  News-Texan  Inc.,  P.O.  Box 
34448,  Farmers  Branch,  Texas  75234. 
(Subsidiary  of  The  Dallas  Morning  News.) 


ADVERTISING  SERVICE 


ADVERTISING  SERVICE 
DEPARTMENT  SUPERVISOR 
Midwest  metropolitan  morning  paper  is 
seeking  a  mature  person  with  advertising 
or  marketing  experience  to  supervise 
5-person  service  staff.  Must  be  able  to 
work  cooperatively  with  sales  staff  and 
public.  Background  should  include  experi¬ 
ence  in  office  and  stenographic  proce¬ 
dures.  Excellent  employee  benefits.  Salary 
open.  Write  Box  718,  Editor  &  Publisher. 


CIRCULATION 


EXPERIENCED  CIRCULATION  MANAGER 
with  proven  record  for  fast  growing  Zone  4 
daily  with  need  to  reorganize  department 
and  develop  expanding  area.  Box  605, 
Editor  &  Publisher. 

CIRCULATION 
SALES  MANAGER 

Internal  promotion  has  created  opportun¬ 
ity  for  circulation  sales  and  promotion 
manager.  Zone  2.  We're  looking  for  aggres- 
sive/success-minded  person  with  strong 
sales  background  .  .  .  capable  of  super¬ 
vising  .  .  ,  result  producer  through  plan¬ 
ning,  goal  setting  and  motivation.  Our  new 
sales  and  promotion  manager  knows  the 
value  of  promotion  and  is  innovative. 
Above  all  else  is  result  producer  and 
growth-minded.  Marketing  knowledge 
helpful.  Compensation,  benefits,  growth 
opportunity  are  generous.  We're  anxious  to 
hear  what  you  can  do  to  provide  continued 
growth  for  this  newspaper.  Send  resume  to 
Box  667,  Editor  &  Publisher. 

ASSISTANT  TOCIRCULATION  DIRECTOR. 
100,000  Morning-Evening-Sunday  in 
Southern  city.  Must  be  sales,  marketing 
oriented  with  experience  that  has  pre¬ 
pared  candidate  for  major  responsibilities 
in  planning  and  directing  total  departmen¬ 
tal  operations.  College  education  prefer¬ 
red.  Excellent  package  of  benefits.  Send 
complete  resume,  salary  requirements, 
availability  for  interview  to  Box  679,  Editor 
and  Publisher,  All  inquiries  held  in  stric¬ 
test  confidence. 

CIRCULATION  MANAGER— Excellent  op¬ 
portunity  in  Area  5  with  hard-hitting  news 
weekly  group.  Track  record  with  mail, 
stands,  motor  routes,  carrier  voluntary 
pay.  promotion  and  conversion  from  free. 
Good  salary,  bonus  and  fringes.  Box  739. 
Editor  &  Publisher. 


EARN  MORE  THAN 
AVERAGE  CIRCULATION  MANAGER 
as  assistant  circulation  manager  for  East's 
biggest  twice-weekly,  175.000,  rapidly  ex¬ 
panding.  I  require  at  least  4  years  experi¬ 
ence  as  strong  district  manager  or  assis¬ 
tant  circulation  manager.  Must  be  smart, 
decisive,  willing  to  work  hard  and  accept 
both  responsibility  and  rapid  advance¬ 
ment.  Write  or  call  me  only  if  you're  the 
best  in  the  business!  Bill  Johnson,  Suffolk 
Life  Newspapers,  Westhampton,  L.I.,  N.Y. 
11977. 

MIDDLE  TENNESSEE  DAILY  has  opening 
for  circulation  manager.  Experience  with 
motor  routes  and  carrier  delivery  required. 
Good  salary  and  fringe  benefits.  Excellent 
opportunity  for  No.  2  person  desiring  to 
move  up.  Send  resume  to  Box  778,  Editor 
&  Publisher. 

EDITOR  &  PUBLISHER  for  April 


NEW  ENGLAND  WHOLESALER  handling 
newspapers,  magazines  and  paperback 
books  is  looking  for  a  two  fisted,  self¬ 
starter,  shirt  sleeved  manager.  Apply  in 
confidence.  Submit  resume  and  refer¬ 
ences.  Box  628,  Editor  &  Publisher. 


CIRCULATION  DEPARTMENT 

Wanted:  Ambitious,  intelligent  people  to 
fill  two  gaps  in  expanding  department  of  a 
rapidly  growing  monthly  magazine  based  in 
New  York  City.  Needed:  (1)  Billing  renewal 
and  fulfillment  specialist  (numbers-orient- 
ed,  experience  required);  (2)  Newsstand 
and  direct  account  head  (some  experi¬ 
ence).  Send  resume  and  salary  require¬ 
ments  to  Box  705,  Editor  &  Publisher. 

CIRCULATION  PROMOTION  MANAGER 
for  major  Southwestern  200,000  plus 
newspaper.  Must  be  energetic,  project- 
oriented  person  who  can  plan,  organize, 
lead,  and  manage  sales  and  service  staff  in 
highly  competitive  market.  Successful 
applicant  will  have  strong  promotion  cre¬ 
dentials  and  some  direct  exposure  to 
newspaper  circulation.  Salary  commensu¬ 
rate  with  experience  and  ability.  Send 
complete  resume,  including  salary  history, 
to  Box  717,  Editor  &  Publisher. 


MAJOR  NORTH  JERSEY  distributor  of  New 
York  dailies  seeks  self-motivated,  sales- 
oriented  manager  with  both  motor  route 
and  little  merchant  experience.  Potential 
for  aggressive  person  to  earn  in  excess  of 
$15,000  per  year.  Apply  in  confidence. 
Submit  resume  and  references.  Box  732, 
Editor  &  Publisher. 

ASSISTANT  CIRCULATION  MANAGER 
needed  for  27,500  daily.  Zone  5.  Must  be 
an  aggressive,  self-starter  with  the  ex¬ 
perience  and  expertise  to  fill  the  Circula¬ 
tion  Manager  position  with  a  reasonable 
time  framework.  Submit  resume  and  ref¬ 
erences  to  Box  741,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  15.000 
daily,  with  experience.  Carrier  delivery, 
10  truck  routes  with  computer  record  sys¬ 
tem,  ABC.  Box  738,  Editor  &  Publisher. 

ZONE  2 
SUPERVISOR 
ASSISTANT  SUPERVISOR 
Leading  publisher  seeking  up-and-coming 
circulation  people  with  emphasis  on  home 
delivery. 

You  might  be  a  district  manager  now  on  a 
large  operation  or  a  circulation  manager  of 
a  small  operation,  or  anything  in  between. 
If  you  have  the  ability,  we  have  an  oppor¬ 
tunity  tor  a  lifetime  career  with  steady  ad¬ 
vancement  to  the  top. 

Fair  starting  salary,  expenses  and  incen¬ 
tive  bonuses.  Fast  periodic  increases  and 
all  benefits  including  pension  plan. 

Write  giving  complete  resume  of  past  ex¬ 
perience,  marital  status,  etc.  Only  in¬ 
terested  in  applicants  presently  in  Zone  2. 
Write  to  Box  773,  Editor  &  PuDlisher. 


CLASSIFIED  ADVERTISING 


INSIDE  SALES  AND 
DEVELOPMENT  MANAGER 

Strong  on  sales  and  administration?  Here's 
your  opportunity  for  professional  growth 
and  leadership  with  Florida's  best  news¬ 
papers,  The  St.  Petersburg  Times  and 
Evening  Independent, 

We're  looking  for  someone  with  proven 
telephone  sales  and  supervising  experi¬ 
ence  and  modern  advertising  expertise. 
You'll  be  directly  responsible  for  the 
supervision  of  15  specialists  in  our  com¬ 
mercial  phone  sales  department  and 
counter  staff.  In  addition,  you  will  coordi¬ 
nate  special  projects,  handle  customer  re 
lations  and  assist  in  putting  into  operation 
one  of  the  most  sophisticated  com¬ 
puterized  classified  systems  in  the  busi¬ 
ness. 

In  return  we  offer  outstanding  growth  po¬ 
tential  and  unmatched  benefits  including 
company  paid  pension,  profit  sharing  and 
life  insurance,  health  insurance,  cost  of 
living  supplements,  liberal  paid  vacations 
and  holidays  and  many  more  that  mean 
security  for  you  and  your  family  on  Flori¬ 
da's  Suncoast. 

Write  full  details  including  salary  require¬ 
ments  to:  Rich  Riggins,  Classified  Ad  Man¬ 
ager,  Times  Publishing  Co.,  P.O.  Box  1 121, 
St.  Petersburg,  Fla.  33731. 

17.  1976 


CLASSIFIED  MANAGER— Our  want  ad  vol¬ 
ume  has  grown  to  $325M  annually  without 
experienced  supervision,  consider  what  a 
professional  might  do.  Zone  5  weekly.  Ex¬ 
cellent  growth  spot  for  a  shirt-sleeve  man¬ 
ager  who  can  document  proven  success  in 
all  classified  areas.  Box  737,  Editor  & 
Publisher. 


THE  JOURNAL  INQUIRER,  a  20.000  and 
growing  daily  (15,0(X)  last  year)  needs  an 
experienced  leader  in  a  competitive  sales 
market.  Full  responsibility  for  telephone, 
outside  sales  and  promotion.  Salary  com¬ 
mensurate  with  experience  and  track  re¬ 
cord.  Please  send  resume  and  salary  re¬ 
quirements  to  Elizabeth  Ellis,  Publisher, 
Journal  Inquirer,  306  Progress  Dr.,  Man¬ 
chester,  Conn.  06040. 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER  for  6000  Zone  7 
daily.  Complete  resume  including  availabil¬ 
ity  and  salary  requirements  to  Box  688, 
Editor  &  Publisher. 


IMMEDIATE  OPENING 

Experienced,  promotionally  minded  dis¬ 
play  advertising  salesperson  for  15,000 
daily  located  in  Area  9.  Excellent  career 
opportunity,  salary  plus  bonus.  Send  re¬ 
sume  and  salary  requirements  to  P.O.  Box 
578,  Mt.  Vernon.  Wash.  98273  or  call  (206) 
424-3251. 


AD  MANAGER  for  18,000  PM  daily  and 
Sunday  Area  4  with  proven  record  of  build¬ 
ing  staff  cooperation  resulting  in  sales 
growth.  Not  a  director’s  job  but  requires 
personal  selling  which  demonstrates  your 
leadership  is  sound.  No  two  year  wonders 
need  apply,  only  permanent  types.  Full  re¬ 
sume  please  to  John  Gibson.  Delta 
Democrat-Times,  Greenville,  Miss.  38701. 
(601)  335-1155. 


WE  ARE  LOOKING  for  a  Number  two  per¬ 
son  who  wants  to  be  Number  ONE  to  direct 
an  ad  staff  of  6  on  a  daily  with  3  associated 
weeklies  in  Central  Ohio.  A  growing  com¬ 
pany  with  chances  to  advance  all  the  way 
to  Publisher.  Must  have  basic  experience 
and  ability  to  direct  people;  we  will  finish 
the  training.  We  are  more  interested  in  de¬ 
sire,  hard  work  and  someone  looking  for 
opportunity — not  someone  looking  for  a 
raise  or  a  change  of  scenery.  Send  resume 
to  P.O.  Box  27,  Ft.  Payne,  Ala,  35967. 
(205)  845-5510. 


TOP-FLIGHT,  aggressive  sales  manager 
who’s  looking  for  sales  challenge  in  a 
2-paper  market  located  in  Zone  1.  The  per¬ 
son  we  are  searching  for  should  have  ex¬ 
perience  in  successfully  running  an  ad  de¬ 
partment  and  managing  its  staff;  or  may 
nave  the  potential  to  step  right  in  and  do  a 
successful  job  now.  If  you  feel  you  have 
the  ability  and  the  drive  to  fill  this  position 
write  Box  714,  Editor  and  Publisher,  and 
give  details. 


IMMEDIATE  OPENING  for  eager  advertis¬ 
ing  salesman  on  the  way  up.  We  pay 
straight  commission,  6%.  Active,  estab¬ 
lished  account  list  will  net  $12  to  $15,000 
at  start.  No  limit  for  additional  earnings  by 
improving  linage  picture  on  balance  of  ac¬ 
count  list  and  ability  to  secure  new  ac¬ 
counts.  Must  be  adept  at  making  good 
speculative  layouts  and  presentation. 
Plenty  of  opportunity  for  advancement.  All 
benefits,  including  pension.  Write  or 
phone  Wiley  Dodds,  Advertising  Director, 
TIMES-NEWS,  Twin  Falls,  Idaho  83301. 
(208)  733-0931. 


ADVERTISING  MANAGER— Chance  to 
show  what  you  can  do  on  18,000  control¬ 
led  circulation  weekly  in  choice  New 
Hampshire  location.  Box  753,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher,  850 
Third  Avenue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Never  submit  complete  newspapers 
unless  specifically  called  for. 


ADVERTISING  SALES  REPS— South 
Florida  suburban  newspaper  chain  has 
openings  for  experienced  top-notch  sub¬ 
urban  weekly  sales  producers.  We  can’t 
offer  a  high  salary  or  even  relocation  ex¬ 
penses.  But  we  can  offer  an  opportunity  to 
grow  with  a  successful  operation  located  in 
a  warm  sunny  climate.  Send  resume  or  let¬ 
ter  to  Box  696,  Editor  &  Publisher. 


ADVERTISING  SALESMAN-MANAGER 
who  can  become  part  of  the  team  produc¬ 
ing  an  award-winning  weekly  that  is  the 
leader  in  it’s  circulation  area.  We're  look¬ 
ing  for  a  youthful  non-smoker,  non-drinker 
who  has  had  some  experience  and  would 
like  to  find  a  place  where  ability  and  ag- 
ressive  hard  work  will  be  well  rewarded. 
8000  to  $10,000  beginning  salary  with 
substantial  fringe  benefits.  Write  Kenneth 
Weidner,  publisher,  Ticonderoga  Sentinel, 
Ticonderoga,  New  York  12^3. 


DISPLAY 

ADVERTISING 

MANAGER 

We  ore  in  need  of  on  experienced 
display  advertising  manager  who  has 
a  thorough  knowledge  of  the  Greater 
New  York  Market. 


Qualifications  include: 

•  Experienced  in  selling  local 
advertising. 

*  Contacts  with  major  department 
stores  and  supermarkets. 

*  Ability  to  write  and  deliver  a 
soles  presentation. 

•  Ability  to  abstroct,  document  and 
present  statistical  reseorch  doto. 

•  Ability  to  prepare  simple  layouts. 

*  Degree  in  business  preferred. 


BOX  LRB 

NEW  YORK  AMSTERDAM  NEWS 

2340  Eighth  Ave.,  N.Y.C.  10027 


EDITORIAL 


CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  72, 
Editor  &  Publisher. 


EDITOR 

Southeastern  U.S.  afternoon  and  Sunday 
morning  daily,  circulation  25-50,000.  Ideal 
opportunity  for  right  individual  to  run  own 
show.  Must  be  an  experienced  adminis¬ 
trator  and  deeply  committed  to  journalistic 
excellence.  Excellent  benefits  and  good 
salary.  Send  resume  to  Box  633,  Editor  & 
Publisher. 


COPY  EDITOR 

Desk  job  on  Midwest  AM  paper.  Experi¬ 
ence  in  editing  and  headwriting  essential. 
Journalism  graduate  with  a  minimum  of 
two  years  experience  preferred.  Excellent 
salary  and  generous  employee  benefits. 
Write  Box  658,  Editor  &  Publisher. 


COMBINATION  sports-general  assign¬ 
ment  reporter  needed  by  small  Midwest 
daily.  Must  be  great  speller  and  have  ex¬ 
ecutive  potential.  Recent  graduate  pre¬ 
ferred.  Send  complete  resume,  long  letter 
and  non-returnable  clippings  to  Box  692, 
Editor  &  Publisher. 


EDITORIAL  WRITER  for  major  progres¬ 
sive  Midwest  newspaper.  Must  have  back¬ 
ground  in  agricultural  economics,  varied 
interests.  Excellent  working  conditions 
and  benefits.  Box  868,  Editor  &  Publisher. 


BUREAU  REPORTER  covering  county  seat 
for  small  daily.  Zone  2.  Hard  news,  fea¬ 
tures.  Competitive  market,  demanding 
job.  Send  resume  to  Box  715,  Editor  & 
Publisher. 
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HELP  WANTED 


EDITORIAL 


NEWS  EDITOR  for  local  news  oriented 
Zone  7  daily.  Must  be  able  to  direct  and 
help  young  reporters,  edit  wire  and  provide 
community  leadership.  Has-beens  need 
not  apply.  Here  is  a  good  spot  for  a  No.  2 
person  to  move  up.  Salary  negotiable. 
Write  Box  685,  Editor  &  Publisher. 


DESK  PERSON  sought  by  Connecticut’s 
most  forward-looking  newspaper.  Some¬ 
one  with  energy  anof  good  experience  in 
writing,  editing,  layout,  photos,  and  who 
can  supervise  reporters  and  photog¬ 
raphers  and  work  with  them  and  other 
editors  for  a  better  product  in  a  highly 
competitive  market.  An  opportunity  for 
someone  who  loves  good  newspaperwork. 
Send  resume,  work  samples  to  Christopher 
Powell.  Managing  Editor,  Journal  Inquirer, 
306  Progress  Dr.,  Manchester,  Conn. 
06040. 


NEWS  EDITOR 

The  Edwardsville  (III.)  Intelligencer,  a  grow¬ 
ing  and  progressive  75(X)  daily  located  25 
miles  from  St.  Louis  has  an  opening  for  a 
news  editor.  This  No.  2  person  is  responsi¬ 
ble  for  editing,  directing  copy  flow  and 
coordinating  news  presentation  as  neces¬ 
sary. 

Right  individual  should  possess  2  to  3 
years  daily  newspaper  reporting  and  edit¬ 
ing  experience.  In  return  we  offer  a  good 
salary,  benefits  and  an  opportunity  to  ad¬ 
vance  in  a  respected  newspaper  group.  If 
interested  send  resume  to  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers, 
P.O.  Box  789,  Decatur,  III.  62525. 


LIVING  SECTION  EDITOR  needed  by 
medium  sized  daily  in  Zone  3.  We  want  a 
strong,  creative  editor  to  produce  a  heal¬ 
thy  and  lively  mix  of  traditional  women’s 
page  content,  and  lifestyle  news  and  fea¬ 
tures.  Must  be  able  to  direct  a  staff, 
handle  editing  and  makeup.  Send  resume, 
samples,  salary  requirements  to  Box  707, 
Editor  &  Publisher. 


TECHNICAL  WRITER— Leading  weekly 
petroleum  magazine  wants  experienced 
reporter.  Good  writing  essential.  South¬ 
west  location.  Salary  negotiable.  Box  720, 
Editor  &  Publisher. 


FIELD  EDITOR  for  award-winning  farm 
publication  in  Zone  5.  Darkroom,  feature 
writing  talents  a  must.  Grueling  schedule 
in  refreshing  atmosphere.  Experience  pre¬ 
ferred.  $175  per  week  plus  liberal  fringes. 
Send  resume,  pictures,  writing  samples  to 
Box  695,  Editor  &  Publisher. 


COPY  EDITOR — Leading  suburban  daily  in 
metropolitan  New  York  area  has  an  open¬ 
ing  for  a  copy  editor  on  the  night  shift. 
Only  applicants  with  newspaper  experi¬ 
ence  will  be  considered.  Both  reporting 
and  copy  desk  experience  are  preferred. 
Excellent  salary  and  benefits  plus  night 
shift  differential.  Box  745,  Editor  & 
Publisher.  Equal  Opportunity  Employer. 


ASSISTANT  SUPERVISOR 
Publisher  of  12  weekly  suburban  news¬ 
papers  has  need  of  an  Assistant  Desk 
Supervisor  in  Quality  Control.  Opportunity 
to  develop  skills  on  electronic  scanner, 
CPU,  VDT.  Supervise  5  editors.  Chance  for 
advancement— good  company  benefits. 
Starting  pay  $4  per  hour.  Must  have  2 
years  Journalistic  experience  and/or  train¬ 
ing;  good  references;  type  40  wpm;  read 
450  wpm.  We  will  be  testing  Thursday  and 
Friday.  April  29-30,  1976.  Only  those 
meeting  qualifications  need  apply.  Per¬ 
sonnel  Dept.,  Times  Newspapers,  Box  312, 
Ellicott  City,  Md.  21043.  (301)  465-3333 
ext.  72. 


EDITORIAL  POSITION  for  high  school  and 
college  sports  publication  in  Connecticut. 
Must  have  basic  knowledge  of  men’s  and 
women’s  athletics.  Box  777,  Editor  & 
Publisher, 


SMALL  AWARD-WINNING  Maryland  week¬ 
ly  is  looking  for  take-charge  editor  who 
enjoys  small-town  life.  Must  have  experi¬ 
ence  in  news,  sports,  photography  and  lay¬ 
out.  Prefer  at  least  2  years  work  on  small 
dailyorweekly.  Box  755,  Editor  &  Publisher. 


CONNECTICUT  NEWSPAPER  would  like 
to  interview  recent  graduate  who  would 
like  to  work  for  a  good  newspaper.  Must 
be  willing  to  come  for  an  interview.  Strong 
academic  background  is  required.  No  ex¬ 
perience  necessary.  Box  775,  Editor  & 
Publisher. 
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HELP  WANTED 


EDITORIAL 


WANTED:  Top-flight,  aggressive  reporter 
with  background  in  investigative  reporting 
of  labor  union  activities.  Reporter  accept¬ 
ed  will  work  directly  with  editor  on  series 
of  special  projects.  Extensive  travel  in¬ 
volved,  but  salary  far  above  average  for 
right  person.  Send  complete  resume,  sam¬ 
ple  clips  and  references.  Reply  will  be 
prompt  with  fly-down  interview  arranged. 
All  replies  to  Box  743,  Editor  &  Publisher. 


CHIEF  EDITORIAL 
WRITER 

Prestige  group  of  suburban  daily  news¬ 
papers  offers  excellent  opportunity  for 
a  person  who  can  think  clearly  and  write 
well.  Editing  skills  and  creativity  in  layout 
are  essential. 

Our  newspapers  are  of  moderate  political 
leaning  and  are  dedicated  to  local  leader¬ 
ship. 

We  prefer  a  person  with  several  years  of 
editorial  writing  experience:  we  offer  ex¬ 
cellent  salary  and  fringe  benefits  and  a 
chance  for  professional  growth. 

Send  resume  in  confidence  to:  Daniel  E. 
Baumann,  Editor,  Paddock  Publications, 
P.O.  Box  280.  Arlington  Hgts.,  III.  60006. 


EDITOR — We’re  building  the  best  weekly 
newspaper  in  the  Rockies,  and  we  need  a 
journalist  who  wants  to  learn  all.  do  all. 
and  eventually  become  responsible  for 
putting  out  a  competitive,  high  quality 
product.  Long  hours,  offset  by  nearness  of 
Aspen,  Vail,  rivers  and  wilderness.  Send 
resume,  samples.  The  Weekly  Newspa¬ 
per*,  Box  339,  Glenwood  Springs,  Colo. 
81601,  (303)  945-7493.  We  are  not  a 
sleepy  little  weekly.  Sleepy  little  weekly 
people  need  not  apply. 


TOP-FLIGHT  SPORTS  COPY  EDITOR  for 
lobster  shift.  Position  requires  handling 
copy,  writing  heads,  ordering  art  and  lay¬ 
out  of  pages  for  section  5  nights  a  week. 
An  Equal  Opportunity  Employer,  M/F.  The 
New  Orleans  States-ltem,  3800  Howard 
Ave.,  New  Orleans,  La.  70140.  Attn: 
Editor. 


DIRECTOR  OF  PRINT  PRODUCTION 
The  University  of  Mid-America  (UMA),  a 
consortium  of  six  Midwestern  universities 
which  produces  multimedia  course  mate¬ 
rials  for  non-resident  students,  has  an  im¬ 
mediate  opening  for  a  Managing  Editor 
and  Director,  Office  of  Print  Production. 
Broad  editorial  experience  in  all  phases  of 
publishing  with  emphasis  in  short-run 
book  production  is  desirable.  Send  resume 
including  references  and  salary  require¬ 
ments  immediately  to  Dr.  Paul  F.  Merrill, 
UMA,  P.O.  Box  82006,  Lincoln.  Nebraska 
68501,  (402)  467-3671.  UMA  is  an  Equal 
Opportunity  Affirmative  Action  Employer. 


GROWING  NATIONAL  trade  magazine 
needs  editor  with  ability  to  write,  edit  and 
handle  ad  sales.  Midwest  location.  Salary 
commensurate  with  ability  and  experi¬ 
ence.  Send  brief  resume  and  salary  history 
to  Box  764,  Editor  &  Publisher. 


EDITORIAL  WRITER — Great  opportunity  in 
major  state  capital  city.  Only  persons  cur¬ 
rently  employed  as  editorial  writers  will  be 
considered.  Box  750,  Editor  &  Publisher. 


MANAGING  EDITOR  for  9M  award-winning 
semi-weekly  in  northern  California.  Must 
be  an  energetic  pro,  handle  all  phases 
from  assignments  to  layouts.  Good  future, 
high  growth  area.  Send  resume  and  clips 
to  Box  767,  Editor  &  Publisher. 


SPORTS  MAGAZINE 

Talented,  non-stop,  imaginative  writer  with 
lots  of  ideas,  who  is  ready  to  move  into 
challenging  position.  Exciting  new  bi¬ 
weekly,  concentrating  on  all  Ohio  sports, 
hiring  now  for  publication  beginning  in 
September.  $13,000  plus  benefits.  Send 
full  resume,  magazine-type  clippings  to 
Box  766,  Editor  &  Publisher. 


MANAGING  EDITOR — Exciting  new 
monthly  regional  magazine  headquartered 
in  Princeton,  N.J.  needs  experienced 
managing  editor.  Primary  requirement  is 
proven  ability  to  edit  and  fine-tune  stories, 
as  well  as  proven  writing  ability.  Magazine 
experience  preferred  but  not  mandatory. 
Must  be  willing  to  work  hard  with  small 
staff,  put  in  long  hours.  Growth  potential 
unlimited.  Salaiy  negotiable.  If  you  want  a 
challenge  this  is  it.  Reply  immediately  to 
Box  770,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


PUBLICATIONS  EDITOR,  for  publications 
staff  position  at  Virginia  Polytechnic  Insti- 
ute  &  State  University.  Extension  publica- 
ions  experience  desired.  Editing  and  pre¬ 
paring  extension  publications  for  printing, 
and  related  responsibilities.  College  de¬ 
gree  and  two  years  experience  in  journal¬ 
ism  or  public  relations  required:  additional 
graduate  study  or  agricultural  journalism 
experience  helpful.  Salary  range  $9,6()0- 
$13,128.  Position  open  July  1, 1976.  Send 
credentials  to  Mrs.  Ann  Weisend,  Person¬ 
nel  Office,  VPI  &  SU.  Blacksburg,  Virginia 
24061.  An  Affirmative  Action  Equal  Op¬ 
portunity  Employer. 

EDITOR  for  one  of  New  England’s  top 
weekly  newspapers  in  resort. university 
town.  Must  have  minimum  3  to  4  years 
experience  as  editor  at  offset  newspaper. 
Excellent  salary,  working  conditions  and 
fringe  benefits.  Position  available  June  1. 
The  Narragansett  Times,  P.O.  Box  232. 
Vi/akefield,  R.l.  02880. 


LIBRARIANS 


HEAD  LIBRARIAN,  morning  and  evening 
newspapers,  newspaper  library  experience 
and  Library  Degree  required.  Good  salary 
and  benefits.  Zone  5.  Send  resume  to  Box 
765,  Editor  &  Publisher. 


MAILROOM 


MAINTENANCE  AND  SETUP  MAN  tor  new 
installation  of  Muller-Martini  220  infeed 
system.  Must  be  capable  of  maintaining 
complete  system  including  231  and  259 
stackers  and  227  inserters.  Zone  4  area. 
Include  availability  and  salary  require¬ 
ments  in  first  letter.  Box  636,  Editor  & 
Publisher. 


PRESSROOM 


EXPERIENCED  OFFSET  PRESSMAN.  Pre¬ 
fer  double  width  experience.  Work  on  new 
press.  Good  pay — Union  shop.  Write  or 
phone  Eugene  Askren,  Production  Man¬ 
ager,  The  Elkhart  Truth,  P.O,  Box  487.  i 
ETkhart,  Ind.  46514.  (219)  294-1661.  i 


PRESSMAN,  3  unit  Community.  2  years 
experience  minimum,  5  days.  40  hours 
(Saturday  and  Sunday  ofr).  In  scenic 
Juneau,  Alaska,  a  sportsmen’s  paradise. 
Call  (907)  586-3740  or  write:  Southeast 
Alaska  Empire,  138  Main  St.,  Juneau, 
Alaska  99801. 


PRODUCTION 


PROJECT  ENGINEER 

Large  Zone  5  metro  daily  is  seeking  a  high 
calibre  individual  to  join  our  production 
engineering  staff.  The  ideal  candidate  will 
have  a  minimum  of  5  years  in  printing  and 
computer  technology.  Investigation  and 
evaluation  of  capital  equipment  needs, 
systems  review  and  project  coordination 
are  essential  functions  of  this  position. 
Must  be  an  effective  business  com¬ 
municator.  BSEE  or  BSME  will  be  given 
strong  consideration.  We  offer  an  excep¬ 
tional  benefits  program  and  excellent  sal¬ 
ary  growth.  Box  675,  Editor  &  Publisher. 


JOB  AVAILABLE  for  fast  paste-up  person 
with  experience  as  cold  type  compositor. 
Phone  (809)  774-1040  or  send  references 
and  resume  to  ”Paste-up  Compositor", 
P.O.  Box  638,  St.  Thomas,  U.S.  Virgin  Is¬ 
lands  00801. 


COMPLETE  OFFSET  PRODUCTION  fore¬ 
man.  To  handle  camera,  stripping,  must 
be  qualified  on  Heidelberg  and  web  offset. 
Salary  plus  percent  for  right  person.  State 
salary  requirements.  Zone  7.  Box  760, 
Editor  &  Publisher. 


_ PROMOTION _ 

COPYWRITER 

Do  you  have  strong  writing  skills  combined 
with  the  ability  to  come  up  with  creative 
ideas? 

We  are  a  major  financial  corporation  lo¬ 
cated  in  central  Connecticut  looking  for  a 
copywriter  for  our  sales  promotion  de¬ 
partment. 

You  must  have  at  least  2  years  proven  writ¬ 
ing  experience,  preferably  feature  writing. 
A  good  portfolio  is  a  must. 

Send  resume  including  salary  history  to: 
Box  700,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer  M/F 


HELP  WANTED 


PUBUC  RELATIONS 


WRITER- 

PUBLIC  RELATIONS 

A  competent  writer  with  at  least  3  years 
experience  on  a  newspaper  or  magazine  to 
do  features,  interviews,  press  releases  and 
other  assignments.  An  excellent  opportun¬ 
ity  to  build  a  career  on  a  corporate  public 
relations  staff.  Send  resume  to  Corporate 
Public  Relations  (Jept,,  Johnson  &  John¬ 
son,  Room  K-229,  501  George  St.,  New 
Brunswick,  N.J.  08903.  An  Equal  Oppor¬ 
tunity  Employer. 


COLLEGE  COMMUNICATIONS  OFFICER 
Linfield  College,  liberal  arts  institution 
near  Oregon  Coast  and  Portland,  seeks  col¬ 
lege  graduate  to  develop  effective  com¬ 
munications  program,  beginning  July  1. 
Responsibilities  include  College  publica¬ 
tions  and  preparation  of  news  releases  for 
various  media.  Must  be  good  organizer, 
demonstrably  articulate  and  creative  wri¬ 
ter,  Journalistic  writing,  design  and  layout 
experience  desired.  Salary  competitive 
and  based  on  training  and  experience. 
Send  pertinent  information  by  May  3  to 
Mrs.  Royce  Keller.  Administrative  Assis¬ 
tant,  Linfield  College,  McMinnville,  Oregon 
97128.  An  Equal  Opportunity  Employer. 


SYNDICATE  SALES 


ALL  ZONES:  New,  non-competitive  service 
needs  sales  reps  who  have  the  right  to 
carry  a  second  line,  and  are  now  calling  on 
all  ad  managers  or  publishers.  Commis¬ 
sions/renewals.  Call  or  write  Mr.  Benson, 
Phase  Corp.,  345  Mt,  Lebanon  Blvd., 
Pittsburgh,  Pa.  15234.  (412)  344-5655. 


Positions 


Wanted  .  .  . 


ADMINISTRATIVE 


HARVARD  MBA  WITH  J-DEGREE 
Harvard  MBA  student  with  J-degree  seeks 
summer  writing  or  administrative  job  with 
publication.  Writing,  editing,  management 
experience— I  want  to  learn  the  ropjes,  dis¬ 
cuss  future  possibilities.  Clips,  resume 
available.  Box  684,  Editor  &  Publisher. 


MAN  WIFE  TEAM,  or  singly,  dedication 
with  38  years  weekly-small  daily  experi¬ 
ence  in  advertising,  news,  composition, 
management.  Prefer  Zone  3. 4,6, 8.  If  mid¬ 
dle  age  doesn’t  turn  you  off  contact  Mal¬ 
colm  Jones,  Box  302.  Monroe.  N.C.  28110. 


PUBLISHER,  or  general  manager,  experi¬ 
enced  in  all  phases  of  daily  and  weekly 
newspaper  management.  Special  experi¬ 
ence  in  weekly  chain  organization,  with 
suburbans  a  specialty.  Available  im¬ 
mediately.  Box  734,  Editor  &  Publisher. 


PUBLISHER.  General  Manager  or  Ad  Di¬ 
rector.  Good  honest  administrator  and 
producer  with  15  years  experience.  Also 
solid  experience  and  knowledge  of  all  other 
departments.  Excellent  community,  cus¬ 
tomer  and  employee  relations.  Profit 
minded,  strong  in  advertising.  Desire  small 
to  medium  daily  or  large  weekly  in  the 
West.  Box  746,  Editor  &  Publisher. 


ANPA  BOUND?  Advertising-Marketing  Di¬ 
rector  available  for  interview.  Highly  moti¬ 
vated,  profit  oriented,  20  year  solid  back- 
round.  Industry  reputation.  Call  (201) 
95-2107  now  or  during  convention. 


AD  DIRECTOR  ASSISTANT.  Good  know¬ 
ledge,  experience  on  metro  and  small 
dailies.  Young  "can  do”  type.  Married. 
MBA  Degree  soon.  Now  ad  manager  small 
daily.  Looking  for  growth  future.  $20,(X)0 
base.  Zones  3,4,6, 9.  Box  761,  Editor  & 
Publisher. 


GENERAL  MANAGER  of  million  dollar 
central  web  plant  wants  new  challenge  in 
non-metro  area.  Newspaper  (daily,  weekly) 
and  printing  production  background. 
Strong  on  editorial  and  creative  services, 
customer  relations,  sales,  planning  and 
administration.  Box  377,  Editor  & 
Publisher. 
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Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


CIRCULATOR,  presently  assistant  on 
medium  sized  AM/PM  publication  in  highly 
competitive  area.  Stymied  in  present  posi¬ 
tion,  wish  to  relocate  as  manager  or  staff 
position  on  larger  paper.  Box  603,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER  needs  new  chal¬ 
lenge  with  medium  size  daily  and  Sunday. 
College  grad,  19  years  experience  retail, 
classified,  national.  Excellent  presenta¬ 
tions  to  key  accounts,  sales  training 
specialist.  Salary  $22  to  $24,000,  any 
Zone.  Top  references.  Box  756,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  DIRECTOR/MANAGER  with 
over  20  years  experience  in  competitive 
major  metro  markets.  Strong  in  sales 
training,  major  account  contact  and  mar¬ 
ket  research,  seek  position  with  progres¬ 
sive  weekly  group  or  daily  newspaper.  Ex¬ 
cellent  references.  John  Brownell,  56  Car¬ 
riage  Hill  East,  Williamsville,  N.Y.  14221. 


HARD-WORKING  Advertising  Manager, 
Assistant  to  Publisher  wants  to  return  to 
the  West!  16  years  experience.  Outstand¬ 
ing  record.  Presently  with  13,000  plus 
daily.  Box  748,  Editor  &  Publisher. 


EDITORIAL 


SPORTS  EDITOR/WRITER  can  do  it  all  on  a 
small  paper  or  be  a  writing  specialist  on  a 
large  one  in  Zone  2,3  or  5.  Box  627,  Editor 
&  Publisher. 


VETERAN  NEWSMAN  can't  take  retire¬ 
ment,  needs  work,  parttime,  temporary, 
fulltime;  reporting,  rewrite,  copyreading, 
makeup.  Preferably  Long  Island  or  New 
England.  Health  excellent.  Box  641,  Editor 
&  Publisher. 


SCIENCE/MEDICAL  editorial  position 
wanted  in  Zone  9,  especially  the  San  Fran¬ 
cisco  area.  Rare  combination:  PhD 
biomedical  scientist  with  university  re¬ 
search  and  teaching  experience,  plus  7 
years  of  journalism  experience,  including 
investigative  newspaper  reporting  and 
present  position  as  award-winning  writer/ 
editor  of  a  50,000  circulation  quarterly 
house  science  magazine.  Mainstream 
journalism,  industriaTor  university  position 
desired.  Box  657,  Editor  &  Publisher. 


AWARD-WINNING  and  versatile  newsman- 
photographer,  27,  seeks  position  with 
weekly  or  small  daily.  Zone  1.  Four  years 
experience  with  weekly.  100-plus  multi- 
media  sales  in  prior  freelance  work.  Week¬ 
ly  experience  includes  editorial  writing, 
reporting,  photography,  copy  desk,  dark¬ 
room  and  layout.  Equally  efficient  in  fea¬ 
ture  writing,  investigative,  civic,  social 
and  local  government  reporting.  Box  781, 
Editor  &  Publisher. 


ADDED  BDNUS  FDR 
EiP  PDSITIDNS  WANTED  PEOPLE! 

We  might  have  the  knack  to  get  people 
moving  with  our  Classified  Pages,  but 
there's  not  much  we  can  do  to  get  the 
U.S.  Postal  Service  moving!  We  realize 
that  sometimes  subscribers  receive  their 
magazines  several  days  later  than  should 
be  expected. 

So,  while  you're  awaiting  for  just  the  right 
publisher  to  see  your  POSITIONS  WANTED 
ad — we  mail  out  tearsheets  of  the  HELP 
WANTED  pages  to  our  Positions  Wanted 
advertisers  who  live  outside  the  New  York 
metropolitan  area.  That  way  everyone  has 
the  Help  Wanteds  by  Monday  morning — 
and  the  same  chance  to  shoot  off  an  early 
reply  to  any  Help  Wanted  Ads  of  interest! 

E&P  Classifieds! 

We  produce  jobs  lor  newspaper  people. 


EDITORIAL 


POLITICAL  writer-columnist,  30,  tells 
readers  what's  really  happening.  Can  com¬ 
bine  with  government,  copy  desk,  sports. 
Box  774,  Editor  &  Publisher. 


TALENTED  FEATURE  WRITER,  editor, 
photographer  with  BA  and  4  years  experi¬ 
ence  on  West  Coast  daily  seeks  good  job 
anywhere.  Would  make  top-notch  lifestyle 
editor.  Exceptionally  conscientious.  Box 
668,  Editor  &  Publisher. 


EDITING  OR  MAKEUP  job  wanted  by 
woman  journalist  who's  ready  to  retire 
from  the  writing  end  of  the  game.  Box  673, 
Editor  &  Publisher. 


SEASONED  NEWSMAN,  48,  with  young, 
energetic  outlook  available  immediately. 
Reporting,  copy  editing,  head  writing,  lay¬ 
out,  staff  management— I've  done  it  all.  15 
years  on  100,000*  Midwest  AM,  depart¬ 
ment  head  4  years.  More  recently  in  in¬ 
dustrial  PR  management.  Seeking  return 
to  newsroom  in  responsible  career  posi¬ 
tion.  Resume  on  request.  Box  659,  Editor 
&  Publisher. 


18  YEARS  bureau  chief,  reporting,  writing 
virtually  every  facet  of  the  human  experi¬ 
ence  on  New  Jersey  dailies.  Handle  35mm. 
Seeking  challenge  as  city  editor  or  edito¬ 
rial,  feature,  special  assignment  writer. 
References.  Box  689,  Editor  &  Publisher. 


CANADIAN  and  U.S.  trained  writer,  pho¬ 
tographer  and  editor.  BJ,  6  years  experi¬ 
ence.  Electronic  editing.  Cold,  hot  sys¬ 
tems,  Layout  specialist.  Seek  editor  posi¬ 
tion  in  U.S.  or  Canada  which  would  provide 
enough  freedom  to  show  you  what  my 
dynamic,  reasonable,  modern  approach 
can  do.  Box  681,  Editor  &  Publisher. 


MAY  GRADUATE  looking  for  sports  writing 
job.  Has  experience  in  writing,  editing, 
page  layout  and  photography.  VVill  locate 
anywhere.  Send  job  applications  to  Daniel 
Cote,  1520  Sherburne  Dr.  Apt.  106,  St. 
Cloud,  Minn.  56301. 


HUMANIST  VERBIPHILE,  23,  seeks  re¬ 
porting  job  anywhere,  any  beat.  Wide  in¬ 
terests  and  skills.  Yale  History  BA.  Try  me. 
Box  722,  Editor  &  Publisher. 


REPORTER-EDITOR.  32,  with  8  years  ex¬ 
perience  and  Masters  seeks  position  on 
daily,  weekly  newspaper.  Specialties: 
Municipal  government,  education,  police, 
sports  reporting;  picture  taking;  typog¬ 
raphy,  layout,  production.  Zones  1,2,5. 
Call  (313)  546-6933. 

BUSINESS  WRITER,  general  assignment 
reporter  seeks  spot  on  daily.  2  years  on 
60,0(X)  AM/PM  after  experience  with  Dun 
and  Bradstreet  and  law  firm.  Box  721, 
Editor  &  Publisher. 


REPORTER,  24,  seeks  general  assignment 
spot  on  Zone  2,3  daily.  2%  years  experi¬ 
ence  on  medium  size  daily.  Box  701,  Editor 
&  Publisher. 

REPORTER-PHOTOGRAPHER,  31,  with  4 
years  wide  experience,  good  French  and 
Spanish,  seeks  job  on  overseas  English 
language  publication.  Box  716,  Editor  & 
Publisher. 

EDITOR,  30,  proven  track  record  as  man¬ 
aging  editor,  metro  and  city  editor  in  Zone 
2.  Seek  newsroom  executive  slot  on  paper 
that  wants  to  go  places.  Box  709,  Editor  & 
Publisher. 


RESPONSIBLE,  ASSERTIVE  reporter,  24, 
seeks  opportunity  to  advance.  SVz  years 
total  experience,  2V2  years  with  metro 
daily.  J-school  grad.  Want  chance  with 
daily  Zones  1,2,9.  Box  697,  Editor  & 
Publisher. 

TOP-NOTCH  REPORTER,  26,  4  years  hard 
news/features  on  medium  daily,  1  year 
technical  editing,  BA  plus  grad  work.  Seek 
reporter  or  desk  spot  Zones  3,4,6.  Box 
712,  Editor  &  Publisher, 

TOP  HOCKEY  WRITER  in  minors  wants  to 
cover  WHA/NHL.  Knowledgeable,  respect¬ 
ed  as  versatile  self-starter  in  ALL  sports. 
Trained  on  desk,  rim,  VDT.  Zone  2  or  5, 
Box  736,  Editor  &  Publisher. 

WORKING  COPY  EDITOR— DESPERATE 
In  limbo  with  sleepy-time  medium  daily.  No 
Zone  4  papers.  Versatile.  References.  Box 
754,  Editor  &  Publisher. 


EDITORIAL 


WIN  THE  BEST  of  a  high  honors  J-grad 
with  2  years  top  campus  editing.  Any  role. 
Box  768,  Editor  &  Publisher. 


WIRE  EDITOR  small  daily  seeking  chal- 
,  lenge  on  larger  daily  as  wire  editor,  copy 
editor.  14  years  experience.  Box  757, 
Editor  &  Publisher. 


VETERAN  RIM  MAN,  34,  eager  to  return  to 
newspapering.  Prefer  large  or  medium  size 
daily.  5V2  years  experience  on  metro  daily 
in  writing  heads,  copy  editing,  backshop 
work,  layout.  Also  experienced  as  reviewer 
and  reporter.  References  available.  Willing 
to  relocate.  Box  759,  Editor  &  Publisher. 


EXPERIENCED,  VERSATILE  reporter/ 
writer/copy  editor  seeks  challenging  desk 
position.  Room  for  advancement  a  must. 
Will  relocate.  References  and  work  sam¬ 
ples  upon  request.  Box  758,  Editor  & 
Pu  blisher. 


DIVERSIFIED  REPORTER,  23,  Hofstra 
BSJ  honors  grad,  5  years  experience  on 
weeklies,  cablevision,  magazines.  Zone  1 
or  2.  Stephen  Fine,  12  Dorothea  St.,  Plain- 
view,  N.Y.  11803. 


WRITER/EDITOR,  skilled  at  analytical 
writing/commentary,  editing,  layout  seeks 
responsible,  rewarding  mid-career  posi¬ 
tion.  Strong  credentials.  Equal  Opportun¬ 
ity  Employers  only.  Box  762,  Editor  & 
Publisher. 


I  CRAVE  more  from  a  job  than  a  paycheck. 
Conscientious  sportswriter-deskman,  28, 
eight  years  experience,  stifled  in  unfulfill¬ 
ing  position.  Seek  sports  editorship  quality 
lOM-up  PM  or  right  spot  on  PM,  perhaps 
emphasizing  baseball-desk  combination. 
Serious,  hard-working  approach;  good  with 
public.  Strong  leader;  combine  hard-nosed 
and  amiable  qualities,  as  needed.  Box  752, 
Editor  &  Publisher. 


YOUNG  (28),  experienced  (managing 
;ditor  3  years)  pro.  Strong  on  writing; 
strong  on  layout;  stronger  on  manage¬ 
ment,  Need  challenge.  Box  769,  Editor  & 
Publisher. 

MS  SPORTSWRITER— 7  years  experience 
in  feature  writing  and  game  coverage  in 
every  pro  and  college  sport.  Layout  and 
editorial  experience.  Seeking  relocation. 
Available  for  immediate  employment.  Box 
749,  Editor  &  Publisher. 


FREELANCE 


FAMOUS  FACE  ARTIST!  You've  seen  my 
portrait  sketches  in  the  Wall  Street  Jour¬ 
nal.  Pep  up  columns,  editorials,  features. 
Wayne  Barrett,  Box  323,  OIney,  Md. 
20832.  Ph.  (301)  926-8275. 


PHOTOJOURNALISM 


PHOTOGRAPHER— 10  years  news  experi¬ 
ence.  Can  also  do  reporting.  Will  relocate. 
Box  639,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


AWARD-WINNING,  talented,  experienced 
young  photographer  presently  employed  in 
public  relations  seeks  a  return  to  news¬ 
papers  in  the  form  of  photo-conscious 
daily.  Any  size,  any  Zone.  Experienced  all 
phases  of  news  photography  through  work 
with  3  Michigan  dailies.  Resume,  portfolio, 
clips  upon  request.  Box  611,  Editor  & 
Publisher. 

DEPENDABLE  PHOTOGRAPHER  with 
wide  range  of  experience  seeks  position. 
Prefer  Zones  1  through  5.  Sports  work  a 
specialty.  Box  744,  Editor  &  Publisher. 


PRESSMAN 


JOURNEYMAN  PRESSMAN,  camera, 
platemaking,  25  years  experience.  Fore¬ 
man  or  2nd  man.  Resume  on  request.  Zone 
6,8,9.  Box  710,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  SUPERINTENDENT 
or  General  Foreman  seeks  position  with 
medium  size  daily.  25  years  experience 
with  hot  metal  and  cold  type  operation, 
also  conversions.  Available  now.  Box  649, 
Editor  &  Publisher. 

EXPERIENCED  PRODUCTION  MANAGER. 
Worked  with  top  TV  listings  company. 
Qualified  machinist,  typesetter  and  floor- 
man.  Extensive  work  with  Compugraphic 
unified  composer,  2961  and  some  work 
with  ACM  9000.  Also  familiar  with  camera 
work.  Seeking  a  permanent  position.  Box 
719,  Editor  &  Publisher. 


WANTED:  A  publisher  of  a  suburban 
weekly.  Zone  8  or  9,  who  isn't  satisfied 
with  his  production  department.  Complete 
background  in  layout  and  markup  for  Var- 
ityper  748  phototypesefter.  Resume.  Box 
771,  Editor  &  Publisher. 


COMPUTER  MARKUP  MAN  experienced 
Dec  System-10  and  all  phases  cold  type 
production  for  metro  daily  seeks  relocation 
Zone  2.  Ready  to  move.  Box  751,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


SENIOR  PR  EXECUTIVE  with  Canadian 
wife  seeks  relocation  north  of  48th  paral¬ 
lel.  6  years  New  York  experience  in  multi¬ 
national  corporations  includes  editorial 
sen/ices,  press  relations,  public  affairs  wri¬ 
ter.  Former  journalist  with  daily,  wire  ser¬ 
vice,  news  magazine.  Box  729,  Editor  & 
Publisher. 


AMBITIOUS  YOUNG  COMMUNICATOR 
seeks  corporate  entry  spot.  Small  daily  ex¬ 
perience  in  news,  advertising.  Areas  3,4,6. 
Box  763,  Editor  &  Publisher. 


BA  JOURNALISM,  MA  English,  Now  teach¬ 
ing  both.  Newspaper,  photography  experi¬ 
ence.  Seek  college  news  bureau  position 
Box  772,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  iocation  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Unesco  documents  denied 


In  Quito,  Ecuador  last  year,  and  in 
Bogota  before  that,  meetings  of  “experts 
in  social  communications”  held  under 
the  auspices  of  Unesco  prepared  docu¬ 
ments  recommending  government- 
control  of  communications  media  and 
government-operated  news  agencies. 

A  top  official  of  Unesco,  Luis  Lopez 
Alvarez,  told  the  board  of  directors  of 
the  Inter  American  Press  Association  at 
its  meeting  in  Aruba  last  week  the  “ini¬ 
tial  mandate”  of  that  organization  was 
for  the  free  circulation  of  information 
and  the  documents  do  not  reflect  the 
opinions  of  Unesco. 

At  first  he  said  Unesco  “repudiates” 
the  documents  and  later  added  “it  does 
not  assume  those  documents.” 

Nevertheless,  in  spite  of  the  official 
position  which  Lopez  Alvarez  says  was 
distributed  last  fall,  various  governments 
are  embracing  the  language  of  the  docu¬ 
ments  with  pleasure. 

The  report  of  the  lAPA  Committee  on 
Freedom  of  the  Press  and  Information 
noted; 

“The  new  theories  produced  at  the 
Unesco  meeting  are  so  attractive  and 
ecumenical  that  they  soon  had  the  sup¬ 
port  of  such  dissimilar  regimes  as  those 
of  Cuba,  Brazil,  Peru,  Venezuela  and 
Costa  Rica.  The  congress  of  this  last 
country  has  a  bill  titled,  ‘Law  on  the 
control  of  shares  or  stock  held  by  owners 
of  communications  media.’ 

“It  says  clearly  that  the  purpose  of  the 
bill  is  to  ensure  the  participation  by  the 
state  in  the  regulation  of  the  media  of 
mass  communication  ‘to  prevent  their 
becoming  obstacles  to  social  change 
through  manipulation  of  the  minds  and 
behavior  of  a  wide  strata  of  society.' 

“It  accuses  the  media  of  communica¬ 
tion  of  one  of  the  most  democratic  na¬ 
tions  of  the  continent  ‘of  obstructing  ur¬ 
gently  needed  reforms!  The  preamble 
adds  that  ‘instead  of  being  vehicles  of 
change,  and  backers  of  the  fight  against 
hunger,  ignorance  and  technical  back¬ 
wardness,  these  media  see  their  role  as 
that  of  defenders  of  obsolete  structures, 
institutions  and  ideas:  that  is,  they  de¬ 
fend  the  very  political  and  economic 
forces  responsible  for  these  evils.’ 

“In  Mexico  a  ‘Central  Agency  of 
Communications’  has  been  created 
which  will  handle  official  advertising  at 
its  complete  discretion  and  will  also  have 
the  mission  of  reporting  to  the  Mexican 
people.  In  a  uniform  manner  they  are 
thus  trying  to  accomplish  what  a  member 
of  the  agency  has  called  ‘nationalization 
of  public  opinion.’ 

“As  in  Costa  Rica — and  following  the 
pattern  set  in  the  meetings  of  Unesco 
‘experts’ — the  idea  of  ‘nationalizing’ 


Mexican  public  opinion  is  intended  to 
isolate  the  people  from  ‘alienating’  and 
‘alienizing’  news  and  opinions  coming 
from  self-serving  foreign  sources.” 

The  lAPA  board  was  told  Unesco  rep¬ 
resentatives  made  a  study  of  the  pos¬ 
sibilities  of  a  news  agency  in  the  Carib¬ 
bean  area  and  recommended  it  to  the 
governments  in  that  area.  The  “Carib¬ 
bean  News  Agency”  (CANA)  was  born 
last  year  and  owners  of  media  have 
formed  a  company  and  appointed  a 
board  to  run  it.  “They  maintain  it  is  bet¬ 
ter  for  them  to  have  done  this  than  to 
have  allowed  the  governments  to  set  up 
their  own  agency,”  the  lAPA  report 
said.  Reuters  is  distributing  the  service  in 
the  area.  The  Gleaner  in  Kingston. 
Jamaica,  refused  to  subscribe  and  can¬ 
celled  the  Reuters  service. 

Unesco  will  hold  an  inter-government 
meeting  in  Quito  June  14  to  23  to  con¬ 
sider  the  series  of  recommendations  by 
the  previous  meetings  of  “experts.” 

In  spite  of  the  opinions  of  some  lAPA 
members  that  the  “damage  has  already 
been  done”  and  the  language  of  the 
documents  is  being  used  by  governments 
to  justify  repressive  measures,  Lopez 
Alvarez  recommended  that  all  interested 
press  organizations  should  attend  the 
Quito  meeting.  He  said  Unesco  will  say 
again  “it  does  not  assume  those  docu¬ 
ments”  but  he  told  lAPA  “you  who  de¬ 
fend  freedom  must  make  your  influence 
felt.” 

He  said  there  is  time  prior  to  April  30 
for  press  groups  to  obtain  accreditation 
from  Unesco  headquarters  enabling 
them  to  participate  in  the  meeting. 

The  lAPA  committee  found  that  at¬ 
tacks  on  press  freedom  continue 
throughout  the  hemisphere.  “From 
Canada  to  Argentina  there  is  not  one 
piece  of  land  where  freedom  of  the  press 
has  not  been  undermined  or  at  least 
warned  that  it  might  be  restricted  sooner 
or  later. 

“Even  in  countries  where  there  has 
been  a  tradition  of  full  freedom  of  ex¬ 
pression  the  written  and  oral  media  face 
serious  problems.  Canada,  the  U.S.,  the 
Dominican  Republic,  Jamaica,  Costa 
Rica,  Colombia  and  Venezuela  are 
examples.” 

The  last  three  countries  named  already 
have  licensing  laws,  or  are  about  to  have 
them,  under  which  the  state  or  trade  un¬ 
ions  have  the  right  to  decide  who  may  or 
may  not  be  a  journalist.  Some  countries 
have  official  agencies  monopolizing  ad¬ 
vertising  accounts,  as  well  as  public  rela¬ 
tions  and  official  news.  In  Venezuela,  a 
television  station  was  shut  down  for  72 
hours  because  of  a  broadcast  about  the 


kidnapping  of  an  American  businessman 
and  there  are  suspicious  circumstances 
surrounding  the  5-day  “breakdown”  of 
Reuters’  transmission  facilities  there  in 
connection  with  the  same  story. 

The  lAPA  found  there  has  been  little 
change  in  the  restrictive  measures  im¬ 
posed  on  the  press  in  Chile,  Brazil,  Peru. 
Nicaragua,  Haiti,  Panama.  Paraguay  and 
Uruguay.  These  are  in  addition  to  the 
suppression  of  total  freedom  in  Cuba. 

The  lAPA  heard  some  good  news  in 
the  restoration  to  financial  solvency  of 
its  Technical  Center  which  had  been 
forced  to  suspend  operations  temporarily 
in  the  last  year.  Space  has  been  obtained 
near  the  Miami  airport  which  will  also 
accommodate  lAPA  headquarters, 
equipment  will  be  installed,' and  three 
seminars  for  Latin  American  news¬ 
papermen  are  planned  for  the  balance  of 
this  year,  it  was  reported. 


Florida  shield  law 
is  talked  to  death 

An  overdose  of  oratory  was  fatal  to  a 
newsman’s  shield  law  when  it  came  up 
for  debate  in  the  Florida  Legislature  last 
week. 

Rep.  Joseph  Gersten  of  Miami,  who 
had  lined  up  37  co-sponsors  for  his  bill  to 
allow  reporters  to  protect  their  sources, 
argued  vehemently  that  the  measure 
would  give  newsmen  the  same  right  of 
confidentiality  as  lawyers  have  with 
clients. 

“Don't  compare  an  attorney  with  a  re¬ 
porter,”  declared  Rep.  Ralph  Haben. 

Gersten  pressed  his  case,  concluding 
with  the  remark  that  “if  we  are  all  fine 
people  here,  we  have  nothing  to  fear 
from  this  bill.  But  if  we  aren't,  then  we 
have  much  to  fear  from  it.” 

That  did  it.  Rules  Committee  Chair¬ 
man  A.  H.  Craig  of  St.  Augustine  re¬ 
torted:  “That  statement  doesn't  sit  well 
with  me.”  It  implied,  he  said,  that  a  vote 
against  the  bill  might  be  interpreted  as  a 
fear  of  having  something  exposed.” 

Members  of  the  Rules  Committee  then 
shouted  approval  of  a  motion  to  kill  the 
bill.  Only  Rep.  Elaine  Gordon  of  Miami 
Beach  voted  against  it. 


‘Advertiser  of  Year’ 

The  G.  C.  Murphy  Company  was  pre¬ 
sented  the  “PNPA  Advertiser  of  the 
Year  Award”  April  19  by  the  Pennsyl¬ 
vania  Newspaper  Publishers 
Association- Inter-St  ate  Advertising 
Manager  Association.  The  retail  chain 
invested  $8,000,000  of  their  $11,000,000 
advertising  budget  in  newspaper  adver¬ 
tising  in  1975,  a  I09f  increase  over  1974. 
The  chain’s  sales  volume  totaled 
$501,317,000. 
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If  your  newspaper  is  like  most,  your  costs  for  producing  retail  and  classified  display 
advertising  are  much  higher  than  they  should  be. 

The  Harris  2200  video  layout  system  automates  a  high  percentage  of  the  display  ad 
production  process.  It  reduces  keyboarding  of  initial  copy  and  corrections.  It  cuts  mark-up 
and  paste-up  overheads  by  over  50  percent.  And  it  dramatically  shortens  proofreading 
cycles. 

It  does  all  this  by  allowing  display  ad  personnel  to  enter,  store  and 
alter  copy  and  layouts  right  on  a  CRT  screen.  What  is  specified  and 
shown  on  the  screen  is  rapidly  reproduced  as  large,  often 
camera-ready,  ads. 

The  2200  is  easy  to  install  and  learn.  Your  production  staff  can 
be  using  it  the  day  it  arrives. 

More  than  1 00  dailies  have  already  discovered  what  you  might 
a  Harris  2200  can  pay  for  itself  in  just  about  a  year.  That  means 
big  savings.  Some  users  report  savings  of  $5000  a  week  and 
more. 

Call  us  to  tell  you  more  about  the  2200  —  an  ROI  machine 
that  can  make  your  bottom 
line  that  much  better  that  | 
much  sooner. 

Harris  Corporation, 

Composition  Systems  Div-  ■ 
ision,  2140  Troutman 
Boulevard,  Melbourne,  j 
Florida,  32901 .  Telephone^ 

(305)  727-4790. 
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COMMUNICATIONS  AND 
INFORMATION  HANDLING 


“As  tough  as  boiled  owl”  and  “as  independent 
as  a  hog  on  ice.”  Those  are  the  kinds  of  things 
folks  were  saying  about  The  Memphis  Daily 
Appeal  back  in  1863,  when  it  was  moving  from 
city  to  city-often  not  much  more  than  a  musket- 
shot  ahead  of  advancing  Federal  armies.  Proving 
that  a  little  thing  like  a  Civil  War  and  the  fall  of 
its  home  city  could  not  keep  it  from  freely  pub¬ 
lishing  the  news  as  it  was,  the  Appeal  was  printed 
in  six  cities  in  Mississippi  and  Georgia  before 
war’s  end.  In  each,  its  editors  gained  the  reputa¬ 
tion  for  “telling  it  like  it  is,”  or  in  the  vernacular 
of  the  day,  “with  the  bark  on.” 

Some  things  have  changed  in  the  136  years 
since  the  founding  of  the  Appeal.  Presses  which 


could  be  loaded  on  a  railroad  car  at  a  moment’s 
notice  have  given  way  to  offset  printing  units  in 
one  of  the  world’s  most  modern  product  on  plants. 
The  frock-coat  letter  faces  and  crinoline  make-up 
are  gone,  in  favor  of  computer-set,  easy-to-read 
type  and  photographs  as  sharp  and  detailed  as 
printing  science  can  make  them. 

We  are  proud  of  the  changes.  But  we  are  even 
prouder  of  the  constants.  For  The  Commercial 
Appeal,  a  Scripps-Howard  newspaper,  has  kept 
its  spirit,  the  guiding  force  which  now,  as  then, 
keeps  it  in  the  vanguard  of  the  surgent  South. 
Honest  journalism,  it  turns  out,  is  even  tougher 
than  boiled  owl.  It  endures. 


THE  COMMERCIAL  APPEAL 

MEMPHIS,  TENNESSEE 

Represented  by  SCRIPPS-HOWARD  NEWSPAPERS,  Advertising  Department,  and  METROPOLITAN  SUNDAY  NEWSPAPERS,  INC. 


